State of the nation’s economy: 


Up 

INDUSTRIAL OUTPUT 
climbed to new postwar record. 
Federal Reserve Board's’ index 
reached 223 percent of 1935-39 aver- 
age, compared with 221 in January 
and February. 

Business INventTories—At 
of February inventories were 
ralued at $65,100,000,000, an all- 
time high. It was a rise of $1,000,- 
000,000 during the month. 

EMPLOY MENT Civilian workers 
numbered an estimated 60,179,000 in 

week ended March 10. That was 
1,250,000 above February level and 
2,500,000 above March, 1950, mark. 

Business Activiry —New York 
Times’ index for week ended March 

31 stood at 174.5, unchanged from 
preceding week. Figure for like 
1950 week was 156.6. 

Raw FreigHt—Loadings during 
week ended March 31 totaled 755,- 
435 cars, 0.9 percent above pre- 
ceding week and 4.9 percent 
above like week last year. 

Foop—-Retail prices remained un- 


March level 


end 


changed in the two weeks ended} 


March 15, but were 11 percent 
above pre-Korean war prices. 
- * * 


Down 


Stee.— Operations last week were 
slated for 102.3 percent of industry 
capacity, off 0.1 point from preced- 
ing week. That rate would produce 
2,045,000 tons, 2,000 tons under week 
earlier. 

DEPARTMENT Stores--Sales dropped 
14 percent during week ended 
March 31 compared with year 
earlier. 

U. S. Go_p—Stocks amounted to 
$21,806,000,000 in week ended Apr. 
4, a decrease of $49,000,000 from 
week earlier and $2,440,000,000 
below like 1950 week. 

ConstMer Crevir— Amount out- 
standing at end of February totaled 
$19,529,000,000, a dip of $392,000,000 
from month earlier and $579,000,000 
from end of 1950. 
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For Future National Auto Shows?— 


The convention hall and exhibits building, to be constructed for Detroit's 250th birthday, i 


| will be suitable for national automobile shows, city officials report. Shown is an artist's sketch 


| of the edifice. 


The Detroit river is in the background. See story on page 2. 


Spare- Tire Ban Stirs Up 


‘Flood of Opposition 


the federal government 


TILL 
W soon rescind its ban on spare! any saving of rubber, 
3. Harry E. Humphreys jr., presi- | 


|tires for new cars and allow auto 

|makers more casings? 

| This is the question being 

| bandied about by many who sat 
in on last week’s hearings of the 

| Senate subcommittee investigat- 

ing the rubber shortage. 


| 


rate buying of spares nullifies 


dent of United States Rubber Co., 
told the hearing that the country 
does not have a rubber shortage. 
He said he thinks the natural rub- 
ber stockpile already is big enough 
to last this country through a five- 


The optimistic question is being Year war without imports. He urged 


asked because: 
* 


LELAND SPENCER, head of 


* * 


that tire 
rubber immediately. 
4. Humphreys also said the time 


* NPA’s rubber division, told the | has come to lift all government con- 


‘committee that the fifth tire ban 


| does little mor 


trols over rubber. Earl W. Glen, 


e than raise the price former rubber allocation chief, fol- 
of new cars. He said car buyers|!0wed Humphrey and said almost 


immediately buy spares at higher | the same thing. 


prices than original equipment 
tires. 

(At presstime Thursday, OPS had 
not decided officially how much a 
car's price should be reduced to 
,allow for the eliminated spare.) 

Spencer, however, 
fifth-tire ban on grounds that tire 


defended the} 


makers will devote the saved rub- | 


ber to making 


critically - needed | 


tires for trucks and farm machin- | 


ery. 
2. Both Sen. Thye, Minnesota 
Republican, and Sen. Long, Lou- 
| isiana Democrat, said the sepa- 


Control Deadlines Near 
Price Order Expires May 1; Extension Seen; 
Battle Expected on Reg. W 
YONSUMER credit controls, espe- 


Two weeks remain for OPS to 
prepare an extension order on 
new-car price ceilings. 

With time running out and 
dealer advisory committees un- 
confirmed as of press time Thurs- 
day, chances for a May 1 read- 
justment of dealer discounts 
appeared slender. A straight ex- 
tension of CPR 1 was probable. 
Committees representing new-car 

and used-car dealers were to be 
set up. Each is expected to make 
recommendations under regulations 
applied by OPS. Whether there 
would be time for the agency to 
act on these recommendations be- 
fore May 1 is doubtful. 
oe s * 
T WAS uncertain whether OPS 
would give new-car manufac- 
turers another price increase May 1. 


Cost data has been submitted to} 


W. L. Jordan, acting director of 
the OPS automotive branch. 

Jordan is slated to return to OPS 
auto parts and accessories activi- 
ties as soon as an overall automo- 
tive head can be selected. Other 
automotive staff jobs are also un- 
filled. 

When OPS Director Michael 
DiSalle gave new-car builders a 
38% percent price hike in the 
March 2 extension, he conceded 
that not all previous increases in 

(Continued on Page 37, Col, 1) 


4 cially as they affect automo- 
biles and other durable goods, will 
become a hot issue in Congress in 
the next several weeks. 


The Federal Reserve Board’s 
authority to curb credit expires 
June 30, but long before that 

| Congress will have the Adminis- 
tration’s bill to renew it. 

| Prospects now are that an even 

tighter set of reins will be asked 

for the FRB, despite strong oppo- 

sition from automobile dealers and 


nation. 

With used-car stocks reported 
piling up all over, NADA will prob- 
ably put up an even stiffer fight 
to get credit terms eased in at 
ileast that category. The National 
| Used-Car Dealers Assn. is also get- 
ting its statistical weapons ready. 

* * + 


A GROUP of Pittsburgh dealers 
|+*% recently asked NADA to launch 
ja mail campaign against the “dis- 
criminatory” measures of Regula- 
tion W. 
The Iowa Automobile 
(Continued on Page 35, Col 
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Registrations, Prices . 
Used-Car Auctions 
Prodnction by Makes 





finance companies throughout the | 


Ts inquiry was due to end Fri- 
day (Apr. 13), but it will be 


(Continued on Page 34, Col. 2) 


Top Cars 
New-car registrations for one 
month, plus 48 states for Febru- 
ary: 

1951 Pos 
1—197,430 
2—145,901 
3S— 82,756 
1— 71,767 
5— 63,396 
6— 46,788 
7— 43,851 
8-— 42,260 
9— 35,709 

10— 23,147 

1i— 20,413 

12— 18,553 

13— 18,166 

14— 17,061 

15— 12,550 

16— 10,393 

17— 8,864 

18— 5,032 

19— 4,369 

20— 9389 

21— 654 

533 


1950 Pos 
176,800— 1 
146,705— * 

69,775 — 
58,216— 
54,766— 
39,633— 
43,689— 
36,720— 
33,837— 9 
20,188—10 
16,109—12 
17,448—11 
14,340—13 
6,144—15 
8,195—14 
4,610—16 


Maxe 
Chev. 
Ford 
Plym, 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrysler 
Nash 
Hudson 
DeSoto 
Cadillac 
Packard 
Kaiser 
Henry J 
Lincoln 
Willys 
Crosley 
Austin 
Ang.-Pref. 
Frazer 

Total All Makes 
872,733 757,828 

For further details see page 

22, today’s issue. 


4,078—17 
3,304—18 
987—19 
856—20 
138—22 
758—21 


>»? 
“~ 
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¢ fontrolled Materials 
Copper for Essential Products After July 1; 
Trucks Included: Autos Not 


makers be allowed more | 


Plan 





‘AR makers were divided 
week on whether the Con- 
trolled Materials Plan announced 
for July 1 will mean more or fewer 
cars than would have been possible 
under present material limitations. 
Much will depend on what the 
government rules is defense - sup- 
porting industry. 
Manly Fleischmann, NPA ad- 
ministrator, served notice that 
| the program will cover distribu- 
| tion of a certain portion of all 
available supplies of copper, steel 
| and aluminum—perhaps as much 
| as 40 to 50 percent. 
Industries listed as defense or 
defense-supporting will come under 
the plan. Trucks and repair parts 
|come under CMP; passenger cars 


do not. 
a. 


‘WT IS understood that some car 

makers had supported CMP if 
cars were rated essential under the 
»rogram. 

Other car makers had objected 
to the program in the belief that 
eventually it will fall of its own 
weight, and might even threaten 
the defense program. 


They assert that the CMP of 


World War II, even though limited | tion 


to war materials, created an al- 
;}most unbearable amount of paper 
work. 


> * 


| \TOW, extended beyond war goods, 
|4+ *% they fear that political pressure 


caused by unemployment in injured | 
and | 
more industries under the program. | 
| Eventually, they say, there will be | 


industries will force more 


more material assigned to essen- 
tial classifications than there 
be material. 

This, it is believed, will result 
in the government dictating the 
production of every nut and bolt 
produced in the country. 
| However, a_ representative of 
‘one of the larger auto makers said 
he was certain that more cars can 
be built by leaving them exempt 
from CMP regulations. He pre- 
|dicted that there will still be a 
ifairly ample supply of materials 
|left for the production of civilian 
| goods. 
| Some makers felt, however, that 


| 


will | 


| 


there would be a tighter squeeze on| 


costs. 

Under the plan, a long list of 
industries have been asked to file 
their requirements. This, however, 
doesn’t mean that these industries 
will get their requests. It is under- 


THIS WEEK—NET PAID anc 


39.783 


$8 Per Year, 25c Per Copy 


Auto Makers Divided 
Over Effects of CMP 
On New-Car Output 


Covers Steel, Aluminum, 


last | stood they will be combed over by 


NPA’s staff. 
* + * 
I EFENSE MOBILIZER C. E. 
WILSON only a few weeks ago 
expressed doubts about the need, or 
value, of a plan giving such sweep- 
ing powers as the War Production 
Authority assumed in its adminis- 
tration of CMP in World War II. 
It can be reliably reported, how- 
ever, that he changed his mind a 
few days later and that the plan 


‘(Continued on Page 30, Col. 1) 


Week’s Output 
Rises Slightly 
To 150,354 


By Bernie Thomas 
Associate Editor 

A LTHOUGH off sharply from the 
. pace sustained in March, car 
| production in U.S. plants last week 
was up slightly from the week 
before and truck production con- 
|tinued at one of the highest levels 
}in history. 

The best first-half-year’s produc- 
of all time still appeared 
\likely even though car makers 
|were finding it more difficult to 
| procure enough supplies of copper, 
|nickel and other scarce materials 
under government restrictions, 

Built in U.S. plants last week, 
according to Automotive News’ 
estimates, were 119,807 cars and 
30,547 trucks for a total of 150,354 
vehicles. Nash, Hudson and Pack- 
ard suffered the most severe 
immediate supply problems, 

Revised tabulations for the pre- 
4) 


‘Continued on Page 30, Col 


Production 


Automotive News Estimates. 
U. 8S. Cars, Trucks 
150,354 146,962 
140,711 


as 


Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 30. 


NADA Spurs Auto Essentiality Drive 


1] ASHINGTON NADA moved 
forward on two fronts last 
week in expanding its program of 
information on the essentiality of 
the automobile in terms of the 
national welfare to cover every city 
and town throughout the country. 
One of the new projects calls 
for the cooperation of every 
member of NADA in displaying 
prominently on his showroom 
windows two posters which carry 
messages about the essentiality 
of the automobile. The _ twin 
posters will be mailed directly to 
each NADA member within the 
next few days, it was said, and 


every member is being urged to 
display them upon receipt. 

The second project, it was stated, 
calls for the cooperation of every 
NADA area chairman, each of 
whom is being supplied this week 
by NADA with a special kit of 
publicity materials on the essen- 
tiality of the automobile. 


” . 
¢ te 
Affairs and Dealer-Customer Rela- 
tions committee. It should prove 
|particularly effective, an 
spokesman said, if all members 
cooperate by displaying their post- 
lers at the same time, 


HE poster project is being spon- 


sored jointly by NADA’s Public | 


NADA | 


The NADA kits contain press 
releases, an informative three- 
column mat, a radio interview 
script, speech materials and sug- 
gestions on their use. 

In addition to these projects, it 
was said, copies of the booklet 
“Do You Need Your Car?” are be- 
ing ordered and widely distributed 
by dealers in their own communi- 
ties. 

Those who haven't obtained sup- 
plies of these booklets, which are 
available at cost, the association 
spokesman said, are urged to send 
their orders to the Public Affairs 
committee at NADA’s headquarters 


|in Washington. 
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Dealers Take Lead as Sales Slump... 


Auto Advertising on Rise 


By George Deery 
Associate Editor 
a. absence of an ,expected sea- 

- sonal sales spurt in auto sales 
hasn’t found dealers, factory admen 
and advertising agencies napping, a 
survey by Automotive News reveals. 
They are already making new plans 
and revising others to meet the 
changed situation. 

Dealers, who a few months ago 
were not worried about sales dip- 
ping, are generally increasing the 
amount of radio and newspaper 
advertising out of their own 
pockets, This, of course, is in ad- 
dition to their participation in 
campaigns set at the factory 
level. 

Examples of the dealers’ push to 
pull more customers into sales- 
rooms include that of a midwest 
metropolitan daily paper which in 
the past month has added 10 new- 
car dealer advertisers who are foot- 
ing the bills for the space them- 
selves. A year ago, the correspond- 
ing total was zero. This is not an 
isolated case. 

+ * + 

EALERS, too, are either holding 

radio and TV _ schedules at 

about the same level or increasing 


‘Car Care’ Drive 
Is Open to All 


Auto Retailers 


NEW CASTLE, Ind.—-Because of 
the widespread interest of automo- 
tive retailers all over the country 
in the recently announced Care 
Will Save Your Car campaign, Au- 
tomotive Advertisers Council has 
now formed the national Care Will 
Save Your Car institute. 

According to Walter A. Kirk- 
patrick, advertising and sales pro- 
motion manager, Wilkening Mfg. 
Co., Philadelphia, and chairman of 
the council’s committee on indus- 
trywide advertising, thousands of 
vehicle dealers, independent repair 
shops, service stations and other 
outlets will be mobilized into a na- 
tionwide organization, whose code 
will be: 

“To conscientiously and_ effi- 
ciently repair, maintain and service 
the nation’s vehicles during the 
National Emergency.” 

Any automotive retailer may en- 
roll in the national Care Will Save 
Your Car institute for $1, for which 
he receives an official certificate of 
membership in the institute, suit- 
able for framing and a 10-inch 
three-color decalcomania of the 
Care Will Save Your Car emblem 
to be displayed in his shop. 

The trade can enroll in the na- 
tional Care Will Save Your Car 
institute by writing: Automotive | 
Advertisers Council, Inc., 105 Jen- 
nings Bldg., New Castle, Ind. 











Canada Ups Car Excise | 


And General Sales Tax 


OTTAWA.—The Canadian gov- 
ernment announced last week 
that the special excise tax on 
motor cars had been increased 
from 15 to 25 percent and the 
general sales tax from 8 to 10 
percent, both effective Apr. 11. 

It was also estimated that 
revenues from excise taxes 0” 
automobiles, rubber tires and 
tubes in the 1950-51 fiscal year 
will reach $63,000,000 against 
about $38,000,000 in the previous 
year. 








How Oldsmobile's New Plant Will Look— 


Architect's drawing of the proposed new b 
Lansing, where compressor and turbine units w 
aircraft engine. The building will have 700,00 
employes at peak production schedules. 


assignment. 


|frames at its 


General manufacturing operations will be conducted 
here on the contract, which the company described as its third and largest defense | with Plymouth assembly in Detroit.| her illness that he came to know 
No date has yet been set for stop-! Miss Chester. 


their sponsorship. There are in-| 
stances of a program being dropped 
by one line group to be followed 
shortly by those with a different 
franchise picking up the tab. 

Many in the auto and ad industry 
feel that the dropping of some TV 
shows in the past few weeks is 
being overemphasized by some 
sources as a sign that dealers and 
factories are cutting their adver- 
tising activities. Actually, they 
point out, this can be construed as 
a seasonal factor. 

BT (before television), there 
was no roar ra‘sed that adver- 
tising was slipping when firms 
replaced radio programs with 
summer substitutes or went off 
the air entirely. 

Frequently, too, airwave or pub- 
lication media are discontinued be- 
cause the purchasers feel that thev 
are not getting the desired results 
and are looking for a more produc- 
tive outlet. 

* * fb 

LONG this line, one newspaper 

says that its automotive adver- 
tising in March was about 10 per- 
cent above a year ago, while an- 
other places its volume at 14 per- 
cent under the _ corresponding 
period in 1950. 

A few months ago most of the 
manufacturers were sharpening 
their pencils to see where ad bud- 
get cuts could be made in the 
face of war uncertainty and the 
fact that selling by dealers was 
not a serious problem. 


All that is changed now. Typica' 
is a comment by a spokesman for 
one of the “Big Three” that “our 
attitude in this market means more 
selling and that certainly doesn’t 
mean a slowdown in advertising.” 


A representative of a leading in- 
dependent producer, which reports 
that it has not cut its budget and 
sometimes increased it in the past 
few years, states that no thought 
whatever has been given to paring 
the ad appropriation. He adds that 
“it’s healthier to have more people 
want your cars than you have cars.” 

+ + * 


, ACTORY spokesmen stress, how- 
ever, that in a keener selling 
effort, some weaker media will fall 
by the wayside. Some already have. 


This is similar to the dealer want- 


ing to get the most for his money. 
In the combing process, weaker 
newspapers and magazines, air 
programs that don't pull, com- 
plimentary expenditures and | 


By Bob Gordon 


Associate Editor 


LYMOUTH and Oldsmobile were 

put into the aircraft business 
via the defense contract route last 
week as the pace of procurement 
spending gave indication of easing 
up, pending congressional action on 
further appropriations, 


Oldsmobile announced receipt 
of its “third and largest defense 
assignment,” calling for the man- 
ufacture of the compressor and 
turbine unit for J-65 Sapphire 
jet engines, while Plymouth re- 
vealed that it will build hulls for 
Grumman Albatross amphibious 
airplanes. 
Plymouth will build the 
Evansville 


air- 
(Ind.) 


plant, while Oldsmobile will erect 
a new building in Lansing to pro- 
duce the rotating parts of the J-65 
powerplant. 


Buick holds a prime 


uilding to be constructed by Oldsmobile in | 
ill be manufactured for the Sapphire J-65 jet | 
0 square feet of floor area and house 4,000 
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some specialties are going to 

wind up in the wastebasket. 

Direct-mail expenditures are 
down in some cases for two rea- 
sons, it is said. First, a feeling that 
other media get better results. 
Second, that those who _ favor 
printed promotion of this type, 
could not foresee the about-face in 
the market, and now it’s too late 
for the time required to prepare 
extensive direct-mail drives. 

* * * 
7 situations in Detroit are ad- 
ditional proof that advertising 
is doing better than holding its 
own— it’s shifting into a higher 
speed. 

A large manufacturer of dis- 
play equipment reports more 
price inquiries from auto manu- 
facturers in the last 11 days than 
it has had in the past three 
months, 

These definite inquiries have 
nothing to do with additional auto 
firm business in connection with 
Detroit's 250th birthday celebration. 
an afficial of the firm states. 

* * * 
I AROLD HASTINGS, secretary- 
manager of the Adcraft Club 
of Detroit, points out that auto ads 
in the club’s annual roster number 
may run as high as 20 percent 
ahead of a year ago. 

Discussing advertising nationally, 
Hastings sees a favorable outlook 
with the tax angle an important in- 
fluence and, in case of more serious 
international complications, insti- 
tutional programs as another. 


Black Leads AMA’s 
PR Committee 


DETROIT.—Fred L. Black, public 
relations director of Nash-Kelvi- 
Corp., 


has been elected 
chairman of the 
public relations 
committee of the 
Automobile Man- 
ufacturers Assn., 
it has been an- 
nounced. 


Black, who has 
been a member of 


nator 


the committee 
since 1945, suc- 
ceeds Hugh W. 





Hitchcock, adver- 
tising and public 
relations director of Packard. 
Hitchcock had served as chairman 
for the past 2: years. 


Fred L. Black 


~ Olds, Plymouth Get Air 


contract for the complete J-65 


engine. 
* * * 

I S. EDDINS, Plymouth presi- 

* dent, said that approximately 
1,400 persons would be employed 
on the airframe project when maxi- 
mum monthly output is reached. 

Oldsmobile General Manager J. 
F, Wolfram expects about 4,000 
employes will be required to meet 
peak manufacturing schedules on 
the engine parts assignment, 

The Plymouth airframe assign- 
ment is the first defense order 
announced by the division and is 
also the first major airframe proj- 
ect revealed by the Chrysler Corp. 
in the current defense program. 


Oldsmobile’s new plant, to be 
constructed on _ presently - owned 
property, will contain approxi- 


mately 700,000 square feet of floor 
space, Wolfram said. 

The prime contract for manu- 
facture of the J-65 engine is held 
by Buick. Oldsmobile’s agreement 
covers manufacture of the rotat- 
ing parts of the engine. 

Eddins reported that Plymouth 
has already started to obtain jigs 


and fixtures for the Albatross hull 


assignment and is “doing a great 


deal of advance planning work in 
Detroit in order to make the trans- | 


ference from car assembly at 
Evansville to airframe manufac- 


ture as quickly and smoothly as 
| possible.” 


x * x 
LYMOUTH rccently announced 


that its assembly operations at 
Evansville would be consolidated 





| Dealer Bags Big Game— 


E. G. Price, of Price Motor Co. (Hudson), San Bernardino, Calif., and Mrs 
returned from a hunting trip to Africa. Price is shown with a Cape Buffalo, weighing 2,899 
pounds. Mrs. Price killed the above antelop and also the first elephant 


Detroit Eyes U.S. Auto Show 
With New Convention Hall 


DETROIT. 


Price recently 


In a year or so De-| building is $14,000,000 and the com- 
troit may be in a position to attract | munity arts building, $3,000,000. The 
the national automobile show-—an latter structure will be built on 
event which has never been held|Wayne University’s midtown 





in the Motor City. campus. 

As it is now Detroit is unable The convention hall will seat 
to play host to large conventions | approximately 17,500 persons in 
because large exhibits and dis- an arena-type auditorium, and 
plays can not be suitably housed. the exhibits section will provide 
But to celebrate Detroit’s 250th | 700,000 feet of exhibit space. 
birthday this year, a beautiful con- | The convention hall and exhibits 
vention hall and exhibits building | building will be built near the proj- 





is to be built along the Detroit |ected Henry and Edsel Ford audi- 
|river in the downtown area. |torium, the money for which has 
| The Detroit convention and tour-|been donated by Ford and Lincoln- 
ist bureau said that, with comple-|Mercury dealers and the Ford 
tion of the edifice, Detroit could | Foundation. 
attract the national automobile | $$ $$$____— 
show and national meetings of the . 
Trailer Coach Manufacturers Assn., Emich Refused 
the Machine and Tool Builders ‘ . 
Assn., the Assn. of Iron and Steel Clarification ot 
Engineers and others. . 

A campaign to raise $8,500,000 Retrial Order 

through subscriptions from cor- 
CHICAGO.—Attorneys for both 


porations and individuals to cover 

half the cost of the convention 

hall and exhibits building and 
the community arts building was 
announced last week by Mayor 

Albert E. Cobo and Frederick C. 

Matthaei, capital gifts committee 
chairman, 

The fund is to be matched by a 
similar amount from the city and 
the board of education. 

Auto manufacturers are expected 
to make large donations. 

Estimated cost of the convention 


sides received word last week that 
the U. S. Supreme Court had turned 
down a request by counsel of Emich 
Motors Corp. and U. S. Acceptance 
Corp. for further clarification of an 
|order remanding the case against 
General Motors and General Motors 
Acceptance Corp. to the Federal 
District Court of Judge Walter J. 
La Buy for retrial. 

The plaintiff firms were owned 
by Fred F. Emich, onetime Chevro- 
let dealer here. Following a verdict 
in their favor several years ago 
after a long trial, Judge La Buy 
awarded $1,236,000 plus $557,000 in 
attorney fees. The U. S. Court of 
Appeals here later reversed the de- 
cision and awards. 


A new trial, when held, is ex- 
pected to develop into a legal bat- 
tle over use that can be made of 
an earlier judgment against GM 
and GMAC in the so-called South 
Bend case. 


Indictions are Emich’s attorneys 
will seek to make all possible use 
of that decision, while the opposi- 
tion will contend that it had no 
connection with reasons for cancel- 
ling the Emich dealership. 


Contracts 


ping the Evansville assembly line, 
which will continue under present 
plans until machinery for the air- 
frame project is installed, Eddins 
said. 

About half the floor space in 
the plant will be required to 
manufacture the Albatross hulls, 
which measure 60 feet long, 8 
feet wide and 12 feet high and 
weigh about 4,500 pounds. 
Additional defense work is being 

planned for other space in the 
plant, Eddins said, except for the 
area used for production of wire 
harness systems for all Piymouths. 

B. F, Goodrich Co. also revealed 

last week that it had received a 
$9,000,000 order for tank track parts | 
from the Cleveland Ordnance dis- 
| trict. 


‘Kaiser Marries 


| : 
Late Wife’s Nurse 


SANTA BARBARA, Calif.—Sixty- 
eight year old industrialist Henry 
J. Kaiser and Alyce Chester, 34, a 
hospital executive, 
were married 
here last week. 

The former Miss 
Chester was chief 
nurse and aide to 
Kaiser's late wife, 
Bess Fosburgh 
Kaiser, who died 
a month ago. Kai- 
ser, chairman of 
Kaiser - Frazer, 
said it was during 








|Alabama Bound for Safety— 

President Rush Stallings, of the Automobile 
Dealers Assn. of Alabama, presents to Gov. 
Gordon Persons a resolution adopted by the 
association's board pledging full cooperation 
in a program to reduce the traffic death and 
injury rate. This association has carried on for 
several years an active traffic safety program. 
Recently, the organization received a citation 
from the National Committee for Traffic 
Safety, presented to Executive Vice-President 
Frank R, Broadway of the Alabama group at 
a ceremony in Washington. 





Henry J. Kalser 
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(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


AUTOMOTIVE NEWS, 


Dealers tell me 


By John O. Munn 








| OW soon will the industry reach| resources to win the war, hot or 
a buyer’s market? Have we been |cold, and building a greater nation 


too completely submerged by the|when victory is ours. 


really spectacular sellers market of 
the last five years to give thought 
to the future? The buyers market 
might come quicker than we think. 
In fact for some makes, and in 
some territories, it is here now. All 
makes and territories touched a 
soft spot in the late fall of 1949 and 
another one just previous to the 
Korean war. 

The months of April, May and 
June will reveal how much the 
defense program will interefere 
with production. But the program 
of defense production, even at its 
peak, is not scheduled to take 
more than one-fifth of our na- 
tional output. In the first three 
months of this year we have 
built two million cars. A 20 per- 


|victory for 


This means 
both change and sacrifice. 


It means support of the program | 


to pay for defense as we go, but by} 
methods that will enable the nation | 
to maintain the effort for an in- | 
definite period. It means that we | 
must intelligently work with, and| 
cooperate with, 


that these emer- 
are not fastened 


alert, however, 
gency controls 


on to us permanently and wee 


| presenting our enemies a major} 
collectivism on _ our} 
home front. 

But to help the nation, we as 
dealers must help ourselves, Un- 
less We are strong, We can’t add 
strength to the national economy. 





any government | 
controls that may be placed upon | 
our business. We must always be 


Pa. Bill Would Ban 
Dealer Profiteering 
HARRISBURG, Pa. — (UTPS) 
—A bill aimed at eliminating 
profiteering in the sale of new 
and used cars in Pennsylvania 
has been offered in the legisla- 


ture by Rep. Anthony J. Pe- 
trosky. 

The measure, house bill 961, 
would’ prohibit auto dealers 


from selling either new or used 
cars above standard retail rates 
and would restrain auto dealers 
from requiring purchase of extra 
accessories as a condition of 
sale. 

Violators of the law would be 
punished by a $5,000 fine or one 
year in jail, or both. 
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6.7% Gross 


According to 


ye average new-car_ dealer 
made a profit of 6.7 percent on 
|his total sales last year before 
|making provision for taxes, as 
{compared with 5.8 percent in 1949, 
jaccording to a survey by NADA’s 
| business management committee. 

Major factors behind the slight 
‘increase were: 

1. A substantial drop in over- 
all operating costs, although sell- 
ing expense was up slightly, 

2. Increases parts sales. 

® + * 
I EALERS also made more money 
| overall on used cars last year, 





How Dealers Are Faring 
on Expenses, Profits 


Evitor’s Note: 
issue of NADA’s new 
prepared by NADA's Business 
tributed to all NADA members: 


Total Sales, Expense 


The following figures are 
“Dealer Profit or Loss Facts” 
Management 


from the second 
bulletin, which is 
Committee and dis- 


taken 


and Operating Profit 


Profit Before Taxes Up Slightly Last Year, 
NADA Survey 








for Dealers 





but it was strictly a volume 
achievement, The average dealer 
handled 44.4 more used cars in 
1950 than in 1949, but profit per 
unit was down from $20 to $16. 
The average dealer's books at 
the end of 1950 showed sales of $3,- 
356 for each new unit handled, as 
against $3,524 in 1949, His gross 
profit from total sales per unit was 
down to $645 from $683 in 1949. 


During 1950 the average dealer 
handled one used car for every 
new unit he sold. In 1949, the 
ratio was .9 used cars for each 
new unit. 


The average dealer’s total service 
sales, including parts and acces- 
sories, was up 5.8 percent last year. 
His rate of service absorption rose 
to 59.9 percent, as against 59.6 per- 
cent in 1949. 


* * 

— the purpose of its survey, 
NADA's committee divided 
dealers into three groups: group 
one, dealers delivering one to 149 
new cars and trucks annually; 
group two, 150 to 299; and three, 














cent reduction in factory opera- | This ae constant oe Percentage Of Per New Per $1,000 Of 300 or more. 
tions, for the balance of the year, | and fast adjustment to changed Total Sales Unit Sold New Unit Sales Before taxes, none of the groups 
would certainly bring a buyers | conditions. It means intelligent 1949 1950 1949 1950 1949 = 1950 suffered profitwise in 1950, but the 
market. management. Experience during TOTAL SALES = a i » ||profits of group three dealers were 
Scrappage is @ pretty good indi-| Werld War II, when there were Volume Group I 100% — 100% $3,893 $3,750 $1,881 $1,842 || 0) the sharpest over 1949-74 per- 
cation of the automobile market! no cars, will point the way, Serv- Volume Group II 100% 100% 3,693 3,534 1,790 1,741 || cent as against 6.4 percent 
each year. Last year 2,315,000 pas-| ice departments, at that time, Volume Group III 100% 100% 3,343 3,184 1,679 1,616 eis te a ieee ame aa 
senger cars were scrapped. This| paid all expenses and returned a Total — All Groups 100% 100% 3,524 3,356 1,743 1,682 sins . - te ae oaon a 
was only 36 percent of the new-car | profit. ' TOTAL GROSS PROFIT umanaied with 5 4 peenat in 1949. 
registrations, and less than 6 per-| During that period we also made || Volume Group I 17.8% 17.9% $ 693 $ 671 $ 335 $ 329 The comparable figures for om 
cent of the total cars in use. The|money on used cars. But under the || Volume Group II 18.9% 18.7% 697 663 338 327 one dealers w 5S pere 7 . 
rate of scrappage doesn’t indicate |new program with a buyers market || Volume Group III 20.2% 19.8% 674 631 339 320 5 peneuat oe ee 
a six million car market. jfor new cars, the profits on used || Total — All Groups 19.3% 19.2% 683 645 338 323 3 a 
In February factories shipped 75,- | cars will be reduced. We must give || pxPENSES The average group three dealer 
000 more cars than were sold, This thought to this fact and plan ac-|| Volume Group I sold 48 used cars a month last 
isn’t an unusual amount for spring | cordingly. The used-car market has (a) Selling Exp. 28% 3.1% $ 110 $ 115 $ 53 $ 57 year, as compared with 36 in 1949. 
storage, but added to the inventor-|been soft the last month not only (b) Oper, Exp. 10.0% 9.3% 390 348 "198 171 No figures were given on dealers 
ies of Jan, 31, there is a substan-|on account of the season but, I (ce) Total Exp. 12.8% 12.4% 500 463 241 998 average sales of new units per 
tial number of cars in dealer stocks. er on account of the price '| Volume Group II | month. 
+ * & | ceilings. i| (a) Selling Exp 3.4% 3.7% $1 ¢ 1 $ 62 $ 65 || 
de ve D ‘ 2 A ‘ $ : ™ _ . 
Will It Boomerang? , (b) Oper. Exp. 101% 89% 372-314 180-155 Cincinnati Assn 
"= we are ate to be coy noose ng a. chat. with (c) Total Exp. 13.5% 12.6% 499 446 242 220 || te 
fain ieth pss ed ealers tell me that, with |] Volume Group III 
ic kes a ces ee every used car sold, the prin-|] (a) Selling Exp. 41% 42%  $ 136 $ 185 $ 68 $ 69 Asks Crackdown 
ae i. alien it ee that a ciple buying motive of the customer (b) Oper. Exp. 9.7% 8.2% 325 261 164 132 O P ° Ab 
= 7 "ae coon ; wd orting |h@s been that he should buy now (ce) Total Exp. 138% 124% 461 396 239 201 rt rice uses 
3 ae ‘ech be coder ‘that, their ship- and avoid price increases. Since all || Total — All Groups CINCINNATI. —The Cincinnati 
. ments of new cars come through |¥US¢d-car prices are frozen, the urge || (a) Selling Exp. 3.6% 3.9% $ 129 $ 131 $ 64 $ 66 ||/Automobile Dealers Assn. was on 
uninterrupted? to buy before a price raise no) (b) Oper. Exp. 9.9% 8.6% 348 287 172 144 record last week as favoring dras- 
| This is apt to be a boomerang. | !Onger exists. ae ‘ : (c) Total Exp. 13.5% 12.5% 477 418 236 210 || tic action by OPS for flagrant vio- 
Car stocks will grow before we|  ,ihis condition will have ian || OPERATING PROFITS** lations of price ceiling regulations, 
realize it to a point where they be-| fect on satisfactorily moving || vojume Group I 5.0% 5.5% $ 193 $ 208 $ 94 $ 101 ||@ccording to Erdie Turner, asso- 
come unmanageable. Such 10-day the — ae cars neces- |! Volume Group II 5.4% 6.1% 198 217 96 107 || ciation secretary. 
| : . y y y yc t 4 , 
reports are reflected to Washington. ein So. given tater lan. aan. yerane Group III 64% 7.4% 213-235 107 119 Importance of cooperation be- 
. * ; Y Th 6 . 9 > > 2 > in. 
Naturally the Federal Reserve ers’ success will depend less on ; otal All Groups 5.8 o 6.7% 206 227 102 113 || tween the me mbe rship and the Cin 
Board can take the position that their ability to get new cars, and Volume Groups Bared on 1950 Deliveries of New Cars and Trucks: Group 1, || Cinnati OPS was emphasized by 
| since all new cars are sold, credit i Bn ability Si build " 1 to 149; Group II, 150 to 299; Group III, 300 and Over | several speakers at a meeting. 
restrictions are not a burden. local reputation for themselves Rteoad Witielen | Ben Stoner, district director of 
Most dealers agree that new- and in understanding customer se ehicies the OPS, praised the Cincinnati 
car buyers have pretty much an- naan , soomnes ioeeeeee Percentage sneuenes . dealers on their action and said 
| +s . S. n Tota n Tota tal Gros fit j j 
ticipated their needs. Korea and It isn’t enough for any dealer to Sales 50 Salen 50 Grows Profit ‘Gross, Per Used || that the work of his office would 
the threat of no production, more run hig business on a high plane Gur 4h Guan tee es Gales Profit Unit Sold be eased immensely if other groups 
stringent credit a, 20 and thus deserve public confidence. Units Dollars 1949 1950 "49 vs. "50 1949 1950 would act similarly. 
percent excise tax, and the fear It is necessary to interpret this Volume Group I 33.6% 22.3% 1.4% 1.6% 33.7% $11 $11 The dealers voted to give the 
of substitute materials _in new policy not only to customers who Volume Group II 42.6% 27.8% 2.2% 21% 26.1% 17 15 ||/OPS thorough and complete sup- 
car production, have stimulated | (oie to your store, but to the pub- || Volume Group III 50.2% 36.8% 33% 26% 7.8% 26 19]||port and to back the association 
—— sain teal tian iiaaiicata lic at large. The dealer who pro- | Total — All Groups 44.4% 3.13% 26% 2.3% 14.9% 20 16 unanimously in any action against 
sal 08 ped — a the dealer is|Motes public acceptance obtains a aiiatinds Ratio ||dealers violating the regulation, 
| naked a. is * oe one prospect sales tool that makes his invest- Monthly Average Dollar Sales Used — - 
’ eq, s ment and life efforts pay a return | Sales Per Monthly Sales Price Per Unit e © 
would run around to 10 dealers, ois Dealer Per Dealer Unit Sales Missouri D i . 
which had the effect of making the | "der any condition. , Units Dollars TeNew ||*"="— eaters 
trade believe there were more|, The dealer who has a maximum | “49 '50 49 50 49°50 49°50 E . 
actual buyers than actually existed. | degree of public acceptance, by || Volume Group I 8 10 $5638 $6,892 $738 $676 12 13 uve Big Turnout 
Upsetting to the trade. too, is the |telling what his policies mean to|| Volume Group II 15 21 11,160 14,258 768 688 1.1 1.2 {| 
fact that sales in the’ past have|the public, has more people coming || Volume Group II] 33 48 25815 35311 786 716 8 9/|At May Parley 
been often influenced by the time |t© him first; more people accepting | Total—All Groups 16 23 $12,197 $15,647 $770 $700 9 1.0 3 S ¢ 
when delivery could be made,|his used-car allowances without JEFFERSON CITY, Mo.—A rec- 
; : : : : 
sh tee . <p ‘ question; he can be selective of his | “te « A ereeccories ord attendance of more than 500 is 
— = hag a. — deals, and still get volume and at| Parts and Accessories expected at the 12th annual conven- 
a i — a profit, | Increase Month's Percentage Of tion of the Missouri Automobile 
| e of car. i . oe * * * In Total Sales Per Gross Profit Dealers Assn., James A. Gorman, 
\¢ ime tilit Sales Dealer To Sales association manager, announced 
Used-Car Potential Gates ame <4 re ee ‘50 vs. "49 1950 1949 1950 || last week. 
( F COURSE the first job of deal- | competition to come, it seems | Volume Group I 1% $ 2,841 27.0% 27.2% The parley is scheduled to be 
ers is to pledge their efforts and 7 yt ss || Volume Group II 8% 5,374 27.3% 27.8% || held May 14-15 at the Hotel Jeffer- 
to me, must, in the public mind, | 
0 ~~ 2 we *|] Volume Group IIi 5.0% 14,398 27.0% 30.2% || son in St. Louis. 
be more than just a place to buy |! Total— All Groups 2.9% 6,414 27.1% 29.0% Never before, Gorm: id, h 
? Index ja new automobile, His operation | the wivenes veaiaeunae ak oe 
must be known as a place that| Ri. ae ’ : oa eee 
—————— deals in satisfactory miles of trans- Total Service Sales ae convention exceeded 325 


Advertising News portation. (Including Parts and Accessory Sales) 


Auto Market Page ... D 5 . : : 3 
Automotive Rampiings . ealers have a wonderful story Average . ; 
Seale teeale to tell, not only to the millions of — s seman Pascoe St weremanee of | Dk h Oo 
a ee ts owners, but to = people who Fer Dealer Sales. To Sales Absorption ¢ la ma Parley 
Dealer D hie he surround and influence them. | 1950 50 vs.°49 1949 1950 1949 1950 || F 
oe feo: Dealers have invested billions of || Volume Group I $5,282 3.0% 282% 29.0% 57.8% 57.5% ‘To Hear Mc Kay 
general dollars in buildings, equipment || Volume Group II $ 9,872 3.7% 311% 321% 57.7% 58.1% OKLAHOMA CITY.—R. D. Mc- 
FOR Maden Ae Renee ees | and manpower just for one pur- Volume Group III $25,849 7.9% 333% 33.9% 61.2% 61.5% Kay, president of NADA, will speak 
Jordan (Ned) ...... pose—to be instantly ready to Total — All Groups $11,651 5.8% 31.7% 32.4% 59.6% 59.9% ||) at the southeast zone meeting of 


Legislative News serve the needs of automobile the Oklahoma Automobile Dealers 
etrerDbox 


Merchandising Memos . 


Assn. at Ada, Okla., on Apr. 16. 


owners in their communities. 
| The meeting will begin at 7 p. m. 


\ Ratio of Departmental Sales to Total Sales 
This equipment is not located m 
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bert, DADA manager. 








| 
Obituaries a New Cars Used Parts And Total Serv. Mise, ‘ 
eens (Factory) some far away place like the fac- And Trucks Vehicles Acces, And Parts Sales at the Aldridge hotel. 
eee Vena. _ ren tories, but it is located right at the 1950 1950 1950 1950 1950 Attending will be Bill Dysart, 
Production by Makes .... spot where it is accessible to own-|| Volume Group I 54.3% 24.0% 9.9% 18.4% 3.3% DADA president; Mead Norton, 
Registrations, Cars, Trucks jers, in.the territory where automo-/|]| Volume Group II 57.4% 23.3% 8.8% 16.1% 3.2% NADA director; J. A. Richardson, 
io ae iela biles are used. Volume Group III 61.9% 20.3% 8.3% 14.8% 3.0% DADA vice-president, who ar- 
fe Pe keys a Dealers are capable. The least of |] Total-— All Groups 59.4% 21.7% 8.7% 15.8% 3.1% ranged the meeting, and Fred Al- 
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(See MUNN, Page 37, Col, 1) 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. § 4. The 
elimination of governmental and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 
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You Can Find Answers 
Without Guessing 


-, YOU want to badly enough, you can take one set of 
factors and prove the auto market is going to the dogs) 
this year. Then you can take another set and prove that 
everything is going to be rosy. 

We have our guess, and we’ve had them in the past. 
And often our guess has been knocked into a cocked hat 
by some development no one expected—like the Korean 
war. 

This has happened to so many forecasters that dealers | 
might be inclined to say nuts to worrying about the future. | 
That’s probably a good idea, provided it is taken with a little 
salt on the side. 

The salt is this: Every dealer has an opportunity during 
a dip in the market to see how well he has built for the 
future. 

When customers stop beating down your door, does your 
organization glide smoothly into an operation of going after 
the customers or luring them back? 

Or do the bovs iust sit on their hands and wonder what 
happened ? 

Observation of your organization in good times may 
be useful, but the really fruitful observation comes dur- 
ing a period when things aren’t going so good. 

Key to the whole operation, of course, is management 
teamwork. Have you built a management team? Or are you 
beating out your brains trying to run the whole show 
single-handed? 

It is possible to build a hard-hitting dealer operation 
without ulcers. 

Another key to an organization equipped for uncertain 
times is service. Is your absorption such that you are in a 
good position to trade? 

We obtained figures the other day on one group of 
dealers who averaged 95 percent absorption. That 
spreads only 5 percent of the overhead on new cars. 
How much overhead is your service operation carrying? 

Can you do better? Are you making the most of your service 
customer lists as potential prospects for new and used-car 
sales? 

Is your advertising attractive, active, and confidence 
inspiring ? 

The answers to these questions and others about your 
business can make guessing about the future a pastime that 
need not worry you. 





Epitor’s Note: The following 
editorial, “Keep It Down the 
Road,” appeared in the Apr. 14, 
1951, issue of Collier’s magazine: 








(CONGRESS is now engaged in the 
4 sensitive process of deciding 
where to sink the government’s 
teeth, and how hard, for the big 


| tax bite that is on the way. Several 
methods of performing the painful | 


operation have been suggested, and 
more will probably be forthcoming. 
But it is natural that close atten- 


tion should be given the adminis- 


tration’s own tax plan. 


| It was Secretary of the Treasury | 


Snyder's job to try to sell this plan 





} 


mittee. The assignment was neither 
easy nor likely to increase his pop- 
ularity, and if we weren’t so sorry 
for all us pore shiverin’ taxpayers 


we'd be inclined to extend him 
some sympathy. 
Any effort to translate’ the 


President’s lump-sum request into 
specific items is bound to be dif- 
ficult -and controversial. Still, 
there was one recommendation in 
Mr. Snyder’s package’ which 
seems to us a grave mistake. 

That was the suggestion that the 
manufacturer's tax on new automo- 


bile be hiked from the present 7) 


percent to 20 percent, and a new 
and unspecified excise be levied on 


used cars. This would put the auto} 


in the class with other items which 


| are classed as “luxuries,” and which | 


were also nominated for a 20 per- 
}cent tax tag. 
And if, in addition, 
|gasoline were doubled, as Mr. Sny- 
der proposed, the luxury designa- 
tion might seem appropriate. 

m 4 * 


HE trouble with these proposals, 
of course, 
bile is not a luxury. And a virtual 
|tripling of the present tax on new 


jcars is wholly out of line. This is | 
|far above the proposed tax increase 


|}on other items of standard use. 
The president of the American 


Automobile Assn. has figured that | 
recommendations | 


if Mr. Snyder's 
were adopted, motorists would be 
paying more than 40 percent of the 
$3,000,000,000 which the administra- 
tion wants to collect in new excise 
taxes. 

Such a means of raising revenue 
would carry a heavy risk. The blow 
would certainly be felt throughout 
our whole economy. For that econ- 
omy is geared to the horseless car- 


riage, which has been with us for | 


more than 50 years and now may 
safely be considered here to stay. 

The automobile fathered scores 
of new industries. Hundreds of 
thousands of people today depend 
on those industries for their liv- 
ing. But, more than that, hun- 
dreds of thousands and probably 
millions of others are dependent 
on the automobile to get them to 
and from work or to conduct 
their business. 

We know of several communities 
that are completely isolated except 
for the private car, and there sure- 
ly are many more that we don’t 
know about. We also know of fami- 
lies that maintain two cars at a 
considerable sacrifice because those 
cars are a necessity, not a luxury. 

The automobile has changed the 
face of our country as well as revo- 
lutionized its industry. It has de- 
centralized the urban population. 
It has practically banished the trol- 
ley car to oblivion. 

It has caused many companies to 
abandon train or bus service as un- 
profitable. Any move now to raise 
auto prices as drastically as has 
been proposed would be rash and 
shortsighted. 


+: * 
EFENSE Mobilizer Charles E. 
Wilson has announced that the 
country isn’t going to operate under 
an “economy of scarcity” if he can 
(See AUTO FORUM, Page 31, Col. 2) 


to the House Ways and Means com- | 


the tax on} 


is that the automo- | 


| 
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YOU CANT 
START PLANS 
ON THIS 


TOO EARLY 
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ONCE UPON 
A TIME"— 


— Letterbox 


“Those Stored 


readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


| used, if you so request. 






Chryslers .. . 


This is an open forum for the discussion of any subject of interest to our 


No attention is given to unsigned 





| Cleared Up 
In your Apr. 2 issue, on page 6, 
there is an article concerning new 
Chrysler-made cars “stored” on a 
field near Harrisburg. 

Being a _ steady subscriber, I 
|thought I might enlighten yourself, 
and readers of AuTOMOTIVE NEws 
who may be wondering about this. 

The above cars mentioned happen 
to be at the Enola (Pa.) branch of 
M. & G. Convoy Co. Due to their 
facilities being overtaxed, new cars 
for Pennsylvania and New Jersey 
dealers are being dropped off at 
Enola, instead of being brought all 
the way to the dealerships, and the 
trucks go back to Detroit to take 
care of other dealers. 

The new cars wait at Enola for 
dealer pickups. In fact, we picked 
up four Plymouths ourselves last 
week at Enola.— Vincent T. Ro- 
MANO, proprietor, Romano Motors 
(DeSoto), Woodbury, N. J. 


* * * 


| Note, Mr. DiSalle 

We have just. finished reading 
your editorial on Page 4 of the 
Automotive News (Sounds Odd, 
DiSalle). We think we have the 
information necessary to clear up 








25 Years Ago... 





The Big Story 


The market for crude rubber futures has touched the lowest point 
in months here and heavy trading is reported on the selling side. 
The decline here is generally attributed to the breaking of the 


“gentleman’s agreement” 


with London to maintain the price of 


rubber. (Elsewhere in the paper, imports of crude rubber for the 
month of March were listed at 42,677 tons, as compared with 33,914 


tons imported during the same months a year earlier.) 
—From the files of Automotive News. 





|Mr. DiSalle’s opinion on our tra- 


ditional discount. 

Since we are Chevrolet dealers, 
they issued a price list to us Dec. 
21 known as Price List No. 207DAB. 
Under date of March 12, 1951, we 
received from the Chevrolet Motor 
division Price List No. 207DAC 
which states that our dealers’ dis- 
count on Chevrolet passenger cars 
and suburban models will be in- 
voiced to direct dealer at a discount 
of 23.3781 percent from the list 
price as shown in our Price List 
No. 207DAC. 

With this information, I hope you 
may be able to clear up Mr. Di- 
Salle’s opinion on our traditional 
discount, which is definitely 
changed in the new price list which 
we were requested to accept and 
sign for, a day or two ago.—AT- 


LANTA DEALER. 
* * * 


Dealer Discounts 

The following letter was sent 
to Michael V. DiSalle, OPS di- 

rector. 

You are quoted editorially in 
the April 2 Automotive News as 
having replied in part to the Pitts- 
burgh Auto Dealers Association as 
follows: 

“The dealers are being asked at 
this time to add to their present 
ceiling price only the increase in 
dollars and cents—(granted manu- 
facturers). 

“There is no intent to change 
your present traditional discount 
procedure ...” 

Now permit me to quote from 
Chevrolet Motor division, direct 
dealer price list No, 207DAB, dated 
12/21/50, sub-heading—“Dealer Dis- 
count.” 

“Direct Dealer’s purchases of new 
1951 Model Chevrolet passenger 
cars, trucks and chassis covered by 

(Continued on Page 31, Col. 1) 
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Trode Mark Reg. U.S. Pat. Off 


or ACUMY EG tome: taser se 


for Example... cA 


In a space as small as 10x23 ft. on 


ORCELAI 






your Service floor, one Porcelainize operator 
can turn out 242 to 3 quality 


jobs per day and produces in one year 





in Customer Labor Sales 


at a profit of better than 


—_— i opera 
in the same space using D p 
eee or 


tors per care: 


er ererceemernememren 


you can double the number of quality jobs 


per day and produce in.one year 









in Customer Labor Sales at a profit of ere ~ 
better than 50% gross. 4 


‘Two operators per car doubles your return per sq. ft. of floor space! 


« 


wax 
PM acs 


IN ADDITION to producing REALLY BIG Customer Labor Sales “SS a 


for New Car Dealers exclusively, Porcelainize 








creates genuine customer enthusiasm. 










Nothing else matches Porcelainize 
brilliant beauty, Porcelainize longer 
lasting lustre, 








*Depending upon size of the car and 
selling price of job. 








FREEMAN AND FREEMAN, INC., DENVER 3, COLO. 


UNCHALLENGED IN MERIT 
y F UNMATCHED IN POLICY 
| UNEQUALLED IN PROGRAM 


Trade Mark Reg US. Pe 
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NPA Launches 
Industry Checks 


On Compliance 


WASHINGTON. Intensified 
measures to assure compliance with 
NPA regulations were announced 
last week by NPA Administrator 
Manly Fleischmann. 

The steps to be taken, Fleisch- 
mann said, will include an expan- 
sion of industry surveys and spot 
checks on compliance, “vigorous 
prosecution of willful violators,” 
and broadening of NPA’s coopera- 
tive efforts to assist 
conforming with the agency’s reg- 
ulations. 

Fleischmann said Federal Trade 


Commission investigators have 
completed a compliance’ survey 
covering more than 300 members 


of the aluminum industry, and a) 


second survey has been started by 


the FTC on behalf of the NPA cov-| 


ering some 300 producers of cop- 
per-base alloy products. 

In addition, the NPA will soon 
begin a compliance survey of a 
cross-section of each industry af- 
fected by NPA controls, covering 
25 business concerns in each field 
and including large, medium and 
small enterprises on a broad basis 
of geographic distribution. 


At the same time he made public) 


a summary of NPA compliance ac- 
tivities. The report stated a total 
of 648 cases of noncompliance had 
been reviewed by the NPA up to 
date. This number represents cases 
arising in the early months of pro- 
duction controls, he pointed out, 
and an acceleration of compliance 
actions may be expected as the 





industry in| 
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/ WELCOME a9 


| FRAM INSTITUTE 
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> FILTRATION 
fgLO enomeen couse / 
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Ready for Fram Territories— 


Following a two-week course, 16 new field engineers of Fram are now assigned to various | 


sections of the country. Behind the graduates are factory officials. Left to right: Norman 
Bridge, assistant to Pawtucket plant manager; Paul Smith, assistant sales manager; Billy L. 
Stocking, assistant sales manager; James Davis, chief quality engineer; Frank Lescher, assistant 
sales manager; Dr. Paul Huber, chief research engineer; Elliott Parker, development engineer; 
David C. Buell, general production manager; Edmund G. Dailey, manager of order depart- 
ment; Arthur F. Pettet, general manager; Dr. William S. James, vice-president of engineer- 
ing; James E. Bigwood, treasurer; Malcolm McCormick, vice-president of market research; 
T. H. Belling, executive vice-president; Lester F. Barnes, advertising manager: T. Edward 
Aldham, Milton M. Somers, sales manager; Howard E. Robinson, general sales 


manager. 


secretary; 


Auto Makers, UAW Seeking 
To Halt Wildcat Tieups 


By Mac Gordon jarbitration scheme _ proposed _in- 
Associate Editor |itially by the company. 
The DeSoto local accused the 


l AVING wound up its convention | 
affairs for another two years, four rank-and-file defendants of 
the UAW-CIO joined auto makers | violating the UAW constitution by 
and suppliers last week in a drive! their refusal to work. 
| to abolish wildcat strike outbreaks.| ¢ convicted, the four face maxi- 
| Agreement upon a new company-'mum sentences of $100 fines and 
}union contract at Midland Steel 
| Products Co. appeared to have end- 
}ed a rash of work stoppages which jobs, since Chrysler Corp. plants 
|has interfered with Chrysler Corp.|now operate a union he i all 
assemblies. Midland supplies Chrys- | employes but those newly hired. 


ae production program ¢x- ler divisions with body frames. > * << 
Taking matters into its own rNHE UAW adjoined its convention 
. hands, DeSoto Local 227 of the! after giving its four interna- 


Van Tassel Misquoted 


In Convention Report 


Last week’s issue of Automo- 
tive News misquoted a state- 
ment made by J. B. Van Tassel, 
columnist, in a speech he de- 
livered before the convention of 
the Louisiana Automobile Deal- 
ers Assn. 

The published convention re- 
pert quoted Van Tassel as say- 
ing the average new-car “dealer” 
sold 178 autos and trucks last 
year and the average used-car 
“dealer” 132 units. His actual 
statement was that the average 
dealership “salesman” sold 178 
new cars and trucks last year 
and the average lot “salesman” 
332 used vehicles. 











— Coming Events 





Dealer Conventions 


Apr. 30-May !—Arkansas Automobile 
Dealers Assn., Arlington hotel, Hot 
Springs, Ark. 


May 13-16—North Carolina Auto Dealers 
Assn., 16th Annual Convention, Carolina 
hotel, Pinehurst, N. C. 

May 14-15 — Missouri Automobile Dealers 
Assn., Hotel Jefferson, St. Louis. 

May 26@—Annual meeting of Chicago Au 
tomobile Trade Assn., Lake Shore club 
Chicago. 

May 3l-June 2— Washington State Auto 
Dealers Assn. Winthrop hotel, Tacoma 

June 28-July | — Michigan Automobile 
Dealers Assn., Mackinac Island, Mich. 

July 8-10—Summer meeting of Automotive 
Trade Assn. Managers, Hotel Book 
Cadillac, Detroit. 

Sept. 13-16— Federation of Automobile 
Dealers' Assns. of Canada, Banff, Alta. 

Sept. 16-18—28th Annual Convention, New 
York State Auto Dealers Assn., Saga 


more Hotel, Bolton Landing, Lake 
George, New York. 

Sept. 16-18—Annual convention of Ken 
tucky Automobile Dealers Assn., Ken 


tucky Lake, Gilbertsville, Ky. 

Sept. 27-28—33rd Annual Convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J. 

Sept. 30-Oct. 
Assn. of Alabama, Inc., annual conven 
tion, Buena Vista Hotel, Biloxi, Miss. 

Oct. 4-6 — Pennsylvania Automotive Assn 
annual convention, William Penn Hotel 


1-2 — Automobile Dealers 


Pittsburgh. 

Oct, 14-16— Tennessee Automotive Assn. 
convention, Buena Vista hotel, Biloxi, 
Miss. 


Oct. 21-23 — Florida Automobile Dealers 
Assn., 1951 Annual Convention, Tampa 
Terrace hotel, Tampa, Florida. 

Oct. 21-23—Georgia Automobile Dealer 
Assn., General Oglethorpe hotel, Savan 
nah, Ga. 

Oct. 29-30—Annual Convention, Ohio Au 
tomobile Dealers Assn., Dayton Biltmore 
hotel, Dayton, Ohio. 

Nov. 3-6—Texas Automotive Dealers Assn. 
Shamrock hotel, Houston. 

Nov. 14-15—Annual meeting of Oklahome 
Automobile Dealers Assn., Skirvin hotel 
Oklahoma City. 

Dec. 6—Utah Automobile Dealers Assn. 


UAW announced plans for a a tional officers new two-year terms 
of four workers accused of job|in office and annual ay raises 

S ex- 
apathy. The new DeSoto-Warren el = 
plant has recorded 32 wildcats since 
|Jan. 1 and the DeSoto-Wyoming 
plant, four. 


Wage Stabilization Board. 


nual salary was increased by 12% 
percent, from $10,000 to $11,250. The 
Midland | maximum raise allowed by the WSB 
is 10 percent. 

Salary increases of $1,250 each 
were also granted to Secretary- 


® * * 





HE management of 
Steel Products dropped a $750,- 
000 damage suit against the UAW 
contract was rati- 


| after the new I 

fied. The suit, claiming damages| Treasurer Emil Mazey, formerly 

under the Taft-Hartley act for| earning $9,500, and Vice-Presi- 

slowdowns and frequent output| dents John W. Livingston and 

| stoppages, was the first of this Richard T. Gosser, who got $8,000 

type filed against the auto union.| Piece. Their percent increases 

| Midland’s new contract is for ta her aaa surpass the WSB 

|five years’ duration. It embodies Th . E : 

a cost-of-living escalator, annual e same raise also was voted to 
each of the 19 International Execu- | 


productivity raises and a pension 


plan. The final agreement omits an drawing $6,500. A raise of $1,250 on 


$6,500 is nearly 20 percent. 
* + : 














being Reuther supporters. The only 
casualty was Flint Director Don 
Chapman, who did not seek reelec- 
tion. Chapman’s successor was Rob- 
ert A. Carter, who was backed by 
anti-Reuther unionists in Flint. 

A proposal to give the interna- 
tional officers two-year terms was 
approved handily, although a simi- 
lar suggestion was defeated at the 
UAW's 1949 convention. The union 
voted, however, to retain one-year 
terms for local union officers. 

The next UAW convention was 
slated for May, 1953, probably in 
New York. 


Jan. 27-30, 1952—NADA convention, Wal 
dorf-Astoria hotel, New York City. 


* * * 


Aftermarket Shows 


Apr. 26-29 — Southwest Automotive show, 


Oklahoma City. 7 
May 17-20 — Southeast Automotive show, 


Atlanta. 


General 
Apr. 17-20 — National Packaging Exposi- 
tion, sponsored by American Manage- 
ment Assn., Atlantic City. 
Apr. 28-May !4—Paris Fair, Paris, France. 
Apr. 30-May 2—U. S. Chamber of Com- 
merce 39th annual meeting, Washington, 


May, 7i1—the Greater New, vor nase. |Dodge Shipping 
Lower-Price Cars 


With Gyro-Matic 


May 30-Sept. ?— World Transportation 
Fair, Santa Anita Park, Arcadia, Calif. 
Sept. 24-26—National Truck Body Manu- 
_DETROIT.—Dodge is now ship- 
ping a substantial number of Mea- 
dowbrook and Wayfarer’ sedans 


facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City, 
New Jersey. 

Oct. 8-12—38th National Safety Congress 
and Exposition of National Safety Coun- 
cil, Chicago. 


j}equipped with Gyro-Matic “shift- 

;- - * |free” transmissions, E. C. Quinn, 

" - Dodge general sales manager, said 
Engineering jlast week. 


Apr. to neeree Society of Lubrica | “Until recently, because of pro- 
tion Engineers (annual convention and | +i imi eh y imi 
oasinn Gheck.  Gellaune = Geallend | duction limitations, we had to limit 
hotel, Philadelphia. | Gyro-Matic to the Coronet models, 

June 3-8—Society of Automotive Engineers, | he said. “We are happy to be able 

to offer this very popular feature 


summer meeting, French Lick Springs 
hotel, French Lick, Ind . 
ORL, OREN teen, SOGEORE |now on our lower-priced Meadow- 


Aug. 13-15—Society of Automotive Engi- : 

neers, West Coast meeting, Olympic | brook and Wayfarer sedans, as well 
hotel, Seattle, Washington. as on the Wayfarer busin 
Sept. 10-13—Society of Automotive Engi coupe.” y ess 
neers, tractor and production forum, pe. 7 2 
Schroeder hotel, Milwaukee. Quinn said that approximately 


29-31—Society of Automotive Engi- | 80 percent of the Coronet models, 
Knicker | 25 percent of the Meadowbrook 
sedans and 11 percent of the Way- 


Oct. 
neers, transportation meeting, 
bocker hotel, Chicago. 


Oct. 29-30—Society of Automotive Engi- | , 
neers, fice! engine meeting, Drake |farer sedans and business coupes 
hotel, Chicago. shipped in recent weeks were 

oe ell i t i f A 
Oct. 31-Nov. | — Society of Automotive equipped with Gyro-Matic. The de- 


Engineers, fuels and lubricants meeting, 


Drake hotel, Chicago. vice is not available on the Way- 


|farer Sportabout. 


Oo  — 





suspension from the union for one} 
| year. This would entail loss of their | 


ceeding the ceiling allowed by the | 


President Walter P. Reuther’s an- | 


ment, NPA said, merely requires 


Auto Tire Shipments 
Decline 13 Percent 


tubes were down to 5,909,954, or a 
decrease of 10.39 percent from Jan- 
uary’s 6,595,079 tubes shipped. Pro- 
duction was off 13.55 percent to 
5,144,242 units. Inventories were 
down 11.93 percent to 5,154,104 units 
|from the 5,852,488 units on hand at 





NEW YORK, Manufacturers’ 
shipments of passenger casings 
|during February were down 12.93 
jpercent to 4,969,426 casings from 
5,707,013 in January, according to 
fom Rubber Manufacturers Assn., 
ne. 
| Casing production decreased, | the end of January. 
too, according to the report, fall- 
ing 13.54 percent to 4,697,767 cas- 


ings from 5,483,309 the month NP A Tire Order 
With Held Inadequate 


With production lower than ship- | 
For Truck Needs 


| ments, inventories at 2,506,974 cas- 

ings were 8.79 percent below the 

|level of the previous month’s end WASHINGTON.—The NPA or- 

stocks of 2,748,482. : : 
der to tire manufacturers banning 
spare tires from new automobiles 
and conserving the rubber for 


Shipments of truck and bus 
casings were also down 3.97 per- 

truck, truck-trailers, tractors and 
farm equipment tires and tubes, is 


cent to 1,204,667 units from 1,254,- 
477 units in the previous month 
the report stated. inadequate to meet the needs of the 
Shipments of truck and bus cas-] industry, the Truck-Trailer Manu- 
jings were also down 3.97 percent|facturers Assn. declared last week. 
jto_ 1,204,667 units from 1,254,477 John B. Hulse, managing director 
units in the previous month, the] of the association, told the Senate 
report stated. Small Business subcommittee that 
Production of truck and bus | “about 10,000 tons of natural rub- 
| casings slipped to 1,189,378 units | ber per month would be needed to 
relieve the ... tire pinch.” He said 
it was doubtful whether the rubber 


| from 1,330,639 in January, a de- 
crease of 10.62 percent. Inventor- 
savings effected by the NPA order 
would be sufficient to meet the 


ies were down 0.41 percent. 
needs of the industry. 


February shipments of 

“In some instances,’ Hulse said, 
“our companies have been able to 
persuade truck firms to furnish 
the tires for the new trailers they 
purchased. In many other instances, 
companies have delivered new 
trailers on single tire equipment, 
although dual tires are an obvious 
necessity in every instance. 

“As a result of these practices, 
truck-trailer manufacturers owe 
their companies something in ex- 
cess of 35,000 truck tires. More- 
over, the situation has become so 
acute that there are more than 2,- 
500 trailers in manufacturers hands 
complete and ready for delivery— 
except for tires.” 














inner 





Spare Tires Approved 
For Defense Vehicles 

WASHINGTON. — Spare tires 
for new cars to meet military 
and other defense-rated orders 
were okayed last week by the 
National Production Authority. 
The question arose after M-2 
was issued Apr. 1 limiting the 
number of tires on new cars to 
four. 

NPA pointed out that the spare 
tire for military passenger ve- 
hicles would not require large 
amounts of rubber. The amend- 


Theses Appeal 
On Cartel Denied 


CLEVELAND.—(UTPS)—Federal 
Judge Emerich B. Freed last week 


the auto manufacturer to certify 
to his supplier that he will use 
only four tires per vehicle ex- 
cept on DO-rated orders. The 
certification must only be sup- 
plied once and need not accom- 
pany every order for tires or 
tubes. 





tive board members, who had been | 


| Miniatures 


IGHTEEN members of the Ex-| 
ecutive board were reelected, all | 


denied a motion by Timken Roller 
Bearing Co. that he reconsider his 
ruling against the Canton (O.) firm. 

Judge Freed had found Timken 
in violation of the Sherman Anti- 
Trust act and ordered the company 
to dispose of its holdings in roller 
bearing firms in England and 
France, and to dissolve what the 
judge called an “international car- 
tel.” 












King Engines Exhibited 
At Greenfield Village 


DEARBORN.—A collection of 49 
accurately scaled miniature engine 
models, donated to the Edison in- 
stitute by Charles Brady King, De- 
troit automotive pioneer, are being 
exhibited to the public in the 
Greenfield village museum, Dear- 
born, Mich., now. 

The King exhibit will illustrate 
the significant developments in mo- 
tive power through the successive 
stages of steam, electric and inter- 
nal combustion locomotion. 

King, who invented his first car 
in 1896 and drove in the first auto- 
mobile race ever held in the U.S., 
has made or collected these models 
for many years. 

Models of steam engines, begin- 
ning with the early Watt and 
“walking beam” types, comprise the 
largest section of the exhibits. The 
models can be activated by com- 
pressed air for demonstration pur- 
poses. 


ICC Upholds Denial 
Of PIE-Keeshin Tieup 

WASHINGTON. — The Interstate 
Commerce Commission has_ sus- 
tained a former decision refusing 
permission to Pacific Inter-Moun- 
tain Express Co. to join with Kee- 
shin system of the east and mid- 
west and form a trans-continental 
motor carrier system. 

PIE had hoped to link its 10,000- 
mile system with the Keeshin 15,- 
000-mile system at a cost of about 
$2,000,000. The refusal was made on 
the grounds that it would take the 
cream from the railway traffic 
while offering no particular ad- 
vantages to the general public. 
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Southern California Dealer Leaders— 

Elected by the Motor Car Dealers Assn. of Southern California were the following officers 
(left to right): Lee Froman, secretary; Charles H. Elmendorf, executive-secretary; Spencer T. 
Honig, president; Roy S. Carrington, vice-president, and Irvin Kaiser, treasurer. 
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All Whather Care... 


Automobile engineers have no control of the weather .. . 


but all car owners can enjoy All-Weather Protection with 


a periodic Blue Coral treatment. 


Unlike the ordinary temporary wax or polish... Blue Coral 
is carefully formulated to protect the original factory 


engineered finish for months to come. Blue Coral and only 
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Blue Coral dissolves grime and traffic film in minutes .. . 


burnishes the finish to a hard mirror - like surface .. . 
preserves that "Show -Room"’ finish against all weather 
conditions. All colors look lovelier, take on added depth — 


last longer. 


Thus automobile dealers all over America recommend with 
confidence a Blue Coral Treatment as the ultimate for 
All-Weather Protection. It's time-tested — for nearly a 


quarter of a century — a product of merit. 
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AUTOMOTIVE WASHINGTON 
Congress Takes Look 
At Materials Plan 


By William Ullman 


Washington Correspondent 


ghd CONTROLLED materials plan advanced by the Na- 
tional Production Authority will be scrutinized closely 
by Congress to determine whether the current rearmament 





program is taking too big a bite out of civilian production. | 


Legislators who have been told that some form of CMP 
would be put into effect to em | 
channel more materials di- 


rectly into the defense effort 
say they will call for an inquiry 
if it threatens to wreck the na- 
tion’s civilian economy. 

At present there is a_ tug-of- 
war in progress among officials 
in both the Department of De- 
fense and the Office of Defense 
Mobilization on how far the na-| 
tion should go in channelling criti- | 
cal materials away from consumer | 
goods producers into the rearma- 
ment effort. 






No “split is ap- 
parent on the} 
military side. 


favor scrapping | 
the present DO 
priority system 
for one that would 
force firms to fill | 
all military re- 
quests before fill- | 
ing orders from 
; . firms handling 
William Uliiman civilian output. 





Pentagon officials |cent of a specified base period. 





Hamilton-Martin Motor, Plainview, Tex.— 


This Studebaker dealership has opened its new building, which measures 60 by 135 feet 


A 50 by 60 foot used-car lot adjoins the structure. 


orders, firms can refuse DO or-, be 
ders after they fill a certain per- 


centage, which ranges for various 
materials from 5 percent to 40 per- 


Pentagon officials 
military production is being ham- 


sympathetic 
to the Pentagon views. 


* * * 


Everybody in Act 


contend | (*URIOUSLY, NPA is responsible | port recently when defense mobili- 
4 for the maintenance, repair and | zation chief C. E. Wilson 


with such ratings, which are sup- 
posed to have the same status as 
-jany DO priority for the Army, 
Navy or Air Force. 

Smaller firms caught in the bat- 
tle contend that if the military 
plan wins out they will be forced 
out of business because they will 
not be able to compete for the 
small percentage of materials 
available after the military takes 
all it would like to have. Some in- 
dustries already are apprehensive 
of a possible curtailment of pro- 
duction or actual shutdowns in 
the next few months unless relief 
is provided. 

A majority of the military, and 
;some NPA officials, contend that 
}all defense orders should be filled 


a aaa 





at least partially |first and what is left over should 


|be turned over to companies pro- 
| ducing consumer goods. 

| Opponents of the plan to give the 
| military all they ask for found sup- 


reaf- 


pered by this program. They want | operating parts order (Regulation | firmed his position that if a CMP 


some form of CMP or other for- | 4, 


providing for 


mula which would assure the | which some contend 


military of all the supplies need- 


DO-97 


ratings) 
is scuttling|be one that would not disrupt the 
the entire priority program. Under | civilian economy too severely. 


program is put into effect it should 


ed, no matter what such a pro- | the original order businessmen and * * * 
gram would do to the civilian | non-business establishments could Plan Delaved 


economy. 


|write their own priority for parts 


Some officials in the civilian mo- | needed to keep them from shutting} \[EANWHILE, Wilson has de- 


In Philadelphia nearly everybody reads The Bulletin 


Evening and Sunday 





ApvVeRTISING Orrices: Philadelphia, Filbert and Juniper Streets © New York, 285 Madison Avenue 


National Advertising Representatives: Sawyer-F erguson-Walker Company e 


Chicago °* 


Detroit °¢ Atlanta °* 


Los Angeles 








San Francisco 


Under present NPA limitation | bilization departments are said to| down. Industries have been flooded | 


layed the scheduled July 1 in- 
itiation of a CMP program. The 
date is now said to be Sept. 1, and 
even that is uncertain, depending 
on whether rearmament slows up 
and Russia starts on new “Koreas.” 

There are officials in NPA who 
are skeptical that the military may 
be asking for more than is needed. 
These officials are studying defense 
requirements in an attempt to ease 
the burden on essential civilian pro- 
duction. 

While the impact of the rearma- 
ment program is expected to hit 
the civilian economy hard in the 
third and fourth quarters of this 
year, top mobilization officials 
still hope that the average “take” 
for such production will not be 
more than about 18 percent of 
the national output this year. 

During the peak in World War 
| II it reached about 45 percent. 

+ * + 

Budget Chopping 
HE hard-boiled action of the 
House Appropriations commit- 
tee in lopping about $365 million 
off requests backed by President 
|Truman for supplemental funds 
|left the old-line federal agencies to 
'absorb the cost of their defense ac- 

| tivities. 

The money group’s report to 
the House included this: 

“It is unrealistic and wholly un- 
|reasonable for anyone to assume 
|that it takes 2,300,000 federal civil 
| employes to govern us during a 
| normal emergency .. . Our federal 
government, already too large, 
should not be permitted to grow 
|larger, often on the pretext of hav- 
|ing some connection with national 


defense. 
* * * 


| Inventories Climb 


| PUSINESS inventories continued 
their post-Korean upswing in 
February and ended that month at 
ja new high of $65.1 billion, the De- 
|partment of Commerce _ reported 
last week. 

The overall increase during Feb- 
ruary amounted to $1.1 billion, after 
allowing for seasonal factors, the 
|department said, adding: ‘“Consid- 
erably more than % of this increase 
was due to higher valuation.” 

The chief increase was in man- 
ufacturing inventories. These to- 
taled $35.9 billion, after seasonal 

| adjustment, with durable goods 
stocks accounting for two-thirds 
of the advance. 

Retail inventories totaled $17.7 
| billion, with non-durable goods ac- 
counting for % of the rise. Whole- 
salers’ stocks totaled $11.5 billion, a 
gain of $100 million. 





States’ Gas Tax Revenue 


Soars to $1.6 Billion 


CHICAGO.—Gasoline taxes 
swelled the income of states to 
the tune of $1,650,000,000 in 1950, 
13.1 percent more than in 1949, 
according to the Federation of 
Tax Administrators. 

Combined collections of states’ 
gasoline, sales and tobacco tax 
reached an alltime high of $3,- 
| 900,000,000 last year, it was said. 
This was 13.7 percent above the 
1949 collections of $3,400,000,000, 
previous high. 
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Buffalo Bogs Down 


By George E. Toles 
Staff Correspondent 
Both the new and used-car mar- 
kets in Buffalo have softened con- 
siderably, dealers report. Large 
backlogs of new-car orders held by 


dealers are rapidly disappearing 
and new orders are being written 
at the slowest tempo in many 
months. 


Consumer interest in used cars 
also has shown a radical decline 


at a time when most dealers’ 
used-car stocks are extremely 
heavy. 


Sales of new cars during March 
are reported to have dropped 
sharply from the high levels pre- 
vailing during January and Febru- 
ary. Some dealers expect a revival 
of demand this month when tra- 
ditional spring interest in cars is 
expected to assert itself. 

But other dealers are less opti- 
mistic. They believe the volume of 
new-car sales will continue to ease 
right through the spring and sum- 
mer months and won't snap back 
until fall. 

Said one dealer in the low-priced 
field: “There was a decided slowup 
in new-car sales in the last three 
weeks of March. We have just as 
many shoppers but they are harder 
to sell. We now are in a competi- 
tive buver’s market. Prospects are 
going from one showroom to an- 
other seeking the best deal.” 


Reported a dealer in the 
medium - priced field: “New-car 
sales have suffered a sharp set- 
back from the January and Feb- 
ruary level. One of our salesmen 
told me today that all of the 12 
cars he has sold recently were 
to old prospects. It’s a good thing 
we have those order backlogs 
today. but the basket is draining 
rapidly.” 

A dealer in top-priced cars said 
he had noticed some slowup in new 
orders in recent weeks although 
the decline was not as sharp as 
has been recorded in the low and 
medium-priced fields. 

Various reasons were reported by 
dealers for the about-face in busi- 
ness. They say that the consumer 
today is not as concerned about 
prospective shortages as he was 
a couple of months ago. There is 
a growing feeling among the buv- 
ing public that cars will be more 
plentiful than had been anticipated 
originally. 

Lessened prospect of an excise 
tax is another factor, Federal and 
state income tax pavments also 
pinched consumer buying power 
during March. 

Much of the car buying that 
developed in January and Febrn- 
ary was described as of the 
“scare” variety and many con- 
sumers were anticipating needs, 
it was reported. This tvpe of buy- 
ing had just about disappeared 
and people shopping for new cars 
today are largely those who have 
an actual and immediate need for 
@ new car. 

Dealers have been using every 
promotional device to stimulate 
used-car demand but have not me* 
with much success. Even lower 
vrices fail to attract buvers and 
indications are there mav be some 
wholesale price slashing in this end 


of the business unless demand 
picks up soon. 
One dealer said he now is 


“preaching to our salesmen that 
they must start selling again—the 
davs of order-taking are over.” 

It was reported that many sales 
being made today are of the cash 
variety, indicating consumers are 
using savings and “mattress 
money” to buy new automobiles. 

One dealer reported that some 
of his prospects who had been 
leaning toward purchase of a 
new car a month ago, now 





Carpenter, Dunnabeck Buy 


Metal Craft Co., Detroit 


DETROIT.—Metal Craft Co., De- | 
troit, producer of stampings, as-| 
semblies, roll forms and finished | 
washers, has been purchased from | 
Dexter Horton by Scott Carpenter | 
and Donald Dunnabeck, The com- 
pany was organized 25 years ago! 
and moved into a modern plant on 
Doris avenue 10 years ago. Car-| 
penter has been elected president 


have decided to drive their pres- 
ent car for another year or so, 
believing that cars will still be 
available. 

“Tough selling during July and 
August” is anticipated by one 
dealer who predicts a pickup in 
business during April and May. 

- x . 


Montreal 

Possible price advances in Ca- 
nadian-made cars are occupying 
the minds of both dealers and 
customers, while slow delivery is 
also still troubling them. 

Announcement that further re- 
Strictions on steel are pending is 
another source of worry, although 
it has not been definitely ascer- 
tained that these restrictions will 
apply especially to automobiles, 


as they will to _ refrigerators, 
washing machines and electric 
stoves. 


The advent of spring is bringing 
a rush of customers seeking deliv- 
ery of orders placed during the 


winter, and new orders are also 
forthcoming from motorists who 
fear that the Dominion budget may 
bring further imposts. 

Even British cars have _ been 
moderately increased in price and 
importers are troubled over the ef- 
fect of steel shortages in Britain 
which have caused layoffs in some 
automobile plants. 

The increasing popularity of 
four-door models of medium-priced 


Canadian cars is posing a problem | 


for dealers who find it easier to 
obtain delivery of two-door models 
and in some cases are endeavoring 
to persuade customers who have 
already ordered and made part 
payments on the four-door cars to 
accept two-door units as a substi- 


tute, promising them earlier de- 
livery. 
Some idea of the increased 


sales of British cars is obtain- 
able from the official statement 
that the Austin Motor Co, has 
forwarded from its Canadian 








| Aids in News-Gathering— 












A fire-engine red Chevrolet station wagon equipped with telephone, tape recorder and 


| two-way radio has been put into operation by station WHP of Harrisburg, Pa. Herb Alfred 


| (right), general manager of Sutliff Chevrolet Co., 


Redmond, station manager 


headquarters to the British head- 
office no less an amount than 
$50,000,000, covering three years 
of shipments to the Canadian 
market, and a total of 55,000 cars. 
The prospect of a shortage of 
nickel which may make cars less 
glamorous is causing anxious in- 
quiries. So far there is no re- 


KELSEY-HAYES, known for 


Know-How in products for 


peacetime and defense 


production. 


i 


is shown delivering the vehicle to A. K. 


striction in Canada, and Canadians 
are also relieved to learn that a 
U.S. restriction on spare tires will 
not be put in effect here. “All 
Canadian-made cars will continue 
to be delivered with spare tires, so 
far as it is possible to see ahead,” 
one spokesman for a car company 
said.—(Roy Carmichael.) 


APANY 


a 


4 KELSEY-HAYES PLANTS IN MICHIGAN 


McKEESPORT, PENNSYLVANIA e LOS ANGELES, CALIFORNIA 
DAVENPORT, IOWA, e WINDSOR, ONTARIO, CANADA 
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Auto Employes 
Cut From Draft 


Deferment List 


WASHINGTON. — Employes of 
the civilian automobile industry 
were dropped from the draft de- 
ferable list last week, when the 
Commerce department pared its 
original list of essential industries 
down to 25. 


And along with the auto em- 
ployes went employes of the whole- 
sale and retail trades; printing and 
publishing (including newspapers 
and press associations); motion 
pictures and radio; manufacturers 
of textiles, furniture and house- 
hold appliances; and the fields of 
banking, insurance, law and gov- 
ernment. 

The revised list is confined to 
the production of military equip- 
ment and ammunition, food, metals, 
rubber, leather, chemicals and al- 
lied products; petroleum and nat- 
ural gas; transportation and com- 
munications equipment; operation 
of essential services such as com- 
mercial transportation, public util- 
ities and hospitals, health and wel- 
fare services; and educational and 
research activities which contrib- 


You can get extra sales on one car out of three 


during GENERAL ELECTRIC'S 
AUTO LAMP DRIVE! 












them t 


ing wheel, 
sales-clincher. 













Use G-E snap-on memo 
card for marking down 
burnouts and bringing 
o customers at 


tention. Slips onto steer- 
is a proven 








Study Customer Relations— 


At NADA's Dealer Customer Relations committee meeting in Chicago included (left to 
right): King Pedlar, Advertising, Inc., Washington agency; F. L. Hastings, Santa Monica, 


Calif.. Harry McArthur, Hattiesburg, Miss.; 
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J. J. Verschoor, Mitchell, S. D; Walter M. 


Kiplinger, director of promotion, NADA; J. Eustace Wolfington, chairman, Philadelphia; Frank 


Yarnall, president, Chicago Automotive Trade 


Assn.; Elias Strong, manager, Utah Automobile 


Dealers Assn., Salt Lake City; William Hamilton, NADA staff; Henry Liebschutz, Advertising, 


Inc.; and Norman Prass, field representative, Chicago Automotive Trade Assn 


ute “directly to the national health, 
safety or interest.” 


Both lists will be turned over to) 


the draft boards to assist them in 
deciding on requests for defer- 
ments, the Commerce department 
said. The same lists will be used 
for delays in calling up members of 
National Guard units and reservists. 


Check lights of every 
car left for Springs 
changeover. Actual 
sales test last Fall 
proves that one car out 
of every three needs 
a lamp replacement. 


G-E’s Spring Auto 
Drive means extra 
sales for every dealer 
who ties in. Drive 
lasts from March 1 
to April 30 and the 
sale possibilities are 


bigg 


er this year than 
ever! Be sure you get 
in there to get your 


| Sawyer pointed out that eligibles in 
|the 25 industries may not receive 
deferments. He said that the De- 
|fense department and local draft 

boards have the “responsibility for 
| deciding whether a particular indi- 


helps you 

















General Electric ay 
IE to | 
appear inthe Saturday Seca 
opular Science, and Popu 
Also on the Fred Waring TV 


Here’s how General Electric 


ADVERTISING 


advertising will 





At APIs D 
By Jack Weed 


Service Editor 


Oil Change Confusion 


Wide Variance in Recommendations Cited 









etroit Meeting 


| troversial subject—the period be- 
|tween crankcase drains—into the 


ETROIT.—The confusion caused | discussion by pointing out that oil 
by the wide variance in lubri-| companies as a rule advocated the 


cation instructions from  variou 


segments of the industry was em- 
phasized during the annual meeting 
of the American Petroleum Insti- 


tute’s 
last week. 

Speakers brought out that the 
wide difference of opinion on sev- 
eral phases of automotive vehicle 
maintenance, such as the length 
of time between crankcase drains, 
coupled with the variance among 
manufacturers in their instruc- 
tions on the same points in the 
various makes of cars, not only 
keeps owners in a constant state 
of confusion but makes it almost 
impossible to properly train the 
personnel in filling stations and 
other independent outlets. 


W. B. Rice, director of service for | 
| vidual can serve the nation better|Plymouth, one of the two vehicle | 
| as a civilian or as a member of the 
Secretary of Commerce Charles | armed forces.” 





do it: 










Post, Colliers, 
ar Mechanics. 
Show. 




















Point-of-sale m 
holder, Posters, | 







Aiming screen for $2.50 


ELECTRIC 


POINT-OF-SALE MATERIAL 


aterials include lamp- 


am uide, - 
memo card, sales cacao inte 





|manufacturer service executives on 
‘the program, threw the most con- 


draining of engine oil every 1,000 
miles while his factory, for in- 
stance, recommends that oil be 
changed every 2,500 to 3,000 miles 


Ss 





lubrication committee here | . «Ss 


L. HARRIG, service director 
| * for Chevrolet, seemed to key- 
|note the trend of the session when 
he pointed out the need for better 
service on cars and trucks today, 
not only to preserve their life 
through our present emergency but 
to minimize as much as possible 
the unnecessary replacement of 
vital and short parts. 


Harrig said that motor vehicle 
manufacturers realized that “the 
owner’s opinion of the service he 
receives will be reflected in his 
like or dislike for the car or truck 

he has purchased,” and for that 
reason, if for nothing else, every 
vehicle manufacturer is intensely 
interested in the type and quality 
of the service their vehicles re- 
ceive when they leave their own 
dealers’ service stations. 

Key speaker of the banquet was 
Lew E. Wallace, assistant to the 
| president, National Safety Counsel. 
| Wallace spoke on the importance 

of safety on the highway and la- 
|mented the fact that the petroleum 
|marketers were not identified with 
|the May Safety Campaign that is 

now getting under way among 
franchised car and truck dealers. 
- t * 

WVALLACE pointed out that the 
effect of the safety program 
| would be greatly intensified if every 
| Service station in the land was 
| displaying banners and signs iden- 

tifying every shop with the “Check 

Your Car—or Truck—Check Acci- 
dents” campaign that this year 
seems to be centered in the hands 
of franchised dealers only. 

Wallace also stressed that vehicle 
drivers also should be “conditioned 
for safety,” and that it was the 
| duty of every service outlet to take 
the time to point out to their cus- 
tomers that it is important to both 
their own welfare and that of the 
nation that safe driving be made 
a must. 

The API meeting, which brought 
over 200 marketers of the major 
oil companies as well as many 
top vehicle factory service execu- 
tives together for the second con- 
secutive year in a Detroit gather- 
ing, was designed to bring into 
discussion many of the difficulties 
which each group has in clarify- 
ing lubrication instructions and 
nomenclature, with the idea of 
arriving at a mutual understand- 
ing. 

Each speaker on the program 
emphasized the importance of de- 
veloping better service personnel 
nationally and all realized that the 
difference in company terminology 
and the variance in specifications 
for the same type of units in- 
creased the difficulty of the train- 
ing program which both the petro- 
leum producers and vehicle fac- 
|tories know is so necessary. 


U.S. Court Gets 
‘Case on Unordered 


COD Products 


RICHMOND, Va.—A decision is 
being awaited in Federal District 
Court here to settle a question of 
whether or not one can send unor- 
| dered COD packages in the U. S. 
mails. 
| The case involves two men who 
| sent packages through the mails to 
Richmond and Atlanta auto dealer: 
containing a car washing powder 
| said to be soapless. 

Government testimony indicated 
that Daniel Duim, Miami, Fla., had 
| mailed the packages to garages and 
| dealers whose addresses were gath- 
ered from the telephone directory 
of Abraham Hirshorn, Petersburg, 
Fla. Cost of the packages was 
about $1.25, according to a witness 
who paid for one. Value of the 
package was set at about 22 cents 
per pound retail. 

After the government testimony, 
the defense asked for dismissal of 
the case, contending that the prac- 
tice did not constitute a violation 
of the federal laws. 
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Now. especially, durability is a highly 


prized quality in automobiles. That's 











Here’s why AIRFOAM is 


" what makes AIRFOAM cushioning a 
a greater selling feature today 


than ever before sreater selling feature than ever before. 
Long Life— 7 
iscitin tas Uiiisin. tiie Wain ah ox It provides more comfort, for a longer 
mat down 





time, than any other type of cushioning 


| Superb Comfort— 
| molds itself to the body, provides 


firm, uniformly restful support —and keeps interiors in better shape. 


Protects Upholstery— 


wear on fabrics is greatly reduced 


Stays Cool in Summer— 


AirFOAM is self-ventilating; stays 
cool in stickiest weather aa 
Bigger Resale Value— 
) after years of use, cushions still look 
new, enhancing resale value of car 
National Advertising— 


big full-color national ads are SUPER- CUSHIONING BY 


helping stimulate the demand for 
this wonder cushioning 

s 
“THE GREATEST STORY. EVER TOLD” THE GREATEST NAME IN RUBBER 


We think you'll like 
Every Sunday— ABC Network 









Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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|who address me as “Dear Ned”... 
jand mean it. 

| I can’t get all the names in one 
salutation ... it would be as long 
as Time and the River ... you 
know, fellows like Gene Lewis, long | 
{the treasuring penny watcher of 


Each girl I knew I'd promise to 
Be troo.... T-0-0-0 
But ... I never knew dear. . 
I'd ever meet you dear... 
So, let’s forget the girls I met 
before I met Y-o-0-0-0. 
George Graham sprang up on the 


| Timken . . . now head of Detroit's | stage, assumed direction of the or- 
Industrial Bank . . . Martin Win- | chestra and sang “I Never Knew 
ther, who started designing trucks | . |What Love Could Do”... adding 
| way back when .. . now director of | lfrom his repertoire ... “Sleepy 


}engineering for Eaton Axle, 
Good old “Moskie” ... (F. E. 
| Moskivics) who made the Mar- 
| mon the leader of its time ... 
now “consulting” for that mir- 
aculous, automatic producer .. . 
“A. O, Smith”... Al Reeves, for | 
50 years the brainy diplomat of | 
(The opinions expressed herein | the automobile manufacturers ,.. | 


are those of Columnist Jordan | and all the rest who write me 
and not necessarily those of | from Ogunquit, Me., to Escondido, Chandler's 20th Anniversary— 


|Time Gal” and winding up with a 
|hoe-down which you'll all remem- 
|ber... “Shuffle Off to Buffalo”... 
ja subtle plug for Pierce Arrow. Of 
|course, the applause was frantic. 
Oh well, we too often forget 
that the world is quite a few 
million years old and relatively 
the same things were “burning 
up” the Neanderthal man as are 
eating at you and me today . 





| 


Automotive News.’ Calif., and from Prince Rupert, Kenneth B. Elliott’ (second from left), vice-president of sales, and A. J. Chanter (right), | Out in California they have a 
“IT was waltzin’ with my darlin’ B. C., to Havana, Cuba. They assistant sales manager, were among Studebaker officials Present at ceremonies celebrating new alphabetical organization, 
To the Tennessee Waltz... .” ALL find me ... even the income | the 20th anniversary of Chandler Motors, Worcester, Mass. Receiving @ 20-year plaque from! Gasionated by the letters 
But... friends, do you suffer from| *#X collector. ‘ | Elliott are Sam Chandler (second from right), dealership president, and Julius Cagan,| «¢y & — '- o., en 
Fallen arches... . Do onions This, perhaps, should be strictly | treasurer. coe Me. ‘ “ch me 
° | confidential . .. entitled “Remember | _- ——SEee ee , translated means... .* 
Make your eyes run?... ome a a EE mm I confused.” 
; When” . .. The young guys who} i pee - om 
Then here's the remedy .. . | peek over your shoulder “may not|:, °.4¢t Nantasket beach ... the big|. . . sort of coloratura .. . singing| ‘There isn’t much that we can do 
HILE your grandchildren ate lledetend . . t a dan iene shot distributors of Boston ..-the|. .. “Every Little Movement Has | spout it except to play ball and re- 
monopolizing the telev:sion... agine ;“Athens of America, celebrating | a Meaning of Its Own”... Appre- | member the therapeutic benefits of 
listening to the hit songs of 1951, | ; —_ | the — 7 voluble George Gra-/|ciative applause!... But... I can ‘laughter. Every time I see a guy 
I want to send a happy confidential ‘ j}ham, and the great oracle of the|see her wiggle now as she burst|,, : : . is 
letter to my old fals of the automo- Those Gay Old Days |obvious, Jordan. There’s a healthy |into the old spiritual . . . creitee” Ge lg yp BF 
bile industry .. . now my delight- (THERE'S a rollicking dinner) gal with inferential movements| “There's a girl in Havana... |the story George Graham used to 
ful corresponderts .. . the boys party down toward the Cape!and a somnulent, suggestive voice | There’s a girl in Savannah .. -|tell about his Aunt Maria. Maria 
a aging si : ~~ | was a confirmed funeral fan, went 
to every funeral whether she knew 
‘ the deceased or not... watched the 
obituary columns for coming events 
... dressed for the occasion. 
One day, George said, his uncle 
Henry got a couple of shots of 
Scotch, bribed a horse cab driver 
to change clothes with him, loan 
him his rusty stove pipe hat and 
let him drive Aunt Maria to the 
cemetery. 
+ + * 
: : Symphony of Motors 
The ease and convenience of push button start- |Q)ED timers, look through those 
ing has made it a popular feature with the car- “old records” now heralded as 
buying public. The economy of push button er more popular every day. 


s ti ith the Bendix Drive has ade i See if you don’t find an old song 
ea oe were mee ees ot bey takes you back to the days 


the choice of leading car manufacturers. This of that great car with which you 


unique combination of quality and low cost is |were going to ride to riches. . . 
made possible by Bendix exclusive design PUSH BUTTON STARTING I could give you the name of 


features. For example, the Bendix* Starter |songs which would bring to mind 


Drive requires no actuating linkage and the | nearly every one of the automobiles 
solenoid may be placed in any convenient |from Duryea to Cadillac + OF if 
er Re ho aotnathem *. i. b I dared, tell you stories which the 
position. esult—starting motor can be old boys would remember . . . all 
mounted more easily and in more positions. typical of the day when each car 
Also the Bendix Drive has fewer parts and heralded its future __ . pner 
neds f. r adjustments. For true : name plate or a significant hub cap 
—. ae eee eae ; - wae |... “Oh Columbia, the Gem of the 
rom installation to service, plus performance OGccen”... “Pm a Rambler Wreck 
proven by over 85,000,000 installations, be from Georgia Tech” . . . “Roll, Jor- 
sure to specify Bendix Starter Drive. Your |dan Roll. 


| 


inquiry will receive immediate attention. ¢ “Remember how... “The 
*REG. U.S. PAT. OFF. WITH erro Merry Oldsmobile” was heading 

for the biggest money making 

ECLIPSE MACHINE DIVISION of | volume in the industry when one 


of the rich stockholders decided 
they ought to build a real big car 
| with 40-inch wheels to catch the 
aviaTion conpoRar:~: carriage trade. It was years be- 
| 


ELMIRA, NEW YORK 
Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N.Y. 


fore R. E, Olds’ first baby got 
| back into the first row in the 
| “Big Time.” 





Seriously ... every person with 
imagination has a theme song... 
every happy mechanic . . . even if 


he can’t carry a tune, hums it as 
|he works. Every painter thinks he 
{sounds like Caruso as he plies his 
| brush. Every girl working at a drill 
press chants as happily as Lily 


Pons. 

| My own theme song has been like 

'a lucky star to me... in and out 

of difficulties ... up and down the 
PUSH BUTTON roller coaster . . . It’s by Charles 


Kingsley, so I can’t copyright it... 
but I’ve been humming it for 50 
years, 
“When all the world is young, lad 
And all the trees are green, 
Then every goose is a swan, lad, 


SPECIALISTS ; And every lass a queen. 
So, ho... for boot and saddle, lad 
IN ALL TYPES OF "hana the waale aeur. rm 
Young blood must have its 


—— | , course, lad, 
And every dog his day.” 


| Some day when, perhaps I have 
reached the age of discretion, in 





|my late nineties ...IF...I don't 
|fall off a polo pony in my late 
eighties . . . I'll take up the last 


verse, Which goes this way: 
“When all the world is old, lad, 
And all the trees are brown, 
And every sport is stale, lad, 





ACCELERATOR And all the wheels run down. 
Creep back and take your place 
then, 


The spent and maimed among 
| God grant you'll find some 
dear one 
There that you loved when the 
world was young. 


SWITCH KEY 


CLUTCH PEDAL 
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Engineers Inspect New DeSoto 


Seventy-five members of the junior group of 
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Plant— 


the Detroit section of the Society of Automo- 


tive Engineers toured DeSoto's new body plant. At the conclusion of the tour L. |. Woolson, 


DeSoto's vice-president of manufacturing, presided at a question and answer session. 


Chamber Slates | 


Transport Forum — 


WASHINGTON. — A _ transporta- | 
tion round table will be one of the 
features of the 39th annual meet- 
ing of the U. S. Chamber of Com- 
merce here on Apr. 30-May 2. A 





port luncheon in the Statler hotel's 
Congressional room, May 1, will be 
Delos W. Rentzel, chairman of the 
newly created committee on de- 
fense transportation of the Office 
of Defense Mobilization. 
Roberson Shop Opens 
Hugh Roberson Motors, Inc. 


FOB FACTORY 





| Parts Standardization 
| Grows with Defense 


Epiror’s Note: This 


is another article 


in a series on advances 


in auto manufacturing methods made during the postwar period. 


GTANDARDIZATION is destined to play an important part 


interchangeable so that units can 
be built up to deliver the power 
requirements for several sizes of 
tanks and heavy front line vehicles. 

When the Korean crisis devel- 


oped last summer, Continental Mo- , 


tors had been in production more 
than a year. These engines are 
| powering the General Patton tanks 
}in Korea. 

Announcement of the new line of 
|military engines was first made in 
September, 1948. Production got 
under way and has proceeded at an 
jaccelerated rate during 1950. The 


in America’s efforts to produce both “guns and butter.” new tank Cadillac is building in 


| Standardization is a word whose significance is likely to be- 
‘come increasingly important—and controversial—as defense 


: .¢ 
production gathers momen ental Motors Corp., Detroit and 


tum. 


To understand why stand- 
| ardization is so important one must 
|go back to the end of World War 
| II. Reviewing the achievements of 
our armed forces it was evident 
that if certain engine parts, for ex- 
j}ample, were interchangeable, the 
|reduction in service parts that 


panel composed of executives of | (Chrysler - Plymouth), 1120 Bolton| would have to be carried and the 


the rail, motor, water and air trans- 


Ave., Alexandria, La., announced 


|opportunity to increase the avail- 


port industries has been named to|the completion of their service de- | ability of vital war equipment would 


discuss the topic, “Is Transport 
Geared to Do the Job?” 


Featured speaker for the trans- | 


partment. Wilson Hutzler is man- 
ager of the parts department and 
Trave Belgard is shop foreman. 


be tremendous. 
With this thought in mind, the 


Army asked engineers of Contin- Cylinders and most components are 


Muskegon, to develop air-cooled 
en gines with interchangeable, 
standardized features. This pro- 
gram began more than five years 
ago. Following extended research 
and development, six basic air- 
cooled engines were announced. 
These engines have interchange- 
able parts on a broad scale, 


| thereby greatly simplifying both 


| 


| 


| 


field service and maintenance re- 
quirements. 


Overall range 


of the six basic|gram which 


{Cleveland will be powered by a 
|Continental engine. Engines for 
| tanks built by Chrysler, Ford and 
|Fisher also will be of Continental 
| design. 
* * * 

For Navy Diesels 

HE basic principles of the stand- 
- ardized gasoline engine design 
jare being carried further in a 
| diesel program Continental is doing 
for the Navy. Diesels with inter- 
| changeable parts in the range from 
300 to 1,000 horsepower are included 
|in the program, 
Packard has a similar diesel pro- 
is somewhat in ad- 


engines is 125 to 1,400 horsepower.|vance of the Continental project. 





IN MANUFACTURE 
CIVILIAN AND MILITARY 


Automotive design is fluid . . . ever-changing. 
Meeting the industry’s demands calls for all-around 


manufacturing flexibility. 


In nearly fifty years of production for civilian 
requirements, and in producing military orders 
during two world wars, we have become pre- 
conditioned to change. We have manufacturing 
flexibility to meet wide variations in the designs 
of clutches, radiators, torque converters and 


oil coolers. 
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Automotive 
Radiator 


MELEE AM Etiam eth baa e a 8 
OJL COOLERS 


Automotive 
Clutch 





REQUIREMENTS 


Tank 
Radiator 


Torque 
Converter 


LONG MANUFACTURING DIVISION 


BORG-WARNER CORPORATION 
DETROIT 12, and WINDSOR, ONT. 


Standardization has been car- 
| ried another step forward in 
| planning for U. S. tank produc- 
| tion. Cadillac is leading the way 

at the new Clevland plant. Chrys- 

ler, Ford and Fisher engineers 
| are working closely with Cadillac 
| engineers on the project. There 
| will be many similarities in tool- 
| ing and plant layout of the vari- 
| ous tank plants. Even materials 
| handling methods will be stand- 
| ardized within reasonable limits. 
| In contrast to the usual practice 
lof auto plants, however, which use 
specialized machine tools, the new 
|tank plants will be equipped with 
|standard tools wherever possible. 

There are several reasons for this 
decision: (1) A determined effort is 
|being made to keep both design 
jand tooling fluid so that a long, 
drawn-out conflict or an unantici- 
pated development by the Russians 
will not catch the country off bal- 
ance, (2) many standardized ma- 
ichines can be found among war 
| surplus, (3) availability of machines 
in the event of a breakdown is 
| greatly increased. 
* * * 
| Reduces Down-Time 
NOTHER move in the direction 
|\+% of standardization is the Joint 
Industry Conference standards de- 
veloped originally by the automo- 
| bile industry and extended to com- 
}panies outside the industry. The 
objective of this program is to 
| standardize certain features of ma- 
{chine tools, (hydraulic and electri- 
cal systems, etc.). Industry’s inter- 
jest in this subject is understand- 
lable. By requiring that electrical 
| controls, for example, shall be 
placed in a specific position, main- 
| tenance and repair are greatly sim- 
| plified. Down-time for machine 
|repairs is reduced. 

The industry has also specified 
| totally inclosed motors. Experi- 
| ence has shown that this prevents 
| motor failures. While the use of 
| such specifications often increases 
| first cost of the tooling and 
| equipment, the added investment 
| is paid off in terms of decreased 
| down-time for maintenance and 
| repair. 

For the most part, machine tool 
|builders have gone along with the 
jindustry’s specifications — but not 
| without vigorous protest. Now that 
{defense considerations have _in- 
| jected themselves, the tool builders 
would like to relax some of the 
| standards that have been developed. 
\It is entirely possible that a first 
|Class controversy may eventually 
|develop between the auto industry 
/and machine tool builders over the 
industry’s standardization program. 
| To illustrate the specific benefits 
to the industry of such a program, 
lit may be pointed out that the in- 
dustry was actually able to reduce 
| the number of designs of a certain 
|type of press from 760 to 440 
|through standardization. Actually, 
standardized designs increased the 
| capacity of the line of presses, even 
| though fewer presses were required 
'to do the job. 


Ballard Truck Service 


National Production Authority 
has approved a $32,536 addition to 
the Breau Ballard Co. 115 W. 
Broadway, Louisville. The addition 
| will be used for a truck sales and 
| service department. 


a 
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On the Financial Front . . 





Big 4in Ru bber Show 
32 Pct. Profit Gain 


By George Deery 
Associate Editor 
U S. RUBBER again tells this} 

e year in its News Digest how 

its record stacked up in the past} 
year with U. S. Rubber’s three lead- 
ing competitors, The _ analysis} 
shews an average profit gain for 
the four of about 32 percent. 

In the total volume of sales, 
Goodyear was 33 percent ahead 
of 1949, U. S., 35 percent; Fire- 
stone, 19, and Goodrich, 40. On 
the profit side, Firestone pro- 
duced the sharpest gain—87 per- 
cent, followed by Goodyear’s 74,— 
66 for Goodrich and 63 for U. S. 
It is pointed out, however, that 

the Firestone fiscal year ended 
Oct. 31 and that sales for the calen- 
der year are reported to be have 
been $736,983,000. 

Using the firm’s fiscal year, 

Firestone’s sales volume for 1950 





American Bosch 
Boosts Profit 


American Bosch has_ reported 
sales for the year ended Dec. 31 
of $35,643,481, compared with sales 
for the same period in 1949 of $29,- 
119,319, a gain of 22.4 percent. Net 
profit after all taxes amounted to 
$2,545,242, or $1.90 per share, com- 
pared with $2,423,757, or $1.77 per 
share in 1949. Comparable earnings 
per share are after giving effect to 
the 20 percent stock dividend paid | 
Jan. 15 of this year. 

The company also reported a 
backlog of unfilled orders of $51,- 
270,000, as compared with $28,510,- 
000 at the same time | a year ago. | 


Seals View | 


Continental Proposes 
$30 Million Credit 


Continental Motors is arranging 
with a group of banks for a $30,-| 
000,000 V-loan to finance its rapidly | 
increasing military engine produc- 
tion program, President C. J. Reese | 
announced. A special stockholders’ | 
meeting will be called for an early | 
date to ratify the loan agreement, | 
he said. | 

The proposed credit is similar to} 
the V-loans used extensively by 
many corporations during World 
War II. That Continental is the 
first major corporation to announce 
such a credit arrangement in the 
present emergency is due to the 
fact that its production of military 
engines started in 1949 and now is 
at an advanced stage requiring | 
larger working capital to finance 
tooling and inventories, Reese stat- 
ed, 

It is the only company in produc- 
tion at this time on the 810-horse- 
power tank engine used in this 
country’s heaviest tanks, although | 
another manufacturer is scheduled | 
to manufacture it at a later date, | 
the company states. 


FTC Challenges | 
Sav-A-Battery Ad | 


WASHINGTON. — Misrepresen- | 
tation of the effectiveness of a ive | 
ported conditioner for automotive 
storage batteries was alleged in a) 
Federal Trade Commission com-| 
plaint last week against Elvin P. | 
Courant, trading as Courant Dis-| 
tributing Co., Nowata, Okla. 

The complaint charges Courant | 
advertised falsely that his product, | 
designated Sav-A-Battery, when| 
used as directed will end recharg- 
ing of and add years of satisfactory 
service to the battery; prevent sul- 
phation in and over-heating of the 
battery; insure quicker starting, in- 
creased power and prolonged bat- 
tery life; double the efficiency of 
new batteries, restore life to used 
batteries and eliminate dead bat-| 
teries, and make automobile lights | 
whiter and brighter. 

According to the complaint, the 
product “has no beneficial effect 
in the preservation, operation or 
maintenance of lead acid storage | 
batteries.” | 
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the Industry, read by everyone who counts | 
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|3.5; Firestone, 


$845,- 
and 


was $690,572,000; Goodyear, 
138,000; U. S., $695,756,000, 
Goodrich, $543,312,000. 

The profit per share increase for 
each was Goodyear, $15.62; U. S., 
$11.04; Firestone, $16.75, and Good- 
rich, $24.19. The percent of profit 
on sales was Goodyear, $4.2; U. S., 











| 6.4. 
Auto Stocks 
Apr. 9 Apr. 2 
Chrysler 19 76% 
Crosley . 8% 3% 
General Motors 52% 51% 
Hudson . 18% 18% 
Kaiser-Frazer 7 6% 
Nash-Kelvinator 21 20 
Packard . 5% 5% 
Studebaker 32% 30% 
Tucker ..... ; 10 10 
Willys-Ov erland 9% 9% 
Average for 
10 Stocks .. 22.88 22.18 





4.8, and Goodrich, | 


|discontinued for 





we Ws Sagdet ee 
Loaned by C. A. Snyder, Inc.— 


This dealership of Butler, Pa., 


| driver training program. Left to right are: Dr. 
teacher, and Cc. A. Sn yder, president of the company. 


Ohio Inspections 


Dropped for 1951 


COLUMBUS, O.—The state’s an- 
nual inspection program will be 
1951, the Ohio 
Automobile Dealers Assn. 
nounced last week. 

A manpower shortage was given 


Ir you thought 


that Jason Sealtuft 
was sales-sational 
before...wait until you 


see these exciting 


new 


Ser Ae eae ee 
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patterns! 


Look for the name on the back! 
: Be sure you get JASON SEALTUFT, 
/ the ORIGINAL stitchless quilted plastic! 


THE JASON 


an- | 


has presented a new Pontiac to Butler high school for the 


Guy Harriger, principal; J. Clawson, driving 


as the reason. Some cities, how- 
ever, will conduct voluntary inspec- 
tion programs this year. 


Englander to Barnard 


C. Clifford Barnard jr. has pur- 
chased the Ford dealership of A. L. 
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Book Describes 
10 Automatic 


Transmissions 
LOS ANGELES. 






A series of 
|articles concerning the design, con- 
| struction and operation of 10 auto- 


matic transmission devices have 
been published here by Floyd Cly- 
mer in a book called “Modern Au- 
tomatic Transmissions.” 

The articles, all written by mem- 
bers of the Society of Automotive 
Engineers, concern all units now 
in use in new American automo- 
biles and trucks. 

Separate features are devoted to 
the following automatic drives: 
Packard Ultramatic, Chrysler M-6, 
GM Hydra-Matic, Studebaker auto- 
matic, Chevrolet Powerglide, Fordo- 
matic and Merc-O-Matic, Buick 
Dynafiow, Allison torque converter, 
White Hydro-Torque and the Fuller 
torque converter, 

Additional articles include a gen- 
eral discussion of automatic trans- 
missions, along with a history of 
their development; instructions on 
how to push or tow cars with auto- 


Englander, located at 14309 Kins-| matic drives, and a recapitulation 


man Rd., Cleveland. The firm is 


of automatic transmission advan- 


now known as Barnard Ford Sales. |tages and disadvantages. 
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Economy Champ 
Bares Secrets 


* 
Of Low Mileage 

DETROIT.—Keep a light foot on 
the throttle, if you want more miles 
per gallon from your car, 1s the | 
advice of Les Viland, driver of the | 
1951 Lincoln that won the sweep- 
stakes in this year’s Economy Run. 

Viland, who has spent many hours | 
calculating ways of securing maxi- | 
mum performance from the cars 
that he test drives, said that there 
are several things Joe Motorist can 
do to aid mileage returns from his 
car. 

Smooth, steady driving, long easy 
stops (with motor acting as brake) 
and a “light foot on the throttle 
when getting away from a red light 
or shifting gears, will save fuel 
consumption up to 50 percent, the 
driving expert claimed. 

Viland advises that operators 
should drive relaxed, with the seat 
comfortably situated, and hand 
resting easily on the wheel. Keep- 
ing from surging the accelerator, 
and never overloading the engine, 
were also listed by the Economy 
Run champion as important. 

Careful attention to all of the 
auto is necessary to keep its per- 










AUTOMOTIVE NEWS, APRIL 16. 1951 





For Los Angeles Civil Defense— 
Rear-Adm. Robert W. Berry, Ret., USN (left), head of Los Angeles’ civil defense program, 
inspects an official car with Ted Wessen, head of Wessen Buick Co. The automobile has 


special installations, two-way radio, 


operation. 


formance efficient, Viland stated. 
Keep to the right oil weights, keep 
the air filter clean and maintain 
tire pressure as the manufacturer) 
prescribes and better mileage will 
be yours, he said. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America's No. 1 Industry . an esti- 
mated more than 100,000 readers weekly! 


radio-telephone and other equipment for emergency 


Stull Cautious 

BOSTON. The Massachusetts 
senate rejected a bill to change 
the method of driving over railroad 
tracks. It would have deleted the 
word “cautiously.” Present law is 
interpreted by lawyers as meaning 
the driver must get out and look 
both ways. 


Lawsuits Affecting Dealers .. . 
Court Decisions 


By Leo T. Parker 


Attorney at Law 
\ ODERN higher courts consis- 
tently hold that an employe 
cannot recover damages from his 
employer for an ordinary injury, 
if the employer has compensation 
insurance under a state workmen's 
compensation act, Otherwise, the 
employe may sue and receive dam- 
ages from his employer. 
For illustration, in Dezendorf 
v. Manor, 230 S.W. (2) 390, it was 
shown that an employe named 
Manor sued his employer for 
damages for injuries received 
during the course of his employ- 
ment, for loss of earnings and for 
pain and suffering. 
The testimony showed that a fel- 
low employe backed a truck into 


and upon Manor causing the inju- | 


ries complained of. Since the em- 
ployer had no insurance under the 
state workmen’s compensation act 
on its employes, the higher court 


for distinction, durability 


and sales appeal, 


The use of Genuine Leather in the upholstery of fine automobiles 


Genuine Leather 


nothing takes the place of 





complements your smart designing. It gives your customers the added pride of 


possession that stems only from the genuine... 


a sense of pleasure 


and satisfaction that comes from the beauty of leather in its fashion-right colors and 


interesting grains. We suggest you look to Genuine Leather to 


give your cars distinction and greater sales appeal. 


TANNERS' 


American Leather 


Blanchard Bro. & Lane, Newark, 


THE UPHOLSTERY 


COUNCIL OF AMERICA ° 


Manufacturing Company, Newark, N. J. 
N. J. 


The Lackawanna Leather Company, Hackettstown, N. J. 


100 GOLD STREET, 


Delaware Tanning, Inc., New York, N. Y. 


. 


LEATHER GROUP 


NEW YORK 


7. Ms Fe 


The Ashtabula Hide & Leather Company, Ashtabula, Ohio 


Eagle-Ottawa Leather Company, Grand Haven, Michigan 


Rade! Leather Manufacturing Company, Newark, N. J. 


awarded Manor 
saying: 
“The amount of the award is not 
thought to be excessive.” 
* * ok 


$2,000 damages, 


Finance Profits 

— a higher court held 
that an automobile dealer who 

breaches a contract to finance his 

|automobile sales through a named 

finance company is liable to the 

| latter for all lost profits. 


| For example, in Colonial Discount 
Co. v. Avon Motors 75 A (2d) 507, 
it was shown a company signed a 
;contract to finance its automobile 
|sales through a name _ finance 
|company. In subsequent litigation 
| the higher court held: 
| “The correct measure of dam- 
ages for the breach of such a con- 
| tract is the net profit which the 
finance company would have 
| made if the contract had been 
performed. It is the gross income 
| which would have been derived 
from the business less the total 
| cost to the finance company of 
doing that business.” 


Modern higher courts consistent- 
ly hold that books or written rec- 
ords are good evidence and super- 
‘ior to verbal testimony, as to ac- 
| counts. 


For example, in Hall.v. Oregon 
| Co., 192 Pac. (2d) 981, one Hall sued 
a company for money due on labor 
and merchandise. The latter de- 
fended the suit on the grounds that 
Hall verbally agreed to perform the 
labor at less than the amount of 
his bill. 
| It is interesting to observe that 
|Hall introduced before the court 
daily records and books he had kept 
|which confirmed his verbal testi- 
/mony. Therefore, the lower court 
|held in favor of Hall. The higher 
court approved the verdict, saying 
|that Hall’s books were good and 
convincing testimony. 


| — 
Rentzel Heads Up 
New Committee 


| . 
On Transportation 


WASHINGTON.—Delos W. Rent- 
|zel has been named chairman of 
the new committee on defense 
transportation under the Office of 
| Defense Mobilization, according to 
Charles E. Wilson, defense mo- 
bilizer. 

Wilson specified that the com- 
mittee “shall consist of a chairman 
and one representative each, de- 
signed by the Secretaries of State, 
Treasury, Defense, Interior and 
Commerce, the Defense Production 
|Administrator and the Defense 
Transport Administrator, respec- 
tively, and other such members as 
the director of defense mobilization 
may hereafter provide.” 

Appointment of Ray Chamber- 

lain, Spruce, Mich., as chief of 
the private automobile section in 
the street and highway division 
of the Defense Transport Admin- 
istration was confirmed by James 
| A, Knudson, DTA chief. He is a 
former vice-president of the 

NADA. 

Knudson, in turn, was named to 
the new committee by Wilson. 

Others named to the new com- 
mittee, and departments they rep- 
resent, are: Walter A. Radius, di- 
rector of office of transport and 
communication policy, for the State 
department; Vice - Adm. Merlin 
O'Neil. commandant of Coast 
Guard, for the Treasury depart- 
ment; Edward G. Plowman, con- 
sultant on military traffic, for the 
Defense department; Bruce K. 
Brown, deputy petroleum adminis- 
trator for defense, for the Depart- 
ment of Interior; Vice-Adm. Ed- 
ward L. Cochrane, maritime admin- 
istrator, for the Commerce depart- 
ment; Edwin T. Gibson, deputy 
administrator for staff services, for 
DPA, and Elmer F. Kruse, assis- 
tant administrator for commodity 
operations in production and mar- 
keting administration, for the De- 


| partment of Agriculture. 

| Pearson-Medley Motors 

| Pearson-Medley Motor Co., 
| (Chrysler-Plymouth), Albany, Ga., 
| has opened a used car lot at 313-315 


N. Jefferson St. It has also leased a 
Servicé station next to the lot. 
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Dealer Business Counsel 


Stressing Good Customer Relations Becomes 
Top Factor in Dealerships 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 


C= of the most important fac-|business as a builder of good cus- 
tors in today’s business, as we|tomer relations. 
plan ahead, is dealer-customer re- * * #* 
lations. The importance of good| JF THE complaint is unjustified, 
customer relations is always para- then logic and reason should 
mount in the auto prevail. Thcse handling the cus- 
business. tomer should quietly but pleasantly 
However, as we present the facts (not mere con- 
again approach a versation—but facts) and explain 
cutback in new|why the complaint is not a justi- 
cars, our service|fiable one. If possible, it is good 
and stockroom|business to give some small con- 
department profits|cession to hold that customer to 
become more im-|your place of business. In the mat- 
portant than ever | 
before. According | 
to my analysis of | 
dealers’ state-| 
ments for 1950, it 
would take the gross profit from 
the sale of 75 customer repair ord- 
ers (both labor and parts) to make 
up for the equivalent amount of 
gross profit from the sale of one} 
new vehicle at retail. 


No dealer could hope to write 
75 customer repair orders for 
each new vehicle he does not re- 
ceive this year, but it does give 
dealers some idea of the import- | 
ance of customer relations in the 
maintenance of our present flow | 
of customer labor and the de- 
velopment of new service cus- 
tomers, | 


Personnel of the sales and serv-| 
ice department come into closest | 
contact with your customers. It is| 
from the personnel of these de- 
partments that customers will form 
an opinion of your dealership. Their 
opinion—good or bad—will probably 
be circulated by word of mouth 
around the community in which 
your dealership is located. Every 
personal contact with a customer 
of yours is an opportunity to build 
good customer relations—or the re- 
verse. 

+ * * 





4. B. Van Tassel 





T= top subject today for dis- 

cussion with your personnel is 
the great importance of customer 
goodwill. The best attitude, the 
most winning smile and the most 
engaging personality of a salesman 
or any of your employes who con- 
tact customers should not be re-| 
served for the important customer 
who is about to make a big pur-| 
chase, but should be given freely to 
every customer, even those who 
just come in and ask for free 
advise. 

Every customer and potential 
customer should be made to feel 
that his needs are the most im- 
portant thing to your dealership 
at that moment, 

The customer with a complaint 
needs special attention. He should 
never be permitted to leave your) 
dealership with a grouch, either 
real or fancied. One griping cus- 
tomer can offset the boosting of a 
dozen satisfied customers. If the 
complaint is justified, adjustment | 
should be made immediately and | 
pleasantly. Any adjustment that is | 
made grudgingly, or after much| 
argument, is of no value to your 


J.Q. Public Says: 
Oil Industry Is Doing 


A Pretty Good Job 

NEW YORK.—Every once in a| 
while, representatives of the Ameri- 
can Petroleum Institute ask the 
man in the street what he thinks| 
about the oil industry. Some re-| 
sults of the most recent survey, 
conducted in October, 1950, have | 
just been published by APT. 

In general, the opinion checkers | 
found that the industry has gained | 
in public favor in the past year. | 
Seventy-two percent of those asked | 
said their overall impression of the | 
industry was “favorable.” This 
compares with 68 percent who said 
“favorable” in a similar survey in 
1949, 

Largest gains were registered on 
the issues of competition and mo- 
nopoly. Forty-three percent of the 
people said there is “a great deal | 
of competition” among oil com-| 
panies. Only 36 percent had that 
opinion a year earlier. 







ter of the fifth tire, if it were 
myself, I would point out to the 
customer the amount of credit I re- 
ceived from the factory and possi- 
bly give him a small markup credit 
in addition, at least until the list 
price of the car is officially ad- 
justed. This small amount of 
markup credit would be probably 
nothing compared with the amount 
of money you would spend in ad- 


vertising and promotion in order to| 
get new customers to come in to 


your service station. 

I also would point out to the 
customers the fact that I do not 
receive any markup on the 3.5 per- 
cent increase on the cost of the 
new car. 

(Any questions you may have 
concerning Dealer Business Man- 
agement will be answered by 
J. B. Van Tassel, care of AUTo- 
MOTIVE News.) 
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They're Magnolia Trees, Suh!— 

Long a cherished symbol of the deep south, two Magnolia trees have been preserved in 
order to utilize their beauty and charm for the used-car lot of Broun Motor Co. (Studebaker), 
Athens, Ga. Lower portions of the tree trunks have been painted white to blend with the 
white building and the wall which fronts the Ict. Around the bases of the trees are green 


benches for the convenience of customers and passers-by. 





igured on a straight miles-Persgallon basis, the best records 
in the 840-mile Mobilgas Econt® 
made by 15 stock automobiles equipp@dgyith B-W Over- 
drive. On a ton-mile basis, the grand sweepsta@kes,winner L 
every year from the start of this annual contest SUpEreT OU  ee 
by the AAA has been equipped with this famous B-W 
transmission unit. Offered on many leading makes of cars, 
B-W Overdrive cuts engine revolutions 30% . . 
to 3 miles “free” in every 10. 
Made by B-W’s Warner Gear Division, B-W Overdrive is 
an outstanding example of Borg-Warner’s “design it bet- 
ter, make it better’ policy... 
engineering and precision production with which Borg- 
Warner serves the automotive industry. 


Run for 1951 were 


. gives up 


typical of the advanced 


B-W engineering makes it work 
B-W production makes it available 


Almost every American benefits every day from the 185 products made by B OR. G -WARNER 


Eo THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BORG & BECK 


BORG-WARNER INTERNATIONAL ¢ BORG-WARNER SERVICE PARTS »* CALUMET STEEL 


DETROIT GEAR 


DETROIT VAPOR STOVE e 


FRANKLIN STEEL ¢ INGERSOLL PRODUCTS 


INGERSOLL STEEL * LONG MANUFACTURING e LONG MANUFACTURING CO.,LTD. « MARBON 


MARVEL-SCHEBLER PRODUCTS e 


MECHANICS UNIVERSAL JOINT e MORSE CHAIN 


MORSE CHAIN CO.,LTD. « NORGE « NORGE-HEAT * PESCO PRODUCTS ¢ ROCKFORD CLUTCH 


SPRING DIVISION * WARNER AUTOMOTIVE PARTS » WARNER GEAR © WARNER GEAR CO.,LTD. 
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duce vendors’ discounts from 3 
to 2 percent. 
| nt h e H Oo p p er Senator Mechem says his bill, 
which is now in the hands of 
the house taxation committee, 
A bill given final passage by the | been diverted over the last 18 years| would increase the state’s income 
Iowa legislature and sent to the to other than highway expenses.” $20,000,000 annually. 
governor for signature would per- * ¢ * Sgt ae: 
mit truck loads over legal maxi- New York State Adopts 'North Carolina Kills 
mums to move more than 25 miles Auto Television Ban Loan Insurance Bill 
with special permits from the state : : art . ; oe 
highway commission. A bill making it illegal to operate After discovering commission au- 
waa an automobile equipped with a thority to control the amount and 
‘ television receiving set was signed| duration of insurance sold _ with 
N. Y. Defroster Bill Vetoed — into New York law by Gov. Dewey. | small loans, North Carolina Bank- 
Gov. Dewey has vetoed a bill He also signed a bill increasing ing Commissioner Gurney P. Hood 
passed by the New York legisla- the fines for passing a stopped |told the senate insurance commit 
ture which would have required (School bus discharging or taking | fre that 7 — i Hor = th "th . 
all cars to be equipped with de- ,°" Passengers. The new fines are the issue by regulation rather than 


le ive by a new statute. 
frosters after Jan. 1, 1954. nee “— * «© As a result of Hood's request, 
* * * 


: : the committee promptly killed a bill 
N. J. Truckers Oppose Oklahoma City Taxes which specifically would have lim- 
State Gas Tax Hike 


A bill to enable the city council jted accident and health policies to 
of Oklahoma City to impose a local | the size of the loan installment and 
Opposition to a proposed one-|income tax or other types of spe-|the period covered. 
cent increase in New Jersey’s gaso- | cial local taxes has been introduced se © 
line tax rate has been expressed |in the legislature. 
by the New Jersey Motor Truck | + * * 
Assn. |Senator Accuses Heads 


ee tee, “o. mtorins Dens | OF Attempt to Kill Ohio Dill 


charged twice for the same im- : f 
provement. New Jersey highway The Ohio administration has ment practices bill. 
been accused of trying to kill 


users already have paid for the | The house amended the bill to 
roads that would be built under) the Mechem sales tax bill passed | make it applicable to all employers 


this bond program, but $200,000,000| by the senate, which would tax instead of only to those hiring 
they have contributed in taxes have| casual automobile sales and re- ‘eight or more persons, Other 


Minnesota House Passes 
Fair Employment Bill 


Minnesota’s house passed and 
sent to the senate a fair employ- 


1951 


ik ba 


A True Rambler Family— 





The Fletcher family, of Cedar Canyons, Ind., owns three Nash Ramblers—two convertibles 
and a station wagon. Shown are Sam Fletcher (center), his wife (right) and their daughter, 


Marsha. 


amendments guarantee equal job 
opportunities to domestic help and 
employes of religious and fraternal 
organizations, excluded in the or- 
iginal bill. 


3-Year Examination Law 
Adopted by Ariz. Drivers 


Gov. Howard Pyle has signed into 
Arizona law a bill requiring driv- 
er’s license examinations every 
three years. The examinations 
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A report of sales in Cuyahoga 
County (Greater Cleveland), by 
makes, by economic areas, by 
companies, with comparisons to 
previous years. Separates sales 
to individuals from company and 
institutional purchases. Reports ratio 
of sales to families in individual 
census tracts. Includes truck and 
commercial car sales and many 
other detailed analyses. 


“Me The 
W Cleveland 


ant 
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a survey 


eveland Press 





would be required on the birthdays 
of the drivers. 
* * * 


Oregon May Tighten 
Responsibility Law 

Oregon’s senate has  unani- 
mously passed and sent to the 
house a bill to tighten the state’s 
motorists’ financial responsibility 
act. 

Sponsored by the state Grange, 
the bill would require drivers, 
after they are involved in an 
accident, to post proof of ability 
to pay for the damage before 

| driving again. 


* * * 


Oklahoma Gas Tax 


Oklahoma's gasoline tax rate will 
be kept at 6% cents a gallon for 
the next two years, as a result of 
the legislature’s enactment of a bill 
extending the one-cent gasoline tax 
apportioned to county commission- 
ers for rural roads to May 31, 1953. 


* * * 


Equal Pay for Women 


Gov. Dever of Massachusetts 
signed a measure to prohibit pay- 
ing women different wages than 
men in “like or comparable” jobs, 
provided there is no differenee in 
seniority. 

* * 7 


Mass. Kills 3 Measures 


On Driver’s Requirements 


Rejected by the Massachusetts 
house were measures to require 
automobiles to use anti-splash 
flaps on their mudguards; to pro- 
hibit licenses to those under 18, 
and to require that drivers have 
their sight and hearing checked 
every four years. 

> * - 


Pa. Eyes Reenactment 


Of Nickel Gas Tax 


Reenactment of Pennsylvania's 
five-cent-a-gallon gasoline tax was 
among the administration’s tax 
| bills introduced in the legislature. 
The estimated yield from the tax 
during the next two years was 
placed at $193,066,000. 

Among other tax bills were one 
extending for another two years 
the five-cent-a-gallon tax on fuel 
used in stationary engines; post- 
ponement of the manufacturers’ 
exemption from the 5 percent capi- 
tal stock tax for another two years, 
and renewal of the 14-mill gross 
receipts levy on public utilities. 

* * . 


Massachusetts Excise Tax 


Proposed on Petroleum 


Imposition of an excise tax on 
wholesale and retail petroleum 
dealers is urged as one method of 
raising the $53,000,000 in increased 
old-age assistance benefits approved 
by Massachusetts voters last No- 
vember. 

The bill provides a basic $100 tax 
on wholesale dealers for each stor- 
age tank and a $5 tax on each gas 
pump operated by a_ retailer. 
Spokesmen for both the Massachu- 
setts Petroleum Industries Com- 
mittee and the Oil Heat Institute 
of America have offered strenuous 
objections to the proposed tax. 


* * * 


Massachusetts Considers 


Flat-Rate Insurance 

A flat-rate compulsory insurance 
bill has been given a favorable 
report by the Massachusetts com- 
mittee on taxation. 

The bill, if it becomes law, will 
jabolish the present zone-system of 
‘rates throughout the state. 


SOO a ee 


o,f mem 





Highways & Safety... 


Rose, Detroit Dealer, 
Praised for Safety 


By Tom Hewitt 

Staff Writer 

work, once you get 
grows on you—you 


eQ@AFETY 

into it, 
can't let go.” 

These are the words of Jack 
Rose, president of Louis Rose Co. 
(DeSoto - Plym-| 
outh), Detroit, | 
who has been 
picked by AvrTo-| 
moTivVE News as| 
“safety - minded | 
dealer for April.” | 

Rose, who has} 
been chairman of | 
the Michigan In-| 
ter - Industry| 
4 Highway Safety | 
committee since | 
shortly after its 
inception in 1947, recently was hon- 





Jack Rose 


Safety foundation, a member of the 
advisory committee of the state 
safety commission, the Michigan 
Safety conference and the Detroit 
Traffic Safety Assn. 

This DeSoto dealer became inter- 


ested in safety in 1947 when Chrys- 


ler Corp. urged him to help form 
the Michigan Inter-Industry High- 
way Safety committee. From that 


time on he has continually expand- | 


ed his safety activities. 
7 * * 


Firestone Receives Award 
Of National Safety Council 


In recognition of its safety rec- 
ord during 1950, Firestone Tire & 
Rubber Co. has received the Na- 
tional Safety Council’s “award of 
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Knudson Defends 
Proposal to Ease 


Trucking Rules 


| BOCA RATON, Fla.—Defense 
|Transport Administrator James 
Knudson told the midyear meeting 
|of the national tank truck carriers 
sam |conference here that he is firmly 

= opposed to subjecting highways to 
| greater loads than they are capable 
of carrying. 

In effect, Knudson was replying 
to critics of his recent letter to all 
Se state governors requesting their 
= x : = |help in easing regulations so that 

=e ak, <— he = a may handle a larger share 
|of the defense traffic. 
/Columbus (Ga.) Schools Get Dual-Control Car— | “It has been said by a few,” 
| Muscogee Motor Co. (Chevrolet), Columbus, Ga., presented this driver training car for | Knudson said, “that I have been 
| the use of the schools in that city. Left to right: J. A. Fitzpatrick, manager of the Muscogee |unduly influenced by those mem- 
truck department; C. L. Jones, Jordan high school driver training instructor; W. H. Shaw,| bers of our staff who have patri- 
school superintendent; W. T. Heard, owner of the dealership; R. H. Taliaferro, Jordan high otically absented themselves from 
school principal, and Joe Taylor, Muscogee's sales manager. their careers in the trucking in- 

i «dustry to render service for their 
| Old Wrights’ Home Open | Wright homestead, originally locat- | country. 
| DEARBORN.—The old home-|ed in Dayton, O., was brought to| “My appeal to the governors was 
| stead of Wilbur and Orville Wright, | Greenfield village by the late Henry|an action conceived and directed 








ored by the National Committee for honor for distinguished service to inventors of the airplane, has been | Ford and added to his collection of | by myself alone. It was a carefully 


Traffic Safety. 
Rose’s contributions of time, | 
money and facilities have been | 

generous. He estimates that 20 
percent of his time is spent work- 
ing on safety. 

And his efforts have paid off. 
Michigan dealers, with the aid of | 
his prodding. have loaned more} 
than 300 driver-training cars to 
schools. Rose personally has pre- 
sented seven cars. 

* * . 

HROUGH the Greater Detroit 

Plymouth Dealers Assn., of | 
which he is president, he instituted 
the “Listen and Live” radio pro- 
gram, aired in the morning with 
the cooperation of the Detroit po- 
lice department. The program tells 
about major accidents and advises 
about weather and road conditions, 
street repairs, temporary detours 
and traffic hazards. 

The 80 members of the associa- 
tion also secured 25,000 copies of 
the “Crazy Driver” booklet, 
which they distributed. 

A real ball-of-fire in Michigan’s 
safety efforts, Rose often ad- 
dresses meetings, telling them about 
safety. He arranges showings of 
safety films and makes sure that 
all his employes see them. 

* ” > 
“XNE of his employes said that if 
any of them get into trouble 
Rose will go to bat—but not if the 
trouble is caused by a traffic vio- 
lation. He is that serious about 
safety. | 

Rose has cooperated with the — 
Detroit and Michigan state po- 
lice in offering free safety car 
checks through his dealership. 
He has donated much of his ad- 
vertising space for safety re- 
minders to the public. 

Rose also is president of the 
Michigan Inter-Industry Highway | 





Dealers Honored 


In Pittsburgh Area 


The Automobile Club of Pitts- 
burgh has presented civic award 
plaques to Pittsburgh-area dealers 
who have loaned driver-training 
cars to schools. 

Honored were: Coyne & Evans 
Chevrolet, Etna; Gourley Chevrolet, 
Sewickley; Mt. Lebanon Garage 
Co., Mt. Lebanon; O'Neill Motor) 
Co., Pittsburgh; Steel City Motors, 
Inc., East Liberty; Winston Chev- 
rolet, Inc., East Liberty; Jones 
Lincoln - Mercury, Sharpsburg; 
Parker Chevrolet, Bellevue; Wright 
Pontiac, West View; Marfred Mo- 
tor Sales, Mt. Lebanon; Ingram 
Garage, Ingram; Clark Chevrolet, 
Homestead. 

Long-Stewart Motor Co., Taren- 
tum; Bellevue Lincoln-Mercury, | 
Bellevue; Ray Weaver Pontiac, | 
Etna; Colussy Motor Co., Bridge- 
ville; Ben Avon Motor Sales, Ben 
Avon; Humes Brothers, Aspinwall; | 
Midtown Motors, Pittsburgh; Jor- | 
dan Pontiac, Pittsburgh; Gunn| 
Pontiac, East Liberty; Downtown | 
Motors of Pittsburgh, Pittsburgh; 
Greenwald Auto Co., New Kensing- 
ton, and Gourley Chevrolet, Corao- 
polis. 


The traffic institute of North- 
western university will conduct its 
seventh annual accident prevention 
course for vehicle fleet supervisors 


* * * 
For Fleet Supervisors 
June 25-29 in Evanston, III. 


safety” for the fifth time in six| opened to the public for the first | homes and early workshops of fa-| considered 


years. 






action premised on 


time in Greenfield village here. The | mous Americans. | facts.” 


tion: 

ooo Cam you increase your 
lubrication volume °27,421 
in two years time? 


aswer:... The Fermans DID! 


In just two years, their lubrication volume soared from $22,224 to $49,645 ... 
a record. in any book! Analyzing such a phenomenal rise, this Tampa, Florida, 
Chevrolet Dealer gives credit to their new Alemite Lubrication Department 
and to Alemite’s famous 30,000 Mile Guarantee. Begun in 1947, this forceful 
combination resulted in an increase of $11,905 the first year...a whopping 


$15,516 the next... still shows no signs of stopping! 


will show you 


No secret formula, the Alemite “Mag- 
net Plan” employs the good common 
sales-sense of not stopping with the 
sale of a $1.50 grease job... but going 
far beyond it to the sale of profitable 
parts and service business in every 
department. Your grease rack is the 
customer-attracting “Magnet.” To give 
it maximum “pulling power” Alemite 
provides you with the ideas and serv- 





















Alemite “Magnet-Plan” Services 
Only Alemite Gives You All 11— 
Fully Tested, Fully Proved! 


desire to get 
ice business 


1. Counsel and concrete assistance from 
one of the 300 Alemite Service Promo- 
tion Specialists. 

2. Powerful Alemite National Advertis- 
ing—year after year—pre-selling lu- 
brication prospects for you. 

3. ‘Business Expander” follow-up sys- 
tems. 

4. Prescribed Lubrication’ program. 

5. Sales-building seasonal campaigns. F 

6. “Gusher Plan” .. . to build motor oil ¢ /@% 
sales at the service bay. 

7. ‘Sales and Service Security Plan’ in- 
cluding the 30,000-mile guarantee for 
new and used cars and trucks up to 
1 ton. 

8. Monthly Analysis Sheets, to prove in- 
creased service sales. 


Alemite Equipment for— 
9. Specialized Lubrication Service. 
10. Electronic Wheel Balancing Service. 
11. Underbody Coating Service. 


PAC thie 


Every season Chae ae aos 


Bright 
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Another Product of 


STEWART 
WARNER 







he Oldest, Most Reliable Name in Lubrication 


biggest business boosters. Now this year 


THE ALEMITE “MAGNET PLAN” 


ices that will help you build more reg- 
ular business and produce more re- 
peat business year after year. Find out 
how well these exclusive Alemite 
“Magnet Plan” features fit your needs, 
your manner of operation and your 


more good-paying serv- 
more often! Call your 


Alemite Distributor or write Alemite, 
1826 Diversey Pkwy., Chicago 14, IIl. 


Alemite’s unique 


‘change-over’ campaigns have been the industry's 


olay olalale) 


a striking all-new, all-out dollar getting drive. Big 
with a built-in wallop that'll fatten your 


Don’t miss it! Ask your Alemite salesman! 


LEMITE 
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ONEIDA SAFETY SCHOOL 
BUS BODIES IN CAPACITIES 
UP TO 72 PASSENGERS 


THE SCHOOL BUS 


America’s school bus system is the largest carrier 
service in the world. It is geared to a trip of 15 mil- 


lion miles per week over 127 thousand highways. 


Now, the centralization of school districts and 
decentralization of industry are creating thousands 


of new school routes and miles across the country. 


The sale of school buses—bodies, chassis, equip- 





cere 5 
Little tots boarding the Oneida Utility Bus Body for a safe, comfortable ride 
to school. When transporting children of kindergarten age, this unit accom- 
modates 24 pupils. It also makes an excellent vehicle for factories, clubs and 
feeder lines—to transport small groups—conveniently, at a low cost per mile. 





ment—maintenance and repair service—is a big GET YO Vl 
business for dealers. It will grow bigger each year. 
Oneida Safety School Bus Bodies possess exclusive 


features in design and construction that lead the MERICA’S FINEST 


way to greater safety and comfort— provide a new 






quality appeal to School Boards. 
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ENGINEERED TO FIT 
ALL LEADING CHASSIS MAKES 


A masterpiece of precision engineering—the rugged, all-steel 






Oneida Body gives to each chassis an integration of horse- 
power, wheelbase and passenger capacity. Result: A balanced 
unit of long-life and reduced operating costs. 








Oneida Bodies are built to stand up under the hard, daily 
grind of road shock and strain. A universal, streamlined cowl 







—lustrous, durable finish—Flexi-Joint Construction with 






4-point suspension for mounting—combine to complement 
modern chassis design. 







With every feature a safety feature—Oneida Bodies challenge 
the consideration of School Boards everywhere. 







Capture your share of School Bus Sales this year via the 
Oneida route. 







INTERIOR VIEW @ Seat arrangements and window openings 
meet individual state requirements. Wide aisles and full 70” 
headroom are features. All seats have web-type handholds to 
prevent accidents. Non-skid, ribbed aisle linoleum is safer! 












LEFT REAR EMERGENCY DOOR — (Optional ENTRANCE DOOR e@The wide, two-step entrance DRIVER'S SEAT @ The driver's seat is an impor- 
Equipment) @ This type emergency exit door is permits quick, easy entrance and exit of children. tant safety factor. It is adjustable up and down, 
mounted in the left rear quarter of the body and Vertical edges of entrance doors have soft rubber backward and forward, to put the driver within 





permits a rear seat across the full width of the seals to protect fingers. Metal courtesy guard natural, easy reach of all controls. The deluxe 
a E ST $ C at G 0 L R U $ 2 0 DY body. Door has 3 point safety release mechanism. is between entrance well and right front seat. seat, shown here, swivels for top driver comfort. 
' 
DL OF STEEL 2 e / 

4EAVY-GAUGE STEEL side pillars and roof bows interlocked by B U Y ON E / DA -§ E LL ON E f DA 

*\ 2cision welding and 20 longitudinal members —7 on each side and 6 on 

be roof—form “A Cradle of Steel”. (A) INTERLOCKED ROOF CON+ “Gili 6 i a a cc ee ee es ee ee ee er er ee ee re ee ee 

TRUCTION —Roof bows are welded and anchored to two main roof ONEIDA PRODUCTS CORP., School Bus Sales Division 

ails. (B) ACCORDO-STEEL-PLA TFORM — Deck panels are gussetted Canastota, New York 

» body side pillars. (C) DOUBLE-RIVETED BODY PANELS—Over- ; 

ipping steel body panels are double riveted to “hat-shaped”’ side pillars Gentlemen: We would like to know more about how to get 

nd roof bows. (D) ANCHOR-RIB-FRAME — Heavy-gauge gusset plates our share of School Bus Sales, via The Oneida Route. 

einforce deck structure by arc welding to side pillars which extend to 


kirt rail. (E) SPLIT-FRAME SAFETY SASH — Bottom section is station- Name Ee 

ry—top section lowers. This integrated type of construction assures 

}aximum protection against impact, stress, strain or torsional twist. Address a 
SCHOOL BUS SALES DIVISION City Zone State 


SNEIDA PRODUCTS CORPORATION 
CANASTOTA, NEW YORK 


We are interested in distributorship, if territory is open. (J 











Deficit Spending Rapped 


Boston Bank Demands Economy in Government, 
Equitable Distribution of Taxes 


BOSTON. — Asserting that the, 
day of reckoning is here and we) 
must now “pay the piper” for the | 
spending orgy that found reflection 
in federal budget deficits for 19 out | 
of the last 21 years, the First Na- | 
tional Bank of Boston declares that 
the American people “have a right 
to expect that the tax burden will | 
be distributed equitably over the | 
entire population and that the gov- | 


ernment will do its share by observ- | survival can be lost, without firing 
ing strict economy in non-essential | a shot, through frittering away our | 


expenditures.” 
“With an overhanging federal — 


prospects that a record-breaking 
tax load must be carried for an 
indefinite period,” the bank says, 
“the time has come for the 
American people to realize that 
the spending philosophy of the 
past two decades is false and 
dangerous. Our federal finance is 
closely interlinked with our na- 
tional security. 
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|communists, whose fundamental 
strategy apparently is to maneuver 
us into spending ourselves into 
|bankruptcy and thus debilitating 
|our powers of resistance. 

“As the hour is late, it is vital 
|that heroic efforts be made to pre- 
|serve the nation’s solvency, which 
|together with our technical superi- 
ority is the chief bulwark against 
communist aggression. 

“The President, in his budget 
message,” the bank continues, 
“recommended federal expendi- 
tures of $71.6 billion for the fiscal 
year beginning July 1, 1951. Since 
current tax measures would bring 


“In consequence, the battle for! only an estimated $55.1 billion, he 


resources on social and national 
commitments beyond our capacity. 





suggested added taxes of $16.5 
billion, in order to balance the 
budget. 


| 
| @ 
% 





Graves Motor, Lur 





ay, Va.— . 








This Chevrolet dealership has opened its new building with an open house, benefiting a 


| local hospital fund drive 


‘added, the grand total burden 
| scheduled to be borne by American 


highest on record, and the equiva- 
lent of about $2,137 per family, as 


“If state and local taxes, which taxpayers for the next fiscal year| compared with $360 per family in 


debt of around $256 billion and |This is well understood by the! are running around $16 billion, are; would be about $87.6 billion, the 


New Passenger Car Registrations, 48 States for February, 1951-1950 


Car registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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New Commercial Car Registrations, 48 States for February, 1951-1950 


states are 
com- 


Truck registrations by 
released here weekly, as 


pleted by R. L. Polk representa- 
tives in state capitals. 





Chevrolet 


International 
Kenworth 
Peterbilt 


























Sterling 
Studebaker 
Willys-Overiand 
Miscellaneous 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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The following advertised-delivered prices 
are based on factory retail prices at the 
factories, including spare tires, as estab- 
lished by the Office of Price Stabilization. 
The prices include federal excise taxes 
and factory handling charges, and dealer 
delivery and handling charges. They do 
NOT include transportation charges, state 





209.81; cl 
try wag., $2,825.76; 8-pass. sed., $2,949.27. 








cpe., $2,189.32; Town & Coun- 


or local sales taxes or optional equip- | Windsor Deluxe—4-dr. sed.. $2,409.68; cl. 
ment. epe., $2,388.15; Traveler, $2,646.42; New- 
port, $2,725.34; conv., $2,833.47; 8-pass. 
BUICK—Special—4-dr..  sed., $1,991.51] sed.. $3,149.38; lim.. $3,279.03. New York- 
(del., $2,034.56); 2-dr. sed., $1,937.20/er—4-dr. sed., $2,854.85; cl. cpe., $2,- 
(del., $1,981.25); cl. cpe., $1,904.41; bus. | 827.94: Newport, $3,239.70; conv., $3,- 
cpe., $1,850.10; Riviera del., $2,072.48; | 347.57. Imperial—4-dr. sed., $3,159.49: cl. 
conv. del., $2,385.09. Super—4-dr. sed.,|cpe.. $3,147.71; conv., $3,826.44. (Fluid- 
$2,194.21; 4-dr. Riviera, $2,269.02; sed.|Matie optional at $120.90 on Windsor, 
cpe., $2,093.77; Riviera, $2,194.19; conv.,|standard on Windsor Deluxe and other 
$2,539.59; stat. wag., $2,916.77. Roadmas-| models. Fiuid-Torque optional at $152.60 
ter—4-dr., Riviera, $2,835.41; Riviera. |on New Yorker and Imperial. ) 
$2.927.64; conv., $3,057.79; stat. wag., oe 
$3,521.08. (Dynafiow standard on Road- CROSLEY—Bus. cpe., $915.50; stat. 
master, optional at $169.20 on Special and |Wag., $972.50; Hotshot, $924. Super—2-dr. 
Super. ) sed., $1,003; stat. wag., $1,046; conv., 
$1,005.50; Super Sports, $999. 
ILLAC—61—4-dr. sed., $2,938.79; cl. 
ope e2.831 a7 ae ae $3,315.61, DeSOTO—Deluxe—4-dr. sed., $2,059.05; 
. - RQ: , ‘ : »{cl. cpe., $2,048.27; Carry-All, $2,268.95; 
cl. cpe., $3,229.59; conv., $3,746.69; Coupe Z 
De Ville, $3,612.54. 60 Special—4-dr. sed., 8-pass. sed., $2,766.70. Custom—4-dr. sed., 
te . : | $2,251.53; cl. cpe.. $2,233.07; Sportsman, 
$3,892.84. 75—7-pass., $4,887.76; lim., $5. 
$2.574.97: conv., $2,667; 8-pass. sed., $2,- 
081.17. (Hydra-Matic optional at $174.25 : . 
on 61 and 75 standard and on 62 and 60 | 959.42: Suburban, $3,283.90; stat. wag., 
$2,808.46. (Tip-Toe Shift standard on 


Special.) 


CHEVROLET — Styleline Special—4-dr., 
sed., $1,489.04; 2-dr. sed., $1,439.85; cl. 
cpe., $1,444.98; bus. cpe., $1,363.98. Style- 
line Deluxe—4-dr. sed., $1,570.04; 2-dr. 
sed., $1,521.84; cl. cpe., $1,538.24; Bel- 
Alr, $1,787.36: conv., $1,896.02; stat. 
wag., $2,046.74. Fleetline Special—4-dr. 
sed., $1,489.04; 2-dr. sed., $1,439.85. 
Fleetline Deluxe — 4-dr. sed., $1,570.04; 
2-dr. sed., $1,521.84. (Powerglide optional 


on Deluxe models at $158.50.) 
CHRYSLER—Windsor—4-dr. 


sed., $2,- 


2-dr. sed.. 
Custom Deluxe 6 
2-dr. 


Custom, optional at $120.90 on Deluxe.) 


DODGE—Waytarer—2-dr. sed., $1,801; 


bus. cpe., $1,671.32; Sportabout, $1,790.26. 
Meadowbrook—4-dr 
net—4-dr. 
981.95; 
567.33; 
$2,299.75. 
on all models except Sportabout.) 


sed., 
$1,995.80; cl. cpe., $1,- 
conv., $2,407.95; stat. wag., $2,- 
8-pass, sed., $2,704.19; Diplomat, 
(Gyro-Matic optional at $94.60 


sed., 


FORD—Deluxe 6—4-dr. 
$1,459.73; bus. 
4-dr 
$1,548.88; cl 


sed. $1,508.41; 
epe., $1,365.95. 
sed., $1,597.56; 


sed., epe,, $1,548.88; 


Current Prices 


$1,914.80. Coro- | 





stat. wag., $2,080.24. Deluxe 8—4-dr. sed., 
$1,584.25; 2-dr. sed., $1,535.57; bus. cpe., 
$1,454.60. Custom Deluxe 8—4-dr. sed., 
$1,678.53; 2-dr. sed. $1,629.85; cl. cpe., 
$1,635.48; conv., $1,998.28; stat. wag., 
$2,161.21; Victoria. $1,974.70. (Ford-O- 


Matic optional at $168.20 on all models.) 


FORD OF BRITAIN—4-dr. sed. (Pre- 
fect), $1,022; 2-dr. sed. (Anglia), $1,004. 
(Delivered in New York.) 

FRAZER—4-dr. sed., $2,359; Vagabond, 
$2,399. Manhattan—Conv., $3,075; Vir- 
ginia, $3,075. (Hydra-Matic standard on 
Manhattan, optional at $158.61 on other 
models. ) 

HENRY J 4—2-dr. sed., 
luxe 6—2-dr. sed., $1,467.21. 

HILLMAN MINX—4-dr. sed., $1,540; 
conv., $1,790. (Delivered in New York.) 

HUDSON — Pacemaker Custom — 4-dr. 
sed., $2,144.68; 2-dr. sed., $2,101.54; bus. 
cpe., $1,963.90; cl. cpe., $2,144.68; conv., 
$2,642.33. Super 6 Custom—4-dr. sed., $2,- 
287.07; 2-dr. sed., $2,238.29; cl. cpe., 
$2,287.07; conv., $2,826.76. Commodore 6 
Custom—4-dr. sed., $2,480.01; cl. cpe., $2,- 
455.10; conv., $3,010.97. Commodore 8 
Custom and Hornet 6 —4-dr. sed., §$2,- 
568.32; cl. cpe., $2,543.42; conv., $3,099.28. 
(Drivemaster optional at $98.67 and Super- 
Matic optional at $158.30 on Pacemaker 
and Super. Hydra-Matic optional at $158.30 | 


$1,333.70. De- 





on Commodore anc Hornet.) 
KAISER—Special—4-dr. sed., $2,165.45; 
2-dr. sed., $2,114.10; cl. cpe., $2,093.55; 
bus. cpe., $1,949.79; 2-dr. Traveler, $2,- 
216,80; 4-dr. Traveler, $2,268.16. Deluxe 
—4-dr. sed., $2,278.43; 2-dr. sed., §$2,- 


on New Automobiles 





$2,- 
4-dr. 
(Hydra-Matiec optional 


227.08; cl. cpe., 
114.10; 2-dr. Traveler, 
Traveler, $2,381.12. 
at $158.61 on all models. 
LINCOLN—4-dr._sed., 
$2,591; Lido, $2,790.50. Cosmopolitan— 
4-dr. sed., $3,320.50; cl. cpe., $3,266; 
Capri, $3.493; conv., $4,048.50. (Hydra- 
Matic optional at $174.25 on all models.) 
MERCURY—4-dr. sed., $2,084; cl. cpe., 
$2,030.50; Monterey, $2,203.50; conv., $2,- 
475; stat. wag., $2,627. (Merc-O0-Matic op- 
tional at $168.50 on all models.) 
NASH—Rambler Super—Suburban, $1,- 
779.30. Rambler Custom—Conv., $1,886.40; 
stat. wag., $1,886.40. Statesman Deluxe— 
Bus. cpe., $1,755.50. Statesman Super— 
4-dr. sed., $1,863.10; 2-dr. sed., $1,837.40; 


$2,247.62; bus. cpe., 
$2,329.78; 


$2,639; cl. cpe., 


sed. cpe., $1,860. Statesman Custom—4-dr. 
sed., $2,026.10; 2-dr. sed., $2,000.40; sed. 
cpe., $2,033. Ambassador Super—4-dr. | 
sed., $2,219.80; 2-dr. sed., $2,194.10; sed. 
cpe., $2,215.70. Ambassador Custom—4-dr. 
sed., $2,382.80; 2-dr. sed., $2,357.10; sed. 
epe., $2,378.70. (Hydra-Matic optional at 


$158.50 on Statesman and Ambassador.) | 

OLDSMOBILE—88—4-dr. sed., $2,029.94 
(del., $2,110.94); 2-dr. sed., $1,970.48 
(del., $2,050.48). Super 88 Deluxe—4-dr. 
sed., $2,190.93; 2-dr. sed., $2,132.47; cl. 
cpe., $2,089.41; Holiday, $2,407.25; conv., 
$2,515.91. 98—4-dr. Holiday del. ,$2,456.45; | 





| $1,888.21; 
| $1,991.19; 





Holiday, $2,446.19 (del., $2,711.70); conv. 
del., $2,846.03. (Hydra-Matic optional at 
$158.50 on all models.) 
PACKARD—200—4-dr. sed., $2,417.37; 
2-dr. sed., $2,366.04; bus, cpe., $2,253.84. 
200 Deluxe — 4-dr. sed., $2,561.08; 2-dr. 


sed., $2,509.75. 250—conv., $3,320.58; May- 
fair, $3,166.59. 300—4-dr. sed., $2,971.51. 





400 Patrician—4-dr 
matic standard on 
on other models.) 

PLYMOUTH—Concord—2-dr. 
547.50; bus. cpe., $1,422.85: 
$1,905.75 (Savoy, $2,014.23); Cambridge— 
4-dr. sed., $1,607.76; cl. cpe., $1,575.17. 
Cranbrook—4-dr. sed., $1,687.51; cl. cpe., 
$1,660.35; conv., $2,050.29; Belvedere, 
$1,951.59. 

PONTIAC—Chieftain 6—4-dr. sed., $1,- 
791.28 (del., $1,888.67); 2-dr. sed.. $1,739 
($1,836.40); cl. cpe., $1,739 (del., $1,- 
836.40); stat. wag., $2,324.39 (del., $2,- 
405.29); bus. cpe.. $1,612.89; conv. del., 
$2,178.80. Streamliner 6—sed. cpe., $1,- 
717.47 (del., $1,814.86). Catalina 6—del., 
$2,053.74 (super del., $2,113.21). Chieftain 
8—4-dr. sed., $1,861.01 (del., $1,958.40); 
2-dr. sed., $1,809.73 (del., $1,907.12): cl. 
cpe., $1,809.73 (del., $1,907.12); stat. wag., 
$2,394.12 (del., $2,475.12); bus. cpe., $1,- 
683.62; conv., $2,248.53. Streamliner 8% 
sed, cpe., $1,788.20 (del., $1,885.59). Cata- 
lina 8—del., $2,124.47 (super del., §$2.- 
183.93). (Hydra-Matiec optional at $158.50 
on all models.) 

STUDEBAKER—Champion Custom—4-dr. 
sed., $1,614.29; 2-dr. sed., $1,581.67; cl. 
cpe., $1,608.65; bus. cpe., $1,511.27. Cham- 


sed., $3,586.25. 
400, 


(Ultra- 
optional at $185 


sed., $1,- 
Suburban 


pion Deluxe—4-dr. sed., $1,693.91; 2-adr. 
sed., $1,661.29; cl. cpe., $1,688.27; bus. 
cpe., $1,590.92. Champion Regal — 4-dr. 
sed., $1,775.07; 2-dr. sed., $1,742.71; cl. 


cpe., $1,769.68; bus. cpe., $1,672.33; conv., 
$2,088.68. Commander Regal—4-dr. sed., 
2-dr. sed., $1,855.84; cl. cpe., 
Commander State — 4-dr. sed., 
2-dr. sed., $1,958.58; cl. cpe., 
$1,985.54; conv., $2,304.81. State Land 
Cruiser—4-dr. sed., $2,126.80. (Automatic 
optional at $201.25 on all models.) 

WILLYS-OVERLAND—4—Jeepster, $1,- 
505.38; stat. wag., $1,722.32 (four-wheel- 
drive, $2,136.44). 6—Jeepster, $1,612.91; 
stat. wag., $1,803.38, 


$1,882.81. 
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(Chevrolet-Olds-|share of the hospital's projected 


Daylor Motors 
obile-Cadillac), Wamego, Kans., $432,641 budget deficit for 1951. 
is marked its 25th anniversary by 6 @ 
ioving into its new building. The . ‘ 
ptr measures 100 by 120 feet. Milan, Lutz Heading 
uring its 25 years in business, the Palo Alto (Calif.) Unit 
‘rm has sold more than 17,000 new Tom Mien ond Les Late ase 


nd used cars and trucks. Joe H. ie . 
Hie brother, the newly-elected president and 


Te ee ag ag 2 nn ie secretary, respectively, of the 
a ee Lee — Palo Alto (Calif.), Automobile 
7 = Dealers Assn. 
Ford Cites Tucker ;. 25.5 


Earle F, Tucker, Universal Motor | z; . ey 
Co., Bismarck, N, D., has received Ellsworth Opens Building 


the Ford Motor Co. Four-Letter|/In Garden City, Mich. 

award. Presentation of the certifi- | 

‘ate W > 4 W. Schwer, | c; ic : 

cate was made by J. W. '| City, Mich., has announced opening 

Fargo district manager for Ford. 
a. * * 


Chevrolet Parts Managers |The new building cost $350,000. 


7 . Ellsworth has been in business 
Honored in Portland, Ore. there 11 years. His son, Ralph Ells- | 

The Portland (Ore.) Chevrolet| worth jr., is treasurer and general | 
zone parts and accessories record | manager of the firm. 
club has honored 103 parts and| a 
accessory sales managers for their | 
i950 sales. Club members es |Murray Chevrolet Marks 
from Oregon, Washington an ° 
Idaho. Diplomas and pins were 25th Anniversary , ; 
presented by Don Dayton, Chevro- | Murray Chevrolet Co., Wynne, | 
let parts and accessories manager.|Ark., recently celebrated its 25th | 

Club officers, chosen for their) — = = : —— 
records, received engraved watches. 
They are: President, Franklin J. 
Dale, University Chevrolet, Seattle; 
vice-president, R. L. McCormick, 
Davies Chevrolet, Seattle; secre-| 
tary, Glen Shephard, Williams & 
Swanson, Renton, Wash.; treasurer, 
F. Earl Hickox, Walker Chevrolet, | 
Tacoma. . 

° + 


Scripture Named to Head 


Yuba-Sutter Assn. 

James C. Scripture, Marysville, 
Calif., Pontiac dealer, is the new 
president ofthe Yuba-Sutter Au- 
tomobile Dealers Assn., following 
his election in Marysville. He suc- 
ceeds Felix Daoust, who was ap- 
pointed permanent treasurer. 

Other officers are Joe Pagani, 
vice-president; G. Dick Martin, 
secretary. Speaker at the election 
meeting was Hugh McCord, of | 
San Francisco, who _ discussed 
credit regulations and _ ceiling 
prices. 

* * * 


Ray and Streeter Damaged 


A second-story floor above the 
showroom of Ray and Streeter Mo- 
tor Co., 101 W. Fifth St., Hutchin- 
son, Kans., collapsed. Damage was 
estimated at $20,000 to $30,000. No 
one was hurt. Firemen said the 
collapse could have been caused by | 
overloading the storeroom floor 
with tires. 

>. am * 


BBB Elects Sullivan 


E. C. Sullivan, general manager | 
of Midtown Motors, Pittsburgh, has 
been elected a director of the Pitts- 
burgh Better Business Bureau. 

a7 * * 


Walter Irvin, Inc., Returns 


Walter Irvin, Inc., which sold its 
Amarillo (Tex.) Ford dealership to 
MeMilliam, Inc. last summer, has 
taken a franchise for Ford tractors 
and Dearborn farm and industrial 
equipment. New home of the firm 
is 2607 E. Third St., Amarillo. 


s a * 


Sponsors Cage Broadcasts 


Community Motors, 210 E. Main, | 
Hamilton, Ont., was the sponsor of 
radio broadcasts of district cham- 
pionship basketball games played | 
in Toronto. 


a a ings’”’ are worn away after 


Bonuses Go to K-F Dealers 


Of Portland (Ore.) Zone 


All 45 Kaiser-Frazer dealers in 
Oregon and southwest Washington 
have received 1950 bonus checks 
from Jean A. Hoffman, K-F Port- 
land zone manager. 

The bonuses were presented at a 
meeting sponsored by Milton A. 
Wurzweiler, president of Portland 
Motors, distributor. The checks 
represented progressive discounts 
based on sales volume. 

a * * 


Horgan Heads Fund Drive 


For New York Hospital 


Ralph T. Horgan, New York Ford 
dealer, has been named chairman | 
of the Automotive division of the 
Roosevelt hospital 1951 mainten- | 
ance fund appeal. 5 ‘ 

Horgan will head the solicitation | 
of the local automobile industry | 
for $135,000, which is 


the difference! 


Las ie ‘ 


a ee 
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HERE'S HOW THE POST and Sunday Newspaper ads are 
telling the “UNDERSEAL” quality story to your cus- 
tomers. These pictures show how inferior ‘‘undercoat- 


gun; how “UNDERSEAL,” the brown rubberized under- 
coating, is still on the job after thirty passes! Rubber makes 


Dy t1 7-1 E 


Sell “UNDERSEAL,” the brown rubberized under- 
coating — and you sell full car-life protection 
against rust and corrosion. Your customers know 
that its tough, rubbery hide stays on the job! 
Rubber makes the difference! 


RUBBERIZED “*~, COATI 





Ralph Ellsworth (Ford), Garden George W. Fry, Inc., Los Angeles— 


jlorca,” written by Ernest Ingold, 
{San Francisco Chevrolet dealer. 
| The selection was made by a jury 
for the Rounce and Coffin club. 

| The 10th exhibition of books pro- 
| duced by western printers is ex- 
|hibited at the leading colleges and 
| libraries on the Pacific Coast and 
| Will be on display for over a year. 
| Ingold, former president of the 
|San Francisco chamber of com- 
| merce, is also author of the book, 
|“Tales of a Peddler,” a _ personal 
|chronicle of Ingold’s accomplish- 
| ments. : . ‘ 


Amrhein’s 30th Year 
John R. Amrhein, service man- 
jager, Chesapeake Cadillac-Oldsmo- 
|bile Co., Baltimore, celebrated his 





A new $200,000 home for this Studebaker dealership has been opened. C, K. Whitaker|30th anniversary with the dealer- 





anniversary with a banquet for} 

. B. Murray, owner, given by the} 
employes of the company. 

Murray started in the automotive 
world in 1923, and in 1925, pur-| 
chased his first dealership in Dres- | 
den, Tenn. He took over the present 
Chevrolet franchise in 1926. 





This car has to last! Thats why | want “UNDERSEAL' 
the brown rubberized 
undercoating the 

Post tells about! | 


YOUR CUSTOMERS KNOW that the car they buy now 
may have to be driven for a long time! That’s why 
they’re asking for “UNDERSEAL,” the brown 


nine passes with the sand-blast 


Sewemeeemwweweoeeoewcowoonl 


REG. VU. S. PAT. OFF. 


BRAND % « 










= ty building which doubles | (center), vice-president of Studebaker Corp., congratulates George W. Fry at the opening. | Ship recently. 
| the Oor space of the company. |Ed Mitchell, general manager of the dealership, is at the left. The new building contains 
| #4.000 square feet of floor space. Fry has been a dealer in Los Angeles for 25 years. 


Amrhein started in the lubrica- 
jtion department of the dealership. 
s - 7 * 


Chapman Heads Up 
Author |S. F. Buick Dealers 


Literary Club Selects | Tom Chapman, San Bruno, 

Calif., has been elected president 

Book by Ingo Id of the Metropolitan Buick Dealers 

Word has been received here that! Assn. of the San Francisco area. 

the 1951 Western Book selection| Chapman succeeds retiring presi- 
will include “The House in Mal-| (Continued on Page 26, Col. 3) 









rubberized undercoating that is sprayed on a full 
\%-inch thick ... they know thin substitute coat- 
ings can’t do the job! 


The current POST advertisements are doing a 
selling job—telling your customers about “UN- 
DERSEAL,” the brown rubberized undercoating. 
When you apply a coating of “‘UNDERSEAL,”’ 
you give your customers the very best protection 
against underbody corrosion. This protection can- 
not be matched by inferior substitutes that often 
fail to stay on the car, and cause expensive call- 
backs and customer dissatisfaction. No substitute 
coating can do the double job of sound deadening and 
underbody protection like ‘‘UNDERSEAL”’ 












ee 


Made in U.S.A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of ‘'Scotch’’ Brand Pressure-sensitive Tapes, ‘Scotch’? Sound 
industry’s | Recording Tape, '‘Scotchlite”’ Reflective Sheeting, ‘‘Safety-Walk’’ Non-Slip Surfacing, ‘‘3M’’ Abrasives, ‘"3M’’ Adhesives. General Export: Minnesota Mining 
' & Mfg. Co., International Division, 270 Park Avenue, New York 17, N. Y 
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Ford, Packard and Oldsmobile dealers can 
get a reprint, suitable for framing, of their 4 Ms Pie 
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automobile between 
a runabout and a .: 
heavy touring Car. since 1903 
It is positively the 
most perfect ma- 
chineon the market, 
having overcome all 
draw-backs such as 
smell, noise, jolt, 
etc., common to all 
other makes of Auto 
Carriages- It is sO 
simple that a boy of 
15 can run it. 
IMMEDIATE DELIVERY. 
put if you are interested in 
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For beauty of finish it is ynequaled — a2 


We haven’t space enou 


the NEWEST and MOST 
FORD MOTOR COMPANY 
Detroit, Mich. 
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| cisco, was elected vice-president, 


| 


All Belong to State Groups 
& 





Dealer Doings 


(Continued from Page 23) 








Chevrolet sales there, The dealer- 
ship will be called Brillenthin Chev- 
rolet Co. 


dent William U, Remensperger, 
San Francisco dealer. 

Ralph Morrison sr., San Fran- 
7 * * 
and D. B. McCoy, Walnut Creek, 
was reelected § secretary and 
treasurer. Eric Wolf and Clayton 
Clarkson were installed as direc- 
tors. 


Johnson Honored 
Bud Johnson, Pontiac dealer at 
St. Paul, Minn., has been named to 
his factory’s Hall of Fame. He re- 
cently remodeled his showroom. 
* * 


o * 


Willys-New England Deals 


o 


Bigelow Sells 
B. N. Nemoerov and Nathan Gold- 


ing course at Barrett school fo 
Girls in Glen Burnie. 

Thomas O’Donnell, president 
presented the auto to Muriel E 
Johnson, school superintendent. 

ae = . 


Head Ford Deal 


LeRoy Gulseth and Vernon Eloi 
son are the new owners of For 
Garage, Valley Springs, Minn. 

* * * 


Prather Moves 


Prather Motor Co., Sioux Falls, 
S. D., has moved to a new build- 
ing at Eighth and Minnesota, ac- 
cording to Frank Prather, presi- 
dent. A used-car lot will be lo- 
cated at Eighth and Dakota. 

* * * 


C izi » > »m- man of Minneapolis have purchased . 
Best Plymouth Salesman in 3 States— boar ts aaa procs of mem-|the Princeton, Minn. Chevrolet . aaa ee ae le 
° : . . : : © i , 4 ; 3, ’ 1 
Robert H. Ballard (center), top Plymouth salesman for 1950 in Oregon, Washington and tions, Roy V. McCormack, vice- garage from Frank Bigelow. bon "ae pereiensed by Russell 


Idaho, is decorated with Plymouth's Select Circle diamond lapel pin by J. A. Lawson, president and general manager of 
Portland regional manager. Proud employer is Ralph Tarola (left), of Raiph-Hoyt Co. Willys-New England Inc., reports 
(Chrysler-Plymouth), Portland, Ore. that every dealer under its dis- 


. Erickson and George Greerks. The 
Ribble Replaces Moore dealership was formerly owned by 


The interest in Wright-Moore Fred Heft. 
Hudson Co., San Angelo, Tex., be- ae 


|tributorship in Maine, New Hamp- | 
23 States Rely 
On Sales Taxes 


For Most Income | 
CHICAGO.—Sales taxes are the} 


top income sources of 23 states this | 
year, the Commerce Clearing House | 
has revealed. The bureau is a na-| 
tionwide tax and business law re-| 
porting agency. 

Sixteen states place most depen- | 
dence on gasoline taxes for rev- | 
enue, six get most from income | 
taxes and one from motor vehicle | 
levies, the report said. 

Two states, Texas and Louisiana, | 
collect the biggest portions of their 
revenues from severance taxes on 
natural resources shipped from | 
those states. 

West Virginia’s sales tax collec- | 
tions total 54 percent of its total | 
revenue, Others with high propor- 
tions of sales tax revenue are Mis- 











souri, with 45 percent; Illinois and 


Michigan, with 44 percent, and In- 
diana, 43 percent. 
Gasoline taxes give Nebraska 43 


|percent of its income; Georgia and 


Montana, 34 percent; Kentucky, 33 
percent, and Maine, 31 percent. 

New York gathers half its reve- 
nue from state income taxes, Mas- 
sachusetts gets 43 percent from 
this source; Oregon, 42 percent; 
Wisconsin, 40 percent; Delaware, 
29 percent, and Minnesota, 28 per- 
cent. 


Fire Protection 


Complex Alarm System 


For Chrysler Plant 
NEWTON, Mass. Chrysler 
Corp’s Highland Park plant will 
be protected by one of the most 
extensive self-contained fire alarm 
systems in the automotive industry, 
a spokesman for Gamewell Co. here 
has reported. 
Gamewell is now manufacturing 
the equipment, with shipment and 
installation scheduled soon. 


AA ee) ee 
THE STYLE AND COMFORT 


OF fa/shodes 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


2-piece set $6.50 
4-piece set $12.50 


AUTO VENTSHADE CO. 


BOX 1402 - ATLANTA 1, GEORGIA 





THESE FEATURES 
MEAN BIG SALES! 


e Open-window ventilation 
when it rains or snows 


e Safety from exhaust fumes 

@ Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
© Added beauty for the car 


@ Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 


| 
| 
| 
| 


shire, Vermont, Massachusetts and |longing to R. W. Moore, has been 
Rhode Island is now a member of | purchased by Carl T. Ribble. The 


a state association. 

McCormack states that he be-| 
lieves it is impossible for any deal- | 
ership to be properly operated and 
to derive all of the benefits possible 
if it is not a member of a state 
association. This is particularly 
true under present conditions with | 
government regulations and various | 
forms of legislation which vitally 
affect each dealership, McCormack | 
said. 





* * * 


Thieves Visit Sartor 


Automobile parts and service 
equipment valued at approxi- 
mately $250 were stolen from 
Sartor Motor Co., 803 N. Federal | 
Hwy., Ft. Lauderdale, Fla., police | 
reported. 

+ * 


L. A. Buick Parts Heads 


Elect Heim President 


The Buick parts masters club of 
the Los Angeles area has elected 
Harry Heim, parts manager of | 
Robert S. Howard Buick Co., Bev- | 
erly Hills, president. He succeeds 
Chet Fleming, of Vaughn Buick, 
Co., Los Angeles. | 

Other officers chosen’ were:| 
Frank Headrick, of R. H. McAllis- | 
ter & Son, Whittier, vice-president; 
Carl Lehr jr., Fisher Buick Co.,| 
Los Angeles, secretary, and Walter | 
Boyd, Stansbury Buick, Burbank, 
treasurer. 

> . * 
Karey Buys K-F Spot 

Karey Motor Co., Killdeer, N. D., 
has purchased the building and 
equipment of Killdeer Auto Sales, | 


former Kaiser-Frazer dealers. 
* * * 


Cheatham Buys Into Deal 

Bluegrass Taxi-Garage Co. 
(Chrysler-Plymouth), 212 W. Main | 
St., Danville, Ky., has announced | 
that Leon Cheatham, former owner | 
of Danville Hudson Sales, has pur- | 


chased a half-interest. 
* * * 


Magnolia Opens 
Magnolia Motor Sales, Inc., has 
been formally opened at 1500 N. 
Main St., Hattiesburg, Miss. 
+ * * 


Bankert Names Snyder 

Wilbur N. Snyder has been ap- | 

pointed new-car sales manager of 

Bankert Hudson, Howard and 25th 

Sts., Baltimore. He formerly worked 
for Bittorf Motor Co. 
* * * 


Heads Niswaner Service 
N. H. Rommelfanger is the new | 
service manager for Herman Nis- 
waner, Inc. (Ford), 2nd and Main 
Sts., Peru, Ind. 
* 


* * 


Smith Buys Out Hall 


Thomas B. Smith of Hall-Smith | 
Motor Co, (Chrysler-Plymouth), | 
Paducah, Ky., has purchased E, V. | 
Hall’s interest in the business, and 
is now sole owner. 

* * + 


Home for Hinesville Ford 

A building recently used by the| 
Watford Chevrolet Co. for a truck} 
department in Ludowici, Ga., has 
been purchased by Hinesville Ford | 
Co. 


‘ * * * 
Rotary Elects Miller 
Lew Miller, automobile dealer, 


has been elected president of the 
Rotary club of Cornish, Miss. 
- * 7 


Brillenthin Chevrolet 


Bill Brillenthin, former owner of 
Northwest Mercury Motors, Minne- | 
apolis, has bought the Northside | 





firm will henceforth be known as| 
Wright-Ribble Hudson Co. H. V. 
Wright, founder of the company, 
remains as senior partner. 

* * * 


Westgaard and Foote 


Westgaard & Foote, Kerkhoven, | 
Minn., formery an associate Chev- 


rolet deal, has been advanced to a| 


direct dealership, Oliver Westgaard 


Crenshaw Appointed 
Roland B. Crenshaw has been ap- 


| pointed general manager of Georg: 
| Broussard, Inc. (Lincoln-Mercury), 


911 W. Main St., Houma, La. 
* * * 


Pontiac Cites L. K. Garage 
The L. K. Garage, Willows, 
Calif., has been added to Pon- 
tiae’s Better Dealer list. Partners 
in the firm are Charles E, Gates 


reports, Staff of the firm includes:| #d Harold D. Morgan. 


Westgaard and his wife, Darrel 


Foote and Isadore Lecher, 
* + * 


Melstad-Olson 


Costello Takes Ford Firm 


At Kalamazoo, Mich. 
W. W. Costello has taken over 


Melstad-Olson Chevrolet, St./the Ford dealership at Kalamazoo, 


Thomas, N. D., has been incorpor- 
ated by Barnie Melstad, Roy Dan- 
ielson and Bertrad Olson. 

* * + 


Dolan Buys GM Deal 


Joe Dolan, St. Paul, has bought | 


Gillespie-Smith Motor Co. (Buick- 
Chevrolet), in the Pine City area. 


Oscar Sundberg will head sales and | 


service. 
* 


Lillegard 


* 


Expanding 


Lillegard, Inc., Wahpeton, N. D..,| 


will double the size of its facilities 
according to I. E. Lillegard. 
* + * 


Ellendale Gets Buick 


Ellendale Motors, Ellendale, N. D.,. | 
has received a Buick dealership, | 
according to owners Lyle Pease and | 
Alvin Wahl. They also carry a line 


of farm implements. 
+ * * 


Wilson-Fuller Honored 


Wayne Wilson and James Fuller, | 
owners of Wilson-Fuller Garage, | 
Huron, S. D., have been named to! 


the Pontiac dealer Hall of Fame. | 
- * * 


Liggett Incorporates | 
Liggett’s Columbus Reo, Colum- | 
bus, O., has been incorporated with | 
$72,000 capital by G, R. King, Ralph 


|G. Smith and J. M. Schwartz. 
* * * 


Gustafson Showroom 


C. M. Gustafson, Colonel Soters| 
(Oldsmobile and GM trucks), Wa- | 
tertown, S. D., has opened a new} 
showroom. The firm’s staff includes | 
Howard Hegstrom, Harry Albright, 


George Anderson and Hollis Cotton. 
. + = 


Burns Named Manager 
Lloyd Burns has been named 
manager of Kruse Motors, St. Peter, 
Minn. The business is owned by 
Burns and Floyd Howell. 
* * * 


Gale Hudson Sold 


J. E. Rich and Milton Seydel are 
the new owners of Gale Hudson, 
Inc., Fargo, N. D. Rich was general 
manager under the previous own- 
ers, Harry and Marvin Kaufman 
and Irvin Shapiro. 

- * * 

Craig Holds Open House 

Lake Andes Motors, Lake Andes, 
S. D., held open house and gave 
away a new Plymouth as a prize. 
The dealership is owned by Fred 
Craig. 

+ . o 
Melzer-Reeser Motor 
S. M. Melzer, Loa Melzer, Lloyd 


| Reeser and Frieda Reeser have in- 
|corporated the Melzer-Reeser Mo- 


tor Co., Canby, Minn. 
- * * 


O’Donnell Pontiac, Baltimore, 


Donates Car to School 
O’Donnell Pontiac, 2709 Fred- 

erick Rd., Baltimore, has donated 

@ new Pontiac for a driver-train- 


former owner. 





Mich., operated by Howard Pore 
since 1935. The dealership, at 516 
Portage St., will be known as Cos- 
tello Ford Sales, Inc. 

Costello has been the exclusive 
distributor of Ford coaches for 
Michigan, Ohio and Indiana since 


* * * 


Ertelt Buys Interest 
Noorbert Ertelt has bought an 


|interest in Farmoters, Inc., (Nash), 


Valley City, N. D. He will be asso- 
ciated with Lawrence Ringsrud, 






better buy 


This versatile 
packaging ma- 
terial saves labor, 
time and mate- 
rial. Ask about 
Bemis Tite-Fit 
Tubing. 


Bemis 


America's 
No. 1 Bag Maker 
and Burlap Importer 


DETROIT + Brooklyn 
Chicago « Boston 
Indianapolis 
New Orleans 
New York « St. Louis 
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NAME PLATES 





DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 
compare! 

@® NO OBLIGATION @ 
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DENVER. 2; 61 


1LORADO 


Bemis Burlap 
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START A “BANK’’ Appointment of Cooke Bausman | Fiber Glass division as sales man- 
jr. as manager of the sales depart-|ager, it is announced by G. P. Mac- 
Slot a your Service Department and |ment, central staff of Koppers Co.,| Nichol jr., vice-president of L-O-F. 
‘or Increase Gross Profits and has been announced by Gen. oe ig wd — in the 
Sh Efficie hon Somervell, chairman and presi- | Wayne building, loledo. 
eee dent, Bausman joined Koppers in| First_ factory unit of the new 
* oe MECHANICS Bane [— |September, 1948, as assistant man- | Fiber Glass division is at Parkers- 
is ager of the sales department. Since | burg, W. Va., in a plant of 200,000 
‘Id. anti last Nov. 1 he has been acting | square feet. 
s pee nee manager of the department. Hegg joined L-O-F in 1939 as 
ah. on55% ee ee sales representative at Dallas. 
Si- eens . ; * * * 
> re” eee Schooley Named Manager Howard Ups Brace 
¢ rrr ‘ 
eee eee Of Chevrolet Plant Appointment of Jack Brace as 
trecte T. M. Schooley has been named er and See a a and 
, er hese manager of Chevrolet’s Atlanta | Purchasing agent o aries How- a 
inn zercee plant, succeeding W. G. Wilson,|ard Buick Co., Los Angeles, has Bonds Presented in Des Moines . ve 
sseil 5 . al ; , | d b Charles _ S. It's defense savings bonds instead of a Gulf Coast tour for the Des Moines district's top 
who was previously named head|been announce y 3 ; s s 
Th: of the Kansas City plant Howard jr., president, Brace has Lincoln-Mercury retail salesman. Left to right, Roger F. Warin, lowa U. S. defense bonds 
i by . ans yP . ’ an wi How. B ick since 1910 | director, and R. M. Thompson, Des Moines Lincoln-Mercury district sales manager, presenting 
Schooley ae oneral been with ard Buic ne . : 
chooley was ge neral superin- when he was hired as an errand | $400 in bonds to Herbert Downard, of Holmes Motor Co., Waterloo; William R: McCoy, of 
tendent of production at the Chev- boy. J. V. Thorndike, Inc., Omaha, and Jerry S$. Pond, Mid-Town Motors, Inc., Des Moines, A 
rolet Tarrytown (N. Y.) plant, and | * * & fourth winner, Kenneth B. Lamb, also of the Thorndike organization, had been called to active 
ap me — ane - post by Em- Chevrolet Shifts Klesner duty in the Air Force. 
- me . Adams jr. —_—--— ——-— = = —-—-— — 
* 
ore sail ie ‘. a . To Tonawanda Post |covering Texas and Oklahoma;;Chevrolet aviation plant 1, 
THE cone dass thee * ! a ia suumtater ck Chane Kurt Oldenburg, in Sweden for|where jet engines will be built at 
bb pe jresident ¢ oler ove ~|more than 15 years, covering Scan-| Tonawanda, N. Y. The >: Doug- 
“SHOP MECHANIC'S BANK" ‘ afl aa wn Ities C ‘Norwood Assembly to be resident jenna onantnien "end neste - & Sam to oe petckailia 
fe (Copyrighted) South Gate Brake Specialties ©O.,| comptroller at Tonawanda, N. Y., ; " Se - & 
wa i Simp! # South Gate, Calif., manufacturer of is announced by L. P. Van Arman Duran, Nacional Llantera, S.A.,| agent at the jet engine plant; John 
on s a Simple and Effective Ford and Chevrolet brake energiz- | Cpeyrolet comptroller. "|covering Mexico City and all of|J, Greenough, to be master me- 
ots PARTS AND LABOR SALES ers, Chrysler-type full floating | Kjesner will be comptroller for Mexico. chanic; William B. Nichol to be 
tes Stimulator that WILL Produce —— = anchor bolts ene brake | two plants, Chevrolet-Tonawanda ee plant engineer, and Ward S, Byrne 
PLUS PROFITS cable a a” Sieenbese of Als ~| Manufacturing and Chevrolet avia-| Hoffman Adds New Post to be personnel director. 
SS eee ment of Max Eisenberg, of Alan/tion plant 1, at Tonawanda, Ralph M. Hoff aia ident | 
Sales Co., 429 So. 20th St., Birming- | ® . : : P - Hoffman, vice-president = 
FOR YOU ham. Ala "i ‘representative for where jet engines will be "on Van | of Link-Belt Co. and chief execu- Wi 1 Sales Prise Gi 
White 1# Stimaletes Y Mississippi, Alabama, Tennessee |“'™@" named Robert DesRuis- | tive of the Pacific division of that| illard Sales Prize Given 
i Scouter tne d North and South Carolina seaux to succeed Klesner as resi-| organization, has been elected a| To Cleveland District 
over Organization to Greater Efficiency, |@n@ *Vorth ana sou”, dent comptroller at Chevrolet-Nor- girector of National Motor Bearing | see 5 P 
200, Greater Job Interest and Enthusiasm ; z ‘ wood Assembly. 'Co., Inc., Lloyd A. Johnson, NMB's A sterling silver trophy, which 
Pore in their efforts to BETTER SERVE | Baker Named OPS Adviser * * * |board chairman and president, has|has been presented annually to the 
ee YOUR CUSTOMERS On Truck Leasing Tire Repair Equipment Firm | announced. outstanding sales district of Wil- 
OSs- > | my ’ > 4 
READ What Theve, DEALERS Say |’ Fred P. Baker of Denver, as prs-| Names Four Jobber Outlets ae soe a 
sive “We have just finished another ‘Bank’ and|ident of National Truck Leasing) saispury Corp, Los Angeles,| Chevrolet Expands Staff ; "* i di 
for this one went over the top with a totai|System, has been named to repre-| manufacturer of tire mounting and Bi all h to H. C. Negus, Cleve and district 
ince of $3,072.07 in extra parts and labor sales."'|sent that association group on an | dismounting equipment, announces For Jet Engine Job sales manager, for his group’s sales 


(Total Cost for PLUS Sales—3.5%) \industry advisory committee of the 
“First ‘Bank’ sold $1,999.95 in PLUS parts| Office of Price Stabilization. Baker 


labor. k sold — $2,610.35.""| . ; 
— ‘Tene -. PGs neler, aes lis also president of Baker Truck | 





the appointment of the Additional staff appointments in 
sonunmanbias: : connection with Chevrolet's jet 


W. B. Keeton, 2903 N. State St.,)engine defense contract are an- 


following 


performance during 1950. 


Members of the winning Cleve- 
land team are: E. V. Burnett, L. E. 


Rental, Inc., Denver. Chappell, W. B. Cleveland, E. G. 


| Jackson, Miss., covering Louisiana, |nounced by W. J. Scott, Chevrolet 
Shaw, R. E. Maddox and R. T. 


“We have had a great deal of interest in| , : 
The OPS committee study | Arkansas and Mississippi; R. L.| general manufacturing manager. 


an the use of the ‘Bank' by our mechanics, and will 





sh) we are enthusiastic about the results ob-| vehicle rentals to determine if a | : os - 
s i - : : Rager, 1810 S. Aka St.. Dallas,| Four appointments are to the! Snedden. 
sso- imately 3% b pny cost has been approx separate price control regulation | ~ eer, ee card dss a aoe — a renee 
rud, “Everyone in our shop is enthused about | Should be issued covering the rental | 
the ‘Bank.’ It has created good fellowship,|and long term lease of trucks and! 
= teamwork and profits.” _ |passenger cars. These operations | 
“We are pleased to advise you that the/are now under the general price | 
‘Shop Mechanic's Bank’ has proven vont aili 
satisfactory with us. It has already sold 43} Celling. Z 


extra jobs at a cost of less than 4%. 


We do not hesitate to recommend the ‘Shop ’ “4 s 
y Mechanic's Bank' as one of the very best | Cresap to Westinghouse 


profit stimulators we come across,| 4g Vice-President 


besides—it actually pays for itself." J 
| Mark W. Cresap jr., manage- 
OTHER DEALERS SAY— ment consultant, has joined the | 
"Sold $7,674.01 PLUS parts and labor Westinghouse Electrie Corp. | 
: __ with five_banks. 7 headquarters at Pittsburgh as a 
"Took in $5,501.52 from four banks. vice-president and assistant to 
"A simple plan to increase profits." President Gwilym A Price. 
“oreatee GORE We ep.” Cresap is a co-founder of the 
are profit yours ” New York and Chicago manage- 
A Cony See Seamer. | ment consultant firm of Cresap, 


“Something new and different." | McCormick and Paget 
“It's a natural." ’ * oe 


“SHOP MECHANIC'S BANK" | 





























* 





The 


|. WILL increase your parts and labor sales 


| T2UNK 


Drawe Upped by Fisher | 
C. V. Booth, comptroller of Fisher | 


Ae per _ repair order. 2. WILL increase shop 

of aw oa — Pe employe | Body division of General Motors, ‘ == 

iy ions. 3. incr yes | . aa a . : . | a - . 
a est and effort to better serve your cus- | has announced the appointment of | = - 


Pe 


tomers. 4. WILL help build better customer|George E. Drawe jr., as contract} 


Ps | 
7 
i 
, 
* 





s) 
MH relations. yb increase = over {he | administrator. Drawe’s duties will | 
counter parts and accessories sales. 6. : : ok ll a | 
Pk we increase coo accessories sales on new cars. | be in connection with Fisher's tank 
ae 7. WILL increase your body shop work. 8.;contract and other defense assign- | 
a WILL help bring in new service customers. | ments. 
he 9. WILL help bring back old service cus-| * * * 
tomers. 10. WILL increase your GROSS/| |. . . 
PROFITS. |French Named Assistant You want extra 












profits . . . your 
customers want the 

best protection for 
their cars. When you 
sell CELLO both you and 





DUAL PAL 


IF—YOUR SHOP NEEDS A LITTLE “SHOT | Jn Ford Defense Setup 


IN THE ARM" .. . SELECT THE SIZE OF) 
John %. French has been ap- 


ee ee ee a pointed assistant direct f th 
ssis ctor 0 e | 
CUT OUT THE COUPON AND Office of Defense Products, Ford | 


MAIL IT IN TODAY! Motor Co., it is announced by 


TRUCK GUARD 





We believe you, too, will say, it's the lowest | Richard E. K , : o os 

cost, most effective PLUS profit producer th oa. rafve, director f the customer are satisfied, 

you have ever used . . . in fact, because e . because Cello Grille Guards 
of it's unique method of operation, it | French succeeds Harold R. 


are specifically ENGINEERED 


doesn't cost... Foss, who has been named assist- 


eee rae oe ant director of manufacturing to provide the finest protection 
money can buy. 
3 | i E. THONER AND ASSOCIATES control manager for Boeing Air- 
CULVER, INDIANA plane Co., French served as fleet Only top-quality materials 


| 
| 
| 
; engineering. Formerly production | 
} 


sales manager, Ford division, be- 
fore transferring to the Office of 


Defense Products, 
* * * 


We enclose our check for $.. 
For which send ‘Shop Mechanic's Bank," 
parts and labor sales program as checked 
below: 
}5 BANKS WITH PLUS SALES POTENTIAL} _, M . i te 
OF $5,000.00 OR MORE — $65.00! Commercial Credit Official, 
) }3 BANKS WITH PLUS SALES POTENTIAL | ; x 

OF $3,000.00 OR MORE — $40.00|R. H. Wade, Retires 
| BANK WITH PLUS SALES POTENTIAL 
OF $1,000.00 OR MORE — $15.00 
(Highest Reported PLUS Sales | 


and workmanship go into the making 
of Cello Guards. 


Join the thousands of success: 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 


Roscoe H. Wade, for the past 17 
= > eee cae pam 2 provides. Styles to fit all makes. 1946-1951. 


years vice-president and divisional | 





From One ‘Bank'—$3,072.07) 
(By Plus sales potential we mean over and 
above your normal sales expectancy.) 





manager of Commercial Credit | 
Corp. of Boston, has retired. } 

He was honored by his associates 
at a testimonial dinner. A pioneer | 





For full information on Cello 
Guards and License Plate frames write 


to the factory today for FREE catalog pages 


: FIRM NAME : : , aes | ne Al 
ot ——— jin installment sales financing, | and price lists. 

‘ SIGNATURE ; Wade entered the industry in 1918. | 

: Title : oe 

i TREET ADDRESS L-O-F Names Hegg to Head 





“ITY __ STATE 


Dur References: Dun & Bradstreet, State 
=xchange Bank, Culver, Indiana, and our many 
atisfied dealer customers. 











Sales of Fiber Glass Div. 


Clinton F. Hegg, assistant to the | 
general manager of industrial sales | 
for Libbey-Owens-Ford Glass Co., | 
has been transferred to the new! 






Cel o Products Co. 161 


your GUARD for life 


Prescott Street, East Boston 28, Mas 





units out of 172 offerings.) 


March 3U.) 


181 offerings.) 
BUICK—'dsv KM 4-dr., $1,730; Special 4- 
dr., $1,500. '49 RM sedanet, $1,395. '45| KAISER—'51 4-dr., $1,750*. ‘49 4-ar., 


PACKARD ‘48 4-dr., $935 (od). 


CHEVROLET—'51 SL Deluxe 4-dr., $1,850. 
‘51 FL Deluxe 2-dr., $1,475, $1,425, $1,225, $1,285; ‘e-ton panel, $625; De- | 
$1,400, $1,530, $1,460; SL Deluxe 4-dr.,| luxe (8) club coupe, $1,000. '47 %-ton | 
panel, $300; Deluxe (8) business coupe, 
$565; sedan, $700; SD (6) sedan, $675. 
‘46 SD (8) sedan, $625, $665, $605, $685; 





28 


Used-Car Auction Prices 


Market Trend 


Previous declines in average used-car prices looked like practice 
runs after last week’s performance which saw the overall average 
drop $17 to $983. 

That price of $983 brought the market back to midwinter levels 
and also represented the lowest point the average has reached in 
1951, 

Only the newest and oldest models escaped the price reaction 
last week. The price of '50s remained even with the preceding 
week’s level while the price of '41s advanced $6 over the previous 
period. All other models took losses ranging from $15 to $38, 

Although the prices didn’t show it, the market contained some 
indications that perhaps the bottom has been reached. An increase 
in the percentage of cars sold was one encouraging factor. 

At 10 representative auctions last week sales amounted to 1,059 
units, or 66 percent, of the 1,600 offerings. At the same auctions in 
the preceding week, sales totaled 1,094 units, or 64 percent, of the 
1,758 offerings. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


’ > ¥ $1,675. ‘49 Royal club coupe, $1,400. 
MASON cITY, IA. Windsor conv., $800 





(Lapiner’s Used Car Auction. Sale every | DODGE-—'50 Coronet 4-dr., $1,550 49 
Wednesday. Prices are for sale of Apr. 4.) Coronet 4-dr., $1,275; Wayfarer 2-dr., 


(Prices of ‘46 through ‘49 models still $1,030. '46 Custom 4-dr., $660. 


strong and clean prewars are up, Sold 119 


BUICK—'50 Special 2-dr., $1,560°; A-dr.. $1,430, $1,420, $1,390: conv. $1,350. ‘49 
$1,505. ‘47 Super 2-dr., $775 146 RM Custom (8) 3-dr.. $1,070, $987. $1,125: 
2-dr,. $605. i-dr., $1,060, $1,030. ‘48 Deluxe (8) club 

CADILLAC--41 (61) 2-dr., $405. | coupe, $870; SD (8) 2-dr., $875. '47 SD 

CHEVROLET.-°49 FL Deluxe 4-dr., §$1,- (6) 2-dr., $615, $740. ‘46 Deluxe (8) 


165, $1,170, $1,190. "48 SM 4-dr., $795; | 2-dr., $760, $725. ‘40 Deluxe (8) 2-dr., 


FL aerosedan 2-dr., $1,015, $980, $970. $350; Standard (8) 2-dr., $390 
‘47 FL aerosedan 2-dr., $805, $815. 42 | HUDSON "49 Super (6) 4-dr., $900, 


MD 4-dr., $315. °41 SD 2-dr., $410. KAISER—'49 Special 4-dr., $700; Deluxe 


CHRYSLER "45 Windsor 4-dr., $900, ‘47 4-dr., $825. ‘47 4-dr., $455. 
pesOTO'48 Gastom 4-dr $970. | LINCOLN —'49 club coupe, $1,225. 
DODGE—'48 Deluxe 4-dr., $750, $780; RCUR 5 
ton pickup, $835. ‘47 Custom 4-dr., $700. | 050. °46 club coupe, $625 
"41 Deluxe 2-dr., : 

FORD—'51 %-ton pickup, $1,635. ‘50 CD man 2-dr., $1,090. 


2-dr., $1,450*. '49 2-dr., $1,100, $1,080, | OLDSMOBILE—'50 (88) 4-dr.,  $1,975*, 


2 at $1,025, $960, $935. ‘47 (8) 2-dr., $1,800, $1,850; club sedan, $1,800; 2-dr., 
$590, $770. 46 (8) 2-dr., $650. ‘41 (8) $1,775, $1,750. ‘49 «8S8) club” sedan, 
2-dr., $300. $1,400, $1,420; (98) 4-dr., $1,425; (76) 


FRAZER—'48 4-dr., $650*, ‘47 4-dr., $495, | 2-dr., $1,260. 
$605*. PACKARD—'50 Deluxe 4-dr., $1,000 


HUDSON—'49 Super (6) 4-dr., $1,045. '47| PLYMOUTH—'50 SD 4-dr., $1,490; club 
Super (6) 2-dr., $535. ‘46 Commoadore coupe, $1,450. '49 SD 4-dr., $1,125, $1,- 


(6) 4-dr., $475, $460. 140; Deluxe 4-dr., $1,090. "48 SD 4-dr., 
KAISER—'51 Henry J 2-dr., $1,065*%. '49| $825. 

4-dr., $790. ‘48 4-dr., $545. | PONTIAC —'51 Chieftain (8) 2-dr., $2,220; 
LINCOLN—'49 2-dr., $1,290°*. 4-dr., $2,350°. ‘49 conv., $1,520°, ’ 
MERCURY—'51 4-dr., $2,375*. ‘49 2-dr., 2-dr., $975. 

$1,195°*. STUDEBAKER—'51 Champion 4-dr., 


NASH—'49 (600) sedan, $1,080*. 
OLDSMOBILE—'49 (S88) 4-dr., $1,400*.| club coupe, $1,350; 4-dr., $1,300, 







"48 (98) 2-dr., $1,015*. ‘46 (66) 2-dr.,| Commander 2-dr., $850. 

$760*. '41 (78) 2-dr., $170, $205. | WILLYS—'48 station wagon, $900. 
PLYMOUTH—'49 SD 4-dr., $1,205. ‘47 | MISCELLANEOUS—-'51 MG roadster, $1,- 

SD 2-dr., $715, $665. ‘46 SD 4-dr., $550, | 575. "50 GMC %-ton pickup, $1,400 


$500. ‘40 Deluxe 2-dr., $205. 


PONTIAC—'49 Chieftain (S) 2-dr., $1,300*. DETROIT 


‘47 2-dr., $765, $740. "46 SL (8) 4-dr., 


$640. (Aptco Auto Auction. Sale every Wed- 
STUDEBAKER—'50 Champion RD 2-dr., |nesday. Prices are for sale of Apr. 4.) | 
$1,235*, $1,315*. "48 '-ton pickup, $670. (Many cancellations because dealers 
"42 2-dr., $150*(t). feared low prices. Sold 31 units out of 57 


WILLYS—'49 Jeep, $750*. ‘47 station | offerings.) 


wagon, $690*. } 
MISCELLANEOUS—'50 GMC '4-ton pick- $995. 


up, $1,280. ‘47 Int. \%-ton pickup, $560, |\CHEVROLET —'50 FL Deluxe 2-dr., §$1,- 
‘47 1%-ton Int. stake, $670. 345*, $1,300. '49 FL Special 2-dr., $905. 
‘48 FL 4-dr., $865; '%-ton pickup, $715. 


MANHEIM, PA, ge a ——_— business coupe, 


4-dr., 
(Manheim Auto Sales & Auction, Inc. | DODGE—'49 conv., $1,450*. 


Saie every Friday. Prices are tor sale of |FORD—'50 CD (S) club coupe, $1,350; 
Deluxe (8) 4-dr., $1,290; Deluxe (6) 
(Market is fair. Sold 79 units out of | 2-dr., $1,100. ‘49 Standard 2-dr., $980; 
| 
| 


‘46 2-dr., $560. 


Special 4-dr., $1,030; RM sedanet, $56v. $875. 
‘aé Super sedanet, $960. NASH.—'46 4-dr., $425. 


CADILLAC—'50 (62) 4-dr., $1,490*. ‘49 | OLDSMOBILE—'49 (98) 4-dr,, $1,400*, °48 
(61) 4-dr., $2,320. '47 (62) 4-dr., $1,295. | (76) club coupe, $930. ‘47 (76) 4-dr., 


'at (62) sedanet, $1,260*; 4-dr., $1,080.) $785. 


CHEVROLE'’T—'51 FL Deluxe 2-dr., $1,5/5. | PACKARD—’'48 4-dr., $1,000. 
PLYMOUTH—'51 Cambridge club coupe, 
$1,750. '50 SP 4-dr., $1,450. ‘49 SD club 
coupe, $1,095; 4-dr., $1,010, ‘41 4-dr., 


'50 SL Deluxe 2-dr., $1,630*; conv., $1,- 
630; 4-dr., $1,610*%; FL Deluxe 2-dr., 
$1,410. "49 SL Deluxe club coupe, $1,230. 


‘48 FM 2-dr., $830. '46 FM club coupe, $190. 
$860. 
CHRYSLER—'50 Windsor 4-dr., $1,830; | . . To 
club coupe, $1,780, '49 Royal 4-dr., $1,- CONCORD, MASS. 
550. '48 Windsor 4-dr., $1,120; Saratoga | «Concord Auto Auction, Inc. Sales every 
4-dr., $985. Monday and Friday. Prices are for sales 


DeSOTO—'50 Custom 4-dr., $1,710. ‘48 /of march SU-Apr, 2.) 
Custom club coupe, $880. (Sold 169 units out of 263 offerings.) 
DODGE—'50 Coronet 4-dr., $1,750*%; club) Bu.«CM-— vv Speciat sedanet, $1,060. 


coupe, $1,500; Meadowbrook 4-dr., $1,- tut Sedan, $1,550"; Super sedan, $1,37u". 
420. ‘49 Coronet club coupe, $1,260*. 406 Nat sedan, $0/0; Super station wag- 
‘48 Custom 4-dr., $1,045. on, 91,uUU, "42 special sedan, 9160, ‘41 
FORD—'51 conv., $2,030 (od); Deluxe (6) opecial sedanet, gsvu. "4u Century sedan, 
2-dr., $1,670. ‘50 conv., $1,580; CD (8) o<4u. ‘SY Special sedan, $2uVU. '3S8 Speciai 
Custom 4-dr., $1,370; Deluxe (8) Stand- sedan, $10v. 
ard 2-dr., $1,305. '49 Custom (8) 2-dr., | CAMsLLUAC-—'50 (62) sedan, §3,485*. ‘49 
$1,190. °'48 station wagon, $900, (02) conv., $3,020". ‘47 (61) sedan, §$1,- 
HUDSON—'46 (8) 4-dr., $560. 4yu>. ‘46 (62) sedan, §$1,U50*. ‘41 (61) 
MERCURY—’'51 club coupe, $2,000 (od).| sedanet, $300"; (63) sedan, $505, $550. | 
"560 2-dr., $1,505. '46 4-dr., $650. CHE, KULE?—'51 FL Deluxe sedan, §1,- 
OLDSMOBILE—'50 (76) 4-dr., $1,675". siv*. ‘50 FL Deluxe sedan, $1,675", 
"49 (98) conv., $1,705*. '48 (98) sedanet, | $1,455; SL Special sedan, $1,360, $1,350, 
$1,110, ‘47 (66) 4-dr., $800. 31,400; SL Deluxe conv., $1,525, $1,695. 





4¥ SL Deluxe sedan, 2 at $1,2 
PLYMOUfH—'51 Concord 2-dr., $1,610. '50 $1,260; SL Special sedan, $1,12 






conv., $1,415; SD 2-dr., $1,210. sedan, $1,000. ‘47 (Deluxe cab) '-ton | 
PONTIAC—'50 (8) 2-dr., $1,875". ‘49 (6) | pickup, $080, $560; SM club coupe, 2 at 
2-dr., $1,300. ‘48 (6) 4-dr., $1,140*; sta-| $500; FM sedan, $800, ‘46 '-ton panel, | 
tion wagon, $750. '47 (8) sedanet, $780*, $300; FM sedan, $695, $800; FM sedan, 
STUDEBAKER—'50 Commander 2-dr., $1,- | $490, $695, 2 at $725; FL aerosedan, | 
390; Champion 4-dr., $1,350. ‘48 ‘».-ton $/95; sedan, $625. ‘41 SD club coupe, 
pickup, $570. $440; sedan, $380; FL sedan, $325; MD 


sedan, $410. ‘40 SD sedan, §255. 


VALDOSTA, GA CHRYSLER—'49 NY club coupe, $1,400. 
4 SIA, . oan ta 


‘48 Windsor conv., $1,225. sedan, 
(Tom Hewitt Auto Auction. Sale every $155. 
Friday. Prices are for sale of March 30.) | DeSOTO—’'50 Custom sedan, $1,800. ‘49 
(Sold 147 units out of 240 offerings.) Custom club coupe, $1,555. °47 Custom 
BUICK—’'51 Super 2-dr., $2,400" '50 Spe-| sedan, $960. '46 Deluxe sedan, $900. 
cial Deluxe 2-dr., $1,550; Special 4-dr., | DODGE-—’'51 Meadowbrook sedan, $2,025, 
$1,460. °49 RM 4-dr., $1,300; 2-dr., $1,- $2,010. '49 Coronet sedan, $1,425, §$1,- 
325°. 385. '47 sedan, $710. '46 Deluxe sedan, | 
CADILLAC—~'50 (61) 4-dr., $3,440*, §$3,- $575. '41 sedan, $250. 
325; (62) 4-dr., $3,575*. ‘48 (62) club | FORD—’'51 Custom (8) sedan, 2,000*, 
coupe, $1,790; 4-dr., $1,900* | $1,840. '49 Custom (8) club coupe, §$1,- 


2 at $1,410; club coupe, $1,275; %-ton | 
pickup, $950. ‘49 ‘%-ton pickup, $880; 
SL Deluxe 2-dr., $1,085, $1,175; club 


coupe, $1,108; FL Deluxe 2-dr., $1,210, club coupe, $775; Deluxe (8) sedan, $505, 
$1,220, $1,200; SL Special business coupe, $600, $640, $665; Deluxe (6) sedan, $425; 
$875; %-ton pickup, $830. '48 FM 4-dr., (8) business coupe, $485, $475. '41 sedan, 
$930; SM club coupe, $910. '46 FL aero- $290. '40 coupe, $225. 
sedan, $750. '41 FM 2-dr., $180. HUDSON—'49 Super (6) sedan, $990, $1,- 
CHRYSIER—'50 Windsor 4-dr., $1,725°, 135. '46 Super (6) sedan, $385. 





FORD.—'50 Deluxe (6) 2-dr., $1,175; CD 
(S) club coupe, $1,325; 4-dr., $1,470, 
$1,425, $1,415, 2 at $1,400; 2-dr., $1,450, 


%- | MERCURY—'51 2-dr., $2,250*; 4-dr., $2, 


$285. | NASH--'50 Rambler conv., $1,250*; States- | 


$50, $1,800, '50 Champion 2-dr., $1,325; 
"4 


BUICK. -48 RM 2-dr., $925; Super 2-dr., | 


Custom (S) 2-dr., $1,000*%, $995, $930. 


), $1,225, | 
5+. '48 Fm | 
Deluxe 2-dr., $1,425; 4-dr., $1,400. ‘49 sedan, $315; SM sedan, $835; FL aero- | 


115; sedan, $1,090, $1,025, $1,160; conv., 
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KAISER —'51 Henry J sedan, $1,050. ‘47 


sedan, $525 

LINCOLN ‘49 Cosmopolitan club coupe, 
$1,475". 

MERCURY-—-'51 sedan, $2,225*. ‘50 sedan, 
$1,650. °49 club coupe, $1,305* 

NASH 17 (600) sedan, $685. ‘46 (600) 
club coupe, $660. "38 vedan, $110 

OLDSMOBILE.—'50 (88) club coupe, §$1,- 
650*. '49 (88) sedan, $1,425*; (76) club 
coupe, $1,475* "48 (98) sedan, $950*. 
‘47 (65) club coupe, $960*. '41 (98) se- 
dan, $165; (66) club coupe, $250, ‘39 
sedan, $110 

PLYMOUTH —'50 SD sedan, $1,700. ‘49 


station wagon, $1,250; Deluxe’ sedan, | 


$1,255. '48 Deluxe sedan, $905; SD sedan, 
$560; business coupe, $700. ‘47 SD sedan, 
$740. ‘46 SD sedan, 700 "42 club 
coupe, $285. ‘41 SD sedan, $290, $250. 

PONTIAC 90 Chieftain (S) Standard se- 
dan, $1,635; conv., $1,950*, ‘49 SL (8) 
Deluxe sedanet, $1,450*°; Standard se- 
dan, $1,375. ‘48 SL (S) sedanet, $1,060; 
(6) sedan, $1,200*. ‘47 SL (8) sedan, 
$900, $875, $1,000; (6) sedanet, $770; 
Torpedo (8) conv., $900 ‘46 SL (6) 
sedan, $675, $600. '41 (6) sedanet, $325. 
‘40 (6) sedan, $245, $260. '39 (8) sedan, 
$135 

STUDEBAKER~—-'50 Champion club coupe, 
$1,330. ‘48 Commander conv., $1,140. 
‘47 ‘%-ton pickup, $455. '42 Champion 
sedan, $215. 

WILLYS—'51 ‘4-ton pickup, $900. '50 (4) 
Jeepster, $1,150*. 

MISCELLANEOUS —'48 Austin sedan, $420. 


. a ' 
N. PLAINFIELD, N. J. 
(Lebanon Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Apr. 4.) 
(Market steady to slightly higher on 

sharp cars, Dealers report improved retail. 

Sold 73 units out of 98 offerings.) 

BUICK—'49 Super sedan, $1,530*, $1,480", 
$1,460, $1,440. ‘48 RM sedan, $1,160*, 
$1,135*, $1,085. ‘47 Super sedan, $890, 
$875, 2 at $860. ‘46 Super sedan, $820, 
$770, $750. 

CADILLAC—'49 (62) sedan, $2,600*. ‘47 
(60) Special sedan, $1,200*. 

CHEVROLET —'50 SL Deluxe Bel-Air, $1,- 
S10*; sedan, $1,755*; FL Deluxe sedan, 
$1,460, $1,440, 2 at $1,400. ‘49 SL De- 
luxe sedan, $1,270, $1,240, $1,225. ‘48 
FL aerosedan, $1,140; FM station wagon, 
$835. '40 SD sedan, $285. '39 SD sedan, 
$160. 

CHRYSLER—'49 Windsor sedan, $1,620*. 
‘47 Windsor sedan, $990*, ‘46 Royal se- 
dan, $785*. 

DeSOTO-'49 Custom sedan, $1,575*, ‘47 
Custom conv., $S00*. 

DODGE—'50 Coronet sedan, $1,690*. ‘47 
Custom sedan, $850. 

FORD —'50 conv., $1,700. ‘49 station wag- 
on $1,345; Custom (8) sedan, $1,140, 2 
at $1,100. ‘48 SD (8) sedan, $840. ‘46 
(8) club coupe, $760 

LINCOLN—'49 sedan, $1,375", $1,335°*. 

MERCURY—'51 club coupe, $2,025. °49 se- 
dan, $1,335*, $1,325. 

NASH—'50 (600) sedan, $1,225. ‘49 Am- 
bassador sedan, $1,055". 

OLDSMOBILE—'50 (98) Deluxe sedan 
$2,025*, $1,950*; (88) sedan, $1,825*. '49 






(98) sedan, $1,520, $1,480*, 2 at $1,475°*; | 


(8S) sedan, $1,460*, $1,450*; (76) sedan, 
$1,460". ‘47 (66) sedan, $865*. °46 (58) 
sedan, $715". 

PACKARD~—-'49 sedan, $1,150. 

PLYMOUTH—'50 SD sedan, $1,460, $1,410. 
‘47 SD sedan, $800. '46 SD club coupe, 
$750. 

PONTIAC ‘50 SL (6) sedan, $1,455. ‘49 
Chieftain (S) Deluxe sedan, $1,460*. ’48 
Chieftain (6) Deluxe sedan, $1,200*, 
$1,010. 


STUDEBAKER —'50 Champion sedan, $1,- | 


330, 
WILLYS.—"49 Jeep station wagon, $1,050*. 


OAKLAND, CALIF. 


A. L. Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday. Prices 
are for sale of March 28.) 

(Prices lower.) 


| BUICK — '50 Super 4-dr., §2,050*%. '49 


Super 4-dr., $1,460, $1,555*; 2-dr., §1,- 


575*; RM 4-dr., $1,475. ‘47 2-dr., $880. | 
’41 2-dr., $280. '40} 


"42 4-dr., $355. 
2-dr., $155. ‘39 4-dr., $150. 






CADILLAC—"49 (62) club coupe, $2,650°, | 


$2,600*; (61) club coupe, $2,490; Coupe 
de Ville, $3,150*, ‘48 (62) club coupe, 
$2,050*. 

CHEVROLET.-"50 FL Deluxe 2-dr., $1,- 


625*; ‘“-ton pickup, $1,175; SL Special | 


2-dr., $1,305. ‘49 SL Deluxe club coupe, 
$1,255; SL Special club coupe, $1,055. 
"47 club coupe, $835. °46 business coupe, 
$595; 4-dr., $615 





coupe, $310. ‘37 2-dr., $150. 


| CHRYSLER "48 4-dr., $925. 
| DeSOTO—’'50 Custom club coupe, $2,060*; 


Deluxe 4-dr., $1,850, $1,705; club coupe, 
$1,755. '49 Custom 4-dr., $1,550 "41 
4-dr., $255. 
DODGE "49 Coronet 4-dr., $1,375. ‘48 


4-dr., $1,105; ‘.-ton panel, $780. "38 | 


1 -ton panel, $105. 


FORD—'51 Custom (8) 2-dr., $2,085. ‘50 
«S) %-ton pickup, $1,245; Deluxe (8) 


2-dr., $1,260; CD (6) 2-dr., $1,360; | 
Deluxe (6) club coupe, $1,255, $1,265. | 
"49 Custom (8) 4-dr., $1,155, $1,100, | 


$1,055, 2 at $1,040; 2-dr., $1,080, $1,- 
025; Standard (8) business coupe, $940; 
Custom (6) club coupe, $1,050; 4-dr., 
2 at $1,065; 2-dr., $1,070. 





| Delivers Cabs in Indianapolis— 
- These 10 new Plymouths, shown in front of John Ramp, Inc. (Dodge-Plymouth), are part 
of an 80-car fleet Ramp is delivering to Red Cab, Inc. Standing in front of the cars, left 
| to right, are: E. J, Gheen, general manager of Ramp; John Peters, Dodge district repre- 
| sentative, and Thomas R. Knackley, president of Red Cab. 





i 


‘48 Commodore 4-dr., 
4-dr., $185. 


MERCURY $1,- | 


‘42 club coupe, 
OLDSMOBILE 
club coupe, 


PACKARD 
PLYMOUTH 


"50 (6) 2-dr., 
"49 Chieftain 


STUDEBAKER 


Commander 
Champion 2-dr., 


ALBANY, N. Y. 


Prices are for sale of 
(Better cars brought prices a shade high- 
preceding week's 


Sold 94 units out of 129 offerings.) 
Super 4-dr., 


about steady 


"47 Special 4-dr., 
Super 4-dr., 


CADILLAC 


CHEVROLET Deluxe 4-dr., 
Deluxe club 


coupe, $1,600*; 
4-ton express, 


‘40 SD 2-dr., $275. 
CHRYSLER—'50 Windsor 4-dr., $2,000. ' 


Royal 4-dr., 


Custom 4-dr., 
‘50 Deluxe (6) 4-dr., $1,150; 2-dr., 


'4-ton pickup, $750, 
coupe, $850. 
2-dr., $610. °46 (8) business coupe, $450. 


Commodore 


4-dr., $820. 
MERCURY 
$1,530 (od); club coupe, $1,610. °49 4-dr., | 


4-dr., $750, 
OLDSMOBILE 
Holiday coupe, $2,825*. '50 (76) 


sedan, $1,000*. (78) 4-dr., $860*. 
PACKARD- 

Super 4-dr., "48 Custom 4-dr., | 
5. ‘42 2-dr., $375. °40/) 
2-dr., 250; %-ton pickup, $200; club ’51 Cranbrook 4-dr., 
| $1,360; 4-dr., 


PLYMOUTH 
‘50 SD club coupe, $1,460, 


'46 SD club coupe, $780. 
Deluxe 4-dr., 


‘51 Commander 4-dr., $1,- 
Land Cruiser 4-dr., 
MISCELLANEOUS 


STUDEBAKER 


TRIES 

DENVER 

Sale every 

Prices are for 

sale of Apr. 
(Prices slipped slightly, Sold 193 units 


Model 


1951 
1950 
1949 
1948 
1947 
1946 
1942 
1941 


Overall 
Average 





BUICK—'50 Super sedan, $1,800*, $1,895*, 
$1,955°; sedan, $1,255*, $1,350* 
$1,475*. ‘49 Super sedan, §$1,170*, - 
245°, $1,345", $1,350*, $1,3 ' 
$1,445". Super sedan, ‘47 
Super sedan, $820, $925. ‘41 Super 
sedan, $285. 

CADILLAC (62) sedan, $3,365*, $3,- 

| 455°, "49 sedan, $2,700* 
"48 sedan, $1,950*. 

CHEVROLET—'51 Bel-Air $2,135; %-ton 

| pickup, $1,495. ‘50 Bel-Air, $1,755; SL 
Deluxe sedan, $1,420, $1,425, $1,450, $1,- 
475, $1,495, $1,550; Spe 
sedan, $1,320, $1,325, $1,335, 

| $1,375 $1,400, $1,420. ‘49 FL 
| Deluxe $1,270, $1,275, $1,295. 
| $1,300, $1,305; SL Special sedan, $1,145, 
$1,165, $1,195, $1,210, 225, $1,250. '48 
SM sedan, $770, $810, $840, $875 
$885, $920. SM _ sedan, 730, 
| $740, $765. ‘46 SM sedan, $490. 
| $550, $685. 

CHRYSLER NY sedan, $1,860*. ‘49 

| Windsor sedan, $1,490*. ‘48 Windsor 

| sedan, $900*, $955*. '47 NY sedan, $735* 
| $835* 

DODGE—’47 sedan, $695*. '46 sedan, $465 
"41 $290. 

| FORD Custom (8) conv., $2,160; se- 
dan, *50 CD sedan, $1,060, 
$1,330, $1,495*. ‘49 Deluxe (8) 
sedan, $975*, $1,000*, $1,050, $1,- 
065, Deluxe (6) sedan, $800, 
$835, $865, $895, $930, $945. ‘47 
SD $710, $715, $720, $755, 
$785, Deluxe sedan, $560, 
$595, $625, $630, $650, $660". ‘46 
(6) $505. ‘41 sedan, $220. 
$255. 

FRAZER sedan, $495", "47 
Manhattan sedan, $4 $500". 

HUDSON—’51 Commodore (8) sedan, §$2,- 
140°. (6) sedan, $1,050*. ‘48 
Super sedan, $800. 

| KAISER "50 sedan, 

LINCOLN—'49 sedan, »255°. sedan, 
$700*. 

MERCURY sedan, $2,125. sedan, 
$1,710. °49 sedan, $1,075, $1,350, $1,355", 

| §$1,360*. “46 sedan, $690 

| NASH Ambassador sedan, $1,005*. 

OLDSMOBILE—'50 (98) sedan, $1,895", 
$1,915*; sedan, $1,850*. (85) 
sedan, , $1.4 (76) sedan, $1,- 
250*. sedan, $895. ‘47 (66) se- 
dan, $620*, $7S0*. ‘46 (76) sedan, $535* 

PACKARD sedan, $880*. sedan, 
$565. '46 sedan, $555, $605. 

| PLYMOUTH— ‘49 SD sedan, $1,095, $1,150, 
$1,155, $1,180, $1,205. Deluxe 
sedan, $630, $695, $720, $755 

PONTIAC Catalina, $2,495*, $2,605", 
$2,720". SL (S) Deluxe sedan, §$1,- 
445, $1,530, $1,700*, $1,775*. ‘49 
SL sedan, $1,330, $1,400*, 
$1,410". (6) sedan, $735. 

STUDEBAKER—-'50 Champion sedan, §1,- 
350*, ‘48 Commander sedan, 
$900*, $905". 

WILLYS station wagon, $1,760; ‘ 
ton $1,750; Jeep, $1,400. ‘49 
Jeep, $750. 

MISCELLANEOUS—-'51 GMC 2-ton truck, 
$2,245. 

EBENSBURG, PA. 
(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Apr. 5.) 








"49 
Special 
$1,260; 
$1,150, 
2-dr., 
$9 
$750; 
luxe SD 
2-dr., 
CHRYSLER- 
Windsor 4-dr., 
$375. 
DeSOTO 
DODGE— 
dr., 
FORD 
(6) 
$975; 
$1,070 
ton pickup, 
FRAZER 
HUDSON 
MERCURY 
PACKARD 
PLYMOUTH 
4-dr., 
$1,105. 
"47 
$210. 
PONTIAC— 47 
4-dr., 


due to 
mand. Sold 64 
BUICK 
4-dr., 
$1,310", 
$275. 
CADILLAC 
CHEVROLET 
Deluxe 4-dr., 


Deluxe 
$12,60, 
$950; 


$500. 
Manhattan 
Super (6) 
club coupe, 
coupe, 
Suburban, $1,775. 
$1,375. 
‘48 SD club coupe, 
Deluxe 4-dr., 
$255. 


(6) 4-dr., 


April 1951 
(to date) 


$2,091 
1,558 
1,238 


938 
759 
664 
340 
275 


$ 983 


at $2,100, 2 at | out of 285 offerings.) 


Special 


$880. '46 FM 
4)-ton panel, 
$350. 


Windsor 4-dr., 
"47 Custom 4-dr., 
%-ton pickup, 
'39 4-dr., $170. '37 4-dr., $160. 
$1,260; 
2-dr., 
2-dr., 
(8) lee 
290 


(8) 


(8) 2-dr., 
'49 Custom 
Custom 
$670; 
2-dr., 
4-dr., 
4-dr., 
$325. 


"39 (S5) 


Average Used-Car Prices 


(Compiled by Automotive News) 


il 


March 
1951 


$2,086 
1,600 
1,278 


981 
800 
690 
333 
315 


$1,010 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 











Feb 
1951 
$2,051 

1,607 


997 


sum 


956 
779 
685 
326 
326 


$ 994 











(Spring price rise believed unlikely here 
large dealer stocks and 
units out of 79 offerings.) 


light de- 


'51 Special 4-dr., $1,550*. '50 RM 
$1,700*. °49 Super 4-dr. 
"41 Special 4-dr., $405, 

(62) $2,305. 
‘50 FL Deluxe 2-dr., $1,405; 
$1,200, $1,185; FL 
$1,005; SL Deluxe 2-dr., 
$1,180; 2-dr., 
$1,005. '48 FL aerosedan, 
"47 aerosedan 2-dr., 


-dr., $800; SM 4-dr., 


‘41 Special De- 


‘40 2-dr., 


‘48 Windsor 4-dr., $1,050. 
$805. 


$175. 


Windsor 4-dr., 


$300, 
$800. 
$1,050. 


$150. 


$260. 


"41 4- 


cD 


‘50 SD 


Deluxe 4-dr., 


"41 


$1,010. 


$1,025, 


"46 


$910. 


4-dr., 


(6) 


STUDEBAKER—'49 Champion Deluxe club 


coupe, $1,125. 
WILLYS—'46 Jeep, 
CitytoC & J 


City Motors (Studebaker), 


‘47 Champion 4-dr., 
$490. 


760. 


1700 


Carter Ave., Ashland, Ky., has been 
purchased by Cecil W. Fairchild. 
The firm name has been changed 
to C & J Motors. 





"38 


"46 
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Fruehauf Picks 
Service Managers 


For 9 Divisions 


DETROIT. Appointment of 
service managers in nine of Frue- 
hauf Trailer Co.'s divisions is an- 


nounced by F. J. Marschall, direc- | 


tor of service. 

The new officials, all veterans of 
extensive trailer experience in sales 
and service branches of the world's 
largest truck trailer manufacturer, 
are: 


Joseph Klinzing, Pittsburgh, serv- | 
Allegheny mountain divi-| 


ing the 
sion: August M. Figi, Detroit; W. 
C. Doyle, Memphis, southern divi- 
sion; James M. Hanks, Dallas; 
southwestern division; A. W. Hunt, 
Chicago, central division. 

Alfred S. Christiansen, Omaha, 
midwest division; Al Manerbino, 
Denver, Rocky mountain division; 
Hans Helmle, Los Angeles, north- 
ern Pacific Coast division, and J. 
D. Kelley, Charlotte, N. C., south- 
eastern division. 

Each of the division service man- 
agers will assist Fruehauf custom- 
ers in setting up preventive main- 
tenance programs and troubleshoot 
special maintenance and _ service 
problems that may arise. 


Auto Shipments 
High in Canada 


OTTAWA. Factory shipments 
of Canadian-made vehicles reached 
a total of 40,592 for February, third 
largest monthly figure on record, 
the Canadian government an- 
nounces, This year’s February ship- 
ments compare with 30,137 a year 
ago, 41,383 in June, 1950, and the 
alltime peak total of 41,901 units 
in April, 1929. 

Shipments of vehicles imported 
from U. S. totaled 2,601 units in 
February compared with 1,852 a 
year ago. These included 2,262 cars 
and 339 commercial vehicles for 
this year. In first two months of 
1951. shipments reached 3,839 units, 
comprising 3.272 cars and 567 com- 
mercial vehicles. 


+ 
Movies, Now... 
Drive-Up Mailboxes 
Urged for Gotham 
NEW YORK. -— Installation of 
drive-up mailboxes to relieve no- 
parking and traffic-congested areas 
of the city has been urged by the 
Automobile Club of New York. 
These boxes, with chutes extend- 
ing a few inches on the street side, 
would permit motorists to deposit 
letters without leaving their cars. 


City Chevrolet Alters 
City Chevrolet Co. (Baltimore), 


has been granted authority to make 
alterat‘on at a cost of $10,000, it 
was announced by C. Roy Mundee, 
regional director for the U. S. De- 
nartment of Commerce, 
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At Downtown Ford Sales, Indianapolis— 
A Four-Letter award has been presented to this dealership. Left to right are: A. F. Bauer- | 
bach, Indianapolis district manager; Rudy Fick, dealership president: Hayward Talbert, vice- | 


president, and Earl C. Dennis, assistant district manager 


Inside on 





Uniting Fashio 


PITTSBURGH. Automobile 
styling is a marriage of fashion 
and function, according to Willys 
P. Wagner of Ford Motor Co.'s 
styling department engineering 
staff, who recently addressed a 
Pittsburgh Section SAE meeting on 
the subject. 


Because 90 percent of the trips 
made by auto are essential, Wag- 
ner said drivers and passengers 
get first consideration when styl- 
ists go to work on a new model, 


Stylists would like both driver 
and passenger to feel that they are 
riding in a “living room on wheels.” 
They also consider ease of parking 
and getting in and out of the car 
of paramount importance. 

For the purposes of styling, Wag- 
ner revealed, the average car own- 
er is two-dimensional. Referred to 
by stylists as “Oscar,” the average 
car owner is 18 inches wide and 
weighs about 150 pounds. 

Surveys indicate that most buy- 
ers want a car which will comfort- 
ably seat six persons, even though 
the average car carries only 1% 
persons. People want the extra pas- 
senger capacity whether they use 
it or not, Wagner said. 


Wagner pointed out that on a 
boat the center of the ship is the 
most comfortable place to ride 
and most people try to get their 
stateroom there. The same is true 
of cars, he said. 


So the body of the modern car 
has been pushed forward on the 
chassis to the point where the toe- 
board just allows clearance for 
turning the front wheels. 


In order to make parking easy, 
the wheelbase is made as short as 
possible by pulling the rear wheels 
as far forward as feasible to keep 
the wheelbase out of the rear seat 
back. 

This, said Wagner, provides a full 
three-passenger seat ahead of the 
wheelhouse instead of between 
them, resulting in a narrow rear 
tread which serves as an asset in 





ESTIMATES ON REPAIRS 
ORDER FORM 129 


Printed black on bond; your name, address, 
car emblem in blue. Duplicate sets, 50 sets to 
pad, numbered to your specifications. Ask for 


sample. Prices F.O.B. St. Louis. 
ORDER DIRECT FROM 


SPECIAL 
SALE 


1000. $17.50 





COMFORT SPECIALTY CO. 


200 South 7th St. 


THE EXTRA-COMFORT 
IN THE NATION'S 


GEORGE P. 


AUTOMOTIVE RESTFOAM SALES~ 1914 FISHER BLDG 





St. Louis 2, Mo. 


SEAT CUSHIONING 
LEADING CARS 


HOOPER 


DETROIT 2, MICH 


In Cars, Says Ford’s Wagner, It’s a Marriage 


Designing 


n and Function 


parking when the car is 


backed into place. 

Then the stylists make provi- 
sion for adequate headroom, 
enough glass area for safety vi- 
sion and other items. 

“It just so happens,” said Wag- 


ner, “that the modern compact mo- | 
are 


tors which are now available 
just about the same length as the 
wheel diameter and fit very nicely 
between the frame rails which have 
been narrowed at the front to al- 
low the front wheels to turn.” 


Then the designer starts to work 
on location of headlights, usually 
finding it desirable to place them 
as far outboard as possible. 


After the rear seat has been 
placed ahead of the rear wheels, 
allowing the passengers the full 
width of the car, Wagner says there 
is no need for projecting rear fen- 
ders and it is logical to enclose 
both front and rear wheels in one 
big pontoon which includes the 
headlamp, parking lamp and tail- 
lamp, and forms the outer body 
surface below the belt. 

“With the placing of the bump- 
er (whose height is recommended 
by an SAE committee and quite 
rigidly adhered to) and the radia- 
tor grille whose placement and 
area are determined by engine 
needs,” Wagner adds, “we have 
our major space concept of your 
modern automobile—ready for the 
details to be filled in.” 

Reaching this point in the design 
of a car, Wagner explains, is the 


result of a great deal of raising} 


and lowering of seats, juggling of 
driver location to steering wheel 
and pedals and endless conferences 
with chassis engineers to establish 
critical clearance points between 
body and chassis. 

The next consideration, he con- 
tinues, is the development of de- 
sired character. Wagner stresses 
that most people want a car to ex- 


press power, durability and safety. 


And he adds: 

“It must be well proportioned, 
well balanced, have a sense of 
movement or direction and fleet- 
ness. It must look comfortable 
and be comfortable. It must be 
timely, in the sense that it must 
be advanced in its style concept, 
but not too advanced, It must 
look as though it was the em- 
bodiment or statement of one sin- 
gle idea.” 


| While all the developments of a} 


|ear’s exterior are going on, other 
groups have been busy on the in- 
terior—“more concerned with col- 
or and textures as well as form and 
proportion.” 


| Wagner explained that the indus- 
|try is constantly searching for new} 
new patterns, | 


| things in fabrics 
new weaves and new materials. 
These, he said, must be very serv- 
jiceable, fadeproof, have the feel 
and appearance of comfort and be 
|“very inexpensive.” 

In the final analysis, said Wag- 
ner, the people who buy cars are 
the real stylists, for their accept- 
ance and insistence “on the unity 
or marriage of fashion and func- 
|tion” determines the shape of 
|things to come. 


Community to Build 
Community Chevrolet, 653 Fill- 
more Ave. Buffalo, has _ been 
|granted a building permit to en- 
large its premises at a cost of 
$159,000, 


| 








Used-Car Notes ... 





United Dealer Group 
} Sought in Miami 


| By George S. Connell 

| Staff Correspondent 

| MIAMI, Fla.—The Miami Used 
Car Dealers Assn., at its April meet- 
ing, for the first time made a 
| serious bid for a unified car dealers’ 
|organization in Miami. 

Several new car dealers attended, 
but time only will tell the outcome 
of President Stacy Rowell’s am- 
bitious undertaking. 

However, more than 175 persons | 
jattended a dinner which was| 
|marked by the presence of former | 

Claude Pepper, State 





|U. S. Sen. 
Vehicle Commissioner Arch Living- | 
ston, R. A. Bond, head of the auto- | 
motive division of the Miami area 
OPS; IL. D. Smith, head of the Dade 
county auto tag agency, and Cecil 
| Knight, head of the stolen auto 


being | department of the Miami_ police. | 


Livingston, pointing to the fact 
that approximately 20 percent of | 
the state revenue from vehicles | 
comes from Dade (Miami) county, 
expressed hope that eventually 


29 



















the vehicle commission would 
maintain an office in Miami. 

Of even greater interest to car 
dealers was his report on the pro- 
gress of mechanizing the depart- 
ment, through which the proces- 
sing of titles is being speeded. He 
expressed the hope that in the not 
too distant future, title transfers 
may be conducted on a current 
basis. 

I. B. Smith predicted there would 
be a registration of 250,000 cars and 
trucks in the county for 1951. The 
1950 registration was 220,064. 
Lt. Knight advised the dealers as 
to means of lessening the danger 
of purchasing stolen cars. 
“Be particularly careful of the 
ears you buy on Friday, Saturday 
or Sunday,” Knight advised. “Car 
thieves like to unload over the 
weekend, because that makes their 
getaway easier.” 

Frank Watts, a director of the 
used-car dealers group, reported 
on plans for a safety drive, in 
which a parade of “junkers” will 


| be the feature. The cars will be 

auctioned off on the courthouse 

steps, the proceeds to go to 
| charity. 

Pepper, the former senator, spoke 

| briefly on the international situa- 


Shop Business 
|tion, warning that Russia's peace 


o 
On the Rise 
Both service | offensive may lull the U. S. into 


SAN DIEGO, Calif. 
stations and garages found business | false security 
The former senator, defeated last 


better in January than in the same 
month a year earlier, the Mail-Me- | 
Monday Barometer of Small Busi-| fall, provided the wisecrack of the 
ness has reported. Garages were up| evening when he said, “Being a 
about 10 percent while service sta-|‘used senator,’ I feel perfectly at 
tions showed only a slight increase. j|home in a meeting of used-car 


The garage sales index was 114 in | dealers.” 
January against 103 in January, 
1950. The service station sales index| S¢, Louis Dealers Warned 


y 119 i t 117 in Jan- | ~ 
was 119 in January and in Jan Of New Theft Scheme 


uary, 1950. 

Price controls and other difficul-|_ ST. LOUIS.—Automobile dealers 
ties of doing business in a semi-war | in St. Louis have been warned by 
economy are causing many small] | Police against a new scheme used 
businesses to close down, the Ba- by automobile thieves in obtaining 
rometer reported. “Price control | 4S, following the experience re- 
appears to have pointed up the fu- Ported by Harold Johns, a used-car 
tility of continuing marginal profit dealer at 2157 Palm St. 
enterprises,” the review of small Johns said two men visited his lot 
business conditions said. “These | last week and asked for a demon- 
were simply ‘give-ups,’ not bank-| stration of a large sedan. 
ruptcies.” Johns rode around with the men 

Sales volume in February suf-|for more than half an hour. When 
fered as confusion regarding price; he suggested enough time had 
controls hampered operations, the | elapsed for a thorough demonstra- 
report said. The average drop was tion, the man in the back seat drew 
estimated at from 10 to 15 percent, a revolver. After the men drove 
but the report said that new tax/to a filling station and had the 
legislation to come makes early | tank filled with gas Johns escaped 
projection impossible. and called police. 


Survey Indicates 























* * * 


ADVERTISEMENT 





“Great” Umbrella Helps Sales in Iowa 





UMBRELLA, above, was 


pictured 
installed over two years ago on this prominent corner lot in Davenport, 
by Warren L. Langwith, Inc., Pontiac dealer. Mr. Langwith features the 
“Great” Umbrella, (21’ spread), in his advertising. Mr. Langwith says: 
“The McFarland ‘Great’ Umbrella withstands the wind and weather, It 
lattracts a lot of attention to our lot, as well as affording shade and 
ishelter for our customers, salesmen and cars. Many used car deals have 


THE McFARLAND “GREAT” 





|been closed under this umbrella that is still in excellent shape. We 
|certainly recommend the McFarland ‘Great’ Umbrella.” For complete 
details about the “Great” Umbrella, call, wire or write the McFarland 
|“Great’ Umbrella Co., Div. of McFarland Awning Corp., 742 S. W. 8th 
| Street, Miami, Florida.--Adv. 
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More or Fewer Cars? ... 
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Car Makers Divided on CMP 


‘Continued from Page 1) 


announced last week had his ap- 
proval, whether reluctantly or not. 


All makers agreed that CMP is 
bound to result in a lot of confu- 
sion. They said it will require 
thousands of additional employes 
to man government offices all 
over the country to duplicate the 
distribution duties of industry 
itself, 

Copper, steel and aluminum will 

e the key materials to come under 
iiinaet-peperviee’ distribution. 
NPA will allot these basic metals 
to “essential” industries on the 
basfs of detailed requirements sub- 
mitted in advance. 

Metals not allotted under CMP 
will be available for civilian pro- 

duction under limitation orders 
such as already are in effect. 
These latter type of orders, how- 
ever, likely will be tightened 
when CMP takes effect. 

It was feared that the govern- 
ment will be likely to over-author- 
ize production of so-called essential 
goods in relation to the supply of 
materials. 

* * 

ee of durable 

goods will not file any require- 
ments with NPA, Fleischmann em- 
phasized last week. Apparently, a 
final decision had not been made 
on all items and there was a re- 
mote chance that cars might be 
included under CMP after a “trial 
run.” 

Otherwise, as in World War II, 
products falling under CMP will 
fall under two categories: “A” 
products and “B” products 

The first phase of the operation 
will be the reporting to NPA by 
essential producers of their de- 
tailed requirements for basic ma- 
terials on forms that will be sent 
them in May. 

The second phase will be the al- 
lotment of specific amounts of ma- 
terials that will be provided pro- 
ducers starting July 1, after 
determination by the government 
of the production programs that 
will be necessary. 

“With such a quantitive measure- 
ment,” said Fleischmann, “the gov- 
ernment can weigh defense needs 
against capacity to produce, mea- 
sure the impact on the availability 
of materials and take what steps 
are desirable to maintain a healthy 
civilian economy.” 

. * *. 

'N GENERAL, “A” products are 

those where the most convenient 
method of production authorization 


4. New Cars, Haulaway 


Abandoned at Buffalo 


NIAGARA FALLS, N. Y.—Four 
new automobiles and the transport 
trailer on which they were being 
convoyed, reported as stolen from 
a carrier terminal in Buffalo, were 
found abandoned here. 

The cars, manufactured by Kai- 
ser-Frazer, were enroute to Provi- 
dence, according to New York Car 
Carriers, Inc., Buffalo, from whose 
terminal the transport was stolen. 

Spokesmen at the Dexter R. 
White Co., Inc., which handles the 
local distribution of the cars, were 
unable to explain their presence 


here and said that the Buffalo car- 
rier concern was in charge of their 
transportation in this part of the 
country. 





is vertical. Producers of “A” prod- 
ducts get their production authori- 
zations and material allotments 
from their customer. A prime con- 
tractor’s customer is a government 
agency. A _ sub-contractor’s is a 
prime contractor or another sub- 
contractor, 

The “B” list programs will in- 
clude certain products where it is 
most practicable to furnish author- 
izations horizontally, directly to the 
producer. In general, this list will 
include certain civilian products, 
industrial machinery and _ equip- 
ment, and components which are 
needed for defense. Producers on 
the “B” list will obtain authoriza- 
tion and allotment from NPA. 

* + * 

i IS planned that after the first 

quarter of operations, CMP will 
be decentralized. In World War II 
it was found that in the great ma- 
jority of cases CMP authorizations 
and allotments were best handled 
through field offices. Most produc- 
ers will then apply to local offices. 
This will save producers time, 
trouble, and expense, NPA prom- 
ses. 


* * . 
“TN ESSENCE, CMP is a simple 
plan—tested method,” said 
Fleischmann, “for authorizing and 
assuring the production of defense 
and defense supporting ties. 

With CMP, NPA will tell produc- 
ers what the government has to 
have, It will furnish the timetable 
for getting things done, and it will 
give producers the authority to 
carry out the program. This au- 
thority is expressed in terms of an 
authorized production schedule to 
obtain and use controlled materials 


Illinois Dealers 
Alerted Against 


‘Tough’ Proposals 


CHICAGO.—Members of the TIli- 
nois Automotive Trade Assn. and 
the Chicago Automobile Trade 
Assn. were alerted last week on a 
number of “tough” bills newly in- 
troduced in the state legislature. 

Listed among the bills are those 
raising the award for “wrongful 
act or neglect” causing death to 
$25,000, thereby adding to insur- 
ance premium costs; compulsory 
liability insurance on cars at the 
time of sale; providing by employ- 
ers of pay check cashing facilities, 
and a measure aimed at eliminat- 
ing placement of insurance by deal- 
ers direct or through their financ- 
ing companies. 

The last named measure speci- 
fies that insurance licenses be re- 
fused to those insuring property 
in which they have a personal in- 
terest, “if such is a major purpose 
of the applicant.” 

Two car inspection bills, one each 
in the senate and house, were de- 
scribed by the associations as “fa- 
vored by most dealers as safety 
measures.” These measures have 
been referred to the joint vehicle 
committee of the legislature. 


Utah Dealers 
To Meet Dec. 6 


SALT LAKE CITY.—Directors of 
the Utah Automobile Dealers Assn. 
have selected Dec. 6 as its conven- 
tion date. 





Beaters’ Sons at Chevrolet School— 


~ 





Officers of the 29th session of Chevrolet's dealer sons school wish one another luck follow- 
ing commencement exercises in Detroit. The latest group of 43 graduates brought to 1,053 the 


number who have attended the company's six 
merchandising and management. 
Milwaukee, vice-president; Joseph L. Hunter, 


weeks’ course covering principles of modern 


(Left to right): John E. Voss, Humphrey Chevrolet Co., 


Parkland Chevrolet Co., Asheville, N. C., 


president; George R. Evans jr., Evans Chevrolet Co., Pocahontas, Va., secretary; Roger Gau- 
thier, Roger Motor Products, Ltd., Prince George, Canada, vice-president; Jack M. Bissett, 
Bissett Motors, Ltd., St. Thomas, Canada, vice-president, and La Vern Kary, Kary Chevrolet 


Co., Eureka, S. D., treasurer 


and a preference rating on other 
materials and components needed 
to complete the job. 

The authorization or allotment 
of steel, copper or aluminum 
under a CMP plan is not a hunt- 
ing license. It is a cashier’s check 
on the known supply. 

Producers affected by CMP will 
have time to brief themselves on 
procedures and regulations and be 
ready to operate under the plan 
after July 1. Forms, operating in- 
structions and the official “B” list 
will be made available by May 1, 
so that producers coming under the 
plan will have two months to pre- 
pare. 


Small Business 


Reports Prompt 
Action by DPA 


WASHINGTON.—AIl small busi- 
ness concerns are not being neg- 
lected in the matter of tax amor- 
tization certificates, according to 
President George Gregory of Nel- 


letter to Administrator William H. 
Harrison of the Defense Produc- 
tion Administration. 

Gregory wrote to Harrison fol- 
lowing widespread charges laid be- 
fore Congress that small business 
was getting slender consideration 
from NPA. 

Gregory sent copies of his letter 
to Harrison to NPA Administrator 
Manly Fleischmann and Sen. May- 
bank, chairman of the Joint Com- 
mittee on Defense Production, now 
holding hearings on the operation 
of the defense agencies. 

Gregory's letter said: 

“The promptness with which our 
application was considered indi- 
|cates that smallness in itself is no 
|handicap if it is clearly established 
ithat the product is essential to the 
= program. By _ accepted 
| 





standards, we are a smal! business, 
with a total payroll of about 220. 
“Our experience in getting this 
certificate leaves us with the con- 
viction that small companies such 
as ours, with a clearly established 
defense-related product or service, 
receive full, fair and prompt con- 
sideration with your agency.” 





Buying Spree 
‘If You Inherited $100,000, 
| What Would You Do?’ 


| MEMPHIS.—“I don’t even have 
cigaret money now,” said the young 
man as he viewed the new $3,600 
Cadillac on the dealer’s showroom 
floor, “but one of these days, I’m 
going to buy that car.” 

Two weeks later the young man 
came back in, peeled off $3,600 in 
cash from a roll of bills and drove 
the Cadillac away. 

Since then J. W. Norris, the 
young man, has bought eight new 
automobiles in five weeks from 
dealers here, and he has auto row 
talking. A new Oldsmobile, Chevro- 
let, Pontiac, Nash and three Mer- 
curys were on the list. 

It seems Norris inherited $100,000 
last December when he became 30. 
“I like new automobiles and you 
can’t take it with you,” he told re- 
porters in explaining his two-week 
new-car buying stunt. 

He drove the Cadillac two weeks 


-|and decided it was too big for him 


so traded it in on a new 1951 Olds- 
mobile, kept that one week and 
decided it was too big so traded it 
for a 1951 Pontiac, went next to 
1951 Chevrolet then Nash and fin- 
ally wound up with the Mercurys. 


Bray ae Up 


Peninsula Assn. 


SAN FRANCISCO.—Heine Bray, 
Redwood City (Calif.) Oldsmobile 
dealer, has been elected president 
of the Peninsula Automobile Deal- 
er Assn., succeeding Jim Bell, of 
Hagen & Bell (Lincoln-Mercury), 
of Palo Alto. Bray served previous- 
ly as secretary-treasurer. 

Other officers chosen: Jerry 
Bromberg (Pontiac), Burlingame; 
Cliff Simpson (Buick), Palo Alto, 
and Clay Fisher (DeSoto-Plym- 
outh), San Bruno, all vice-presi- 
dents 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S, PRODUCTION ONLY) 


























son Stud Welding, Loraine, O., in a| *Includes station wagons and Jeepsters. *Revised. 

















Week Week Jan. 1 dan. 1 
Ended Same Ended Apr., to to 
Apr. 14, Week, Apr. 7, 1951 Apr. 15, Apr. 14, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 28,064 27,495 55,559 100,750 375,552 
Chrysler 3,612 3,515 7,127 14,922 44,334 
DeSoto 2,519 2,442 4,961 10,964 30,833 
Dodge... 7,882 7,636 15,518 28,235 101,414 
Plymouth 14,051 13,902 27,953 46,629 198,971 
FORD 26,431 34,303 26,224 52,655 435,506 409,027 
Ford 20,128 26,467 20,068 40,196 338,445 318,560 
Lincoln 524 735 627 1,151 9,922 9,169 
Mercury 5,779 7,101 5,529 = 11,308 87,139 81,298 
GENERAL MOTORS . 48,081 62,337 45,096 93,177 813,624 766,631 
Buick . 8,550 11,434 8,009 16,559 145,365 137,610 
Cadillac 2,062 1,455 2,058 4,120 21,318 33,804 
Chevrolet 23,538 31,789 22,629 46,167 410,962 380,967 
Oldsmobile 6,050 8,022 5,670 11,720 108,880 96,903 
Pontiac ie 7,881 9,637 6,730 14,611 127,099 117,347 
KAISER-FRAZER 3,288 1,518 4,049 7,337 11,188 54,829 
Frazer . 1,111 6,895 
Kaiser 3,288 407 4,049 7,337 4,293 54,829 
CROSLEY 122 165 104 226 1,806 2,722 
HUDSON . 3,188 2,763 3,209 6,397 39,916 61,6386 
NASH 3,566 4,748 3,999 7,565 57,616 49,915 
PACKARD ‘ 1,440 1,500 1,346 2,786 19,825 28,082 
STUDEBAKER ...... 4,905 5,888 5,042 9,947 81,763 80,995 
WILLYS-OVERLAND* 722 1,171 701 1,423 4,956 11,146 
| Total Cars, U, S. 119,807 114,393 117,265 287,072 1,566,950 1,840,585 
COMMERCIAL CARS 
(U, S, PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
| Ended Same Ended Apr., to to 
| Apr. 14, Week, Apr. 7, 1951 Apr. 15, Apr. 14, 
| 1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 9,496 10,857 9,086 18,582 136,001 136,115 
CROSLEY ... 14 11 7 21 120 261 
DIAMOND T 172 108 164 336 1,500 2,827 
DIVCO . 86 109 82 168 1,190 1,380 
DODGE . e 3,522 3,666 7,188 8,733 47,819 
FEDERAL 48 41 22 70 422 594 
FORD . 7,514 7,314 7,384 14,898 102,684 100,572 
TRMEMID .. Cubcsasishuineriessusdsspate 2,544 2,070 2,570 5,114 32,951 40,790 
INTERNATIONAL ..... 3,015 2,753 2,791 5,806 30,891 53,631 
MACK ...... cae 314 162 257 571 3,249 5,065 
REO ....... sisted priate 391 60 377 768 861 4,069 
STUDEBAKER 360 1,134 848 1,708 15,602 12,196 
IED. scccsasasedadastiorsbsuse 384 271 349 733 3,503 5,262 
WILLYS-OVERLAND._ 1,849 1,282 1,756 3,605 5,903 24,043 
MISCELLANEOUS 338 146 338 676 2,751 4,124 
| Total Trucks, U. S. 30,547 26,318 29,697 ,244 346,361 438,748 
| Total Cars, Trucks 7 
iy ls widgnasessoness 150,354 140,711 146,962 297,316 1,913,311 2,279,333 
Total Cars, Trucks 
Canada sane 10,229 6,088 10,123 20,352 100,951 141,530 
| Grand Total S 
| Cars and Trucks 
U. S. and Canada 160,583 146,799 157,085 317,668 2,014,262 2,420,863 











| Drive, Sterling, Nash, etc. 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 





Output Up to 150,354; 
Record Half Expected 


(Continued from Page 1) 


vious week 
producing 117,265 cars and 29,697 
trucks—a total of 146,962 units. 
Some of the potential shrunk from 
that effort when several plants, 
particularly those of General Mo- 
tors, failed to achieve production 


as planned. 

N OST auto makers last week 
i looked for steel supplies to be- 
come increasingly tight, but they 
said getting enough copper, nickel 
and chromium was the real prob- 
lem now. 

General feeling was that the 
Controlled Materials Program, 
which goes into effect July 1, will 
only serve to intensify the situa- 
tion on copper and aluminum. 


Nevertheless, the auto industry is 


® x + 





fairly confident it will be able to| 
achieve a record first-half produc- | 


tion. They anticipate that produc- 
tion cuts will be heavier in the 


latter part of June, but still hope) 


to wind up the first six months 
of this year with 3,088,000 cars and 


000 vehicles. 
In the same period of 1950, U.S. 


plants turned out 3,099,000 cars and | 


658,000 trucks for a total of 3,757,- 


Model Jet Racer Contest 


Planned by Detroit SAE 


DETROIT.—Jet-powered minia- 
ture automobile racers entered by 
student branches of the Detroit sec- 
tion, SAE, will roar through the 
Rackham building banquet room 
today, Apr. 16 in a competition that 
will precede a meeting tonight. 





778,000 trucks for a total of 3,866,- | Weekly ore 


showed U.S. plants|000 vehicles. In that period, it will 


be recalled, Chrysler plants lost 
more than three months of final 
assembly. 
* * * 
NDER a CMP, more drastic 
production cutbacks are looked 
for in the third quarter of this 
year if the defense program pro- 
ceeds according to what appears 
to be present planning. 
Still, it is hoped 
through-September output may 
total about 1,000,000 cars and, if 
military volume holds up, 335,000 
trucks, adding another 1,335,000 
units to the year’s total. 


that July- 


Campaign 
4 Odessa (Mo.) Dealers 


Hit Excise Tax 


ODESSA, Mo.—Four auto deal- 
ers here combined recently to spon- 
sor a full-page ad in The Odessan, 
of the area, 
which asks, in large print, “Is Your 
Car a Luxury?” 

The ad puts forth vigorous argu- 
ment against the proposal to in- 
crease the excise tax on autos from 


|7 percent to 20 percent. It points 


out that the proposal would result 
in a $150 increase in the cost of a 
low-priced car, $200 to $250 increase 
in the cost of a medium-priced car 
and $350 to $400 added to the pur- 
chase price of a higher-priced car. 

In an editor’s column in the same 
issue, it is urged that people sign 
a copy of the ad and send it to 
the proper authorities. 
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In the Letterbox 


(Continued 


; Price List, and extra or op- 

ial equipment installed thereon, 
‘| be invoiced to Direct Dealer at 

jiscount of 24 percent from the 
list prices shown above... ” 


\fter you allowed manufacturers 

rice increase and restricted us to 

ss this increase on to the public 
n a net basis, this is how the same 
orporation’s direct dealer price list 
No. 207DAC, dated 3/12/51, sub- 
heading—“Dealer Discounts.” 


“Direct Dealer’s purchases of 
new 1951 Model Chevrolet pas- 
senger cars and suburban models 
covered by this Price List, will be 
invoiced to Direct Dealer at a 
discount of 23.3781 percent from 
the list prices shown above .. .” 

I realize the English language is 
a tricky thing but I ask you, man 
to man, to square what you said 
was not the intent of your order 
relative to changing our (then) 
present discount to what actually 
resulted to our discount. 


Inasmuch as the intent and the 
result do not square, will you please 
issue an order rectifying the matter 


Prevent 


° 





from Page 4) 


so our original 
restored? 

You must be fully aware that 
manufacturers’ costs are not the 
only ones that have gone up. I be- 
lieve the latest survey indicates 
dealer overhead has more than 
tripled since the war, Now we are 
faced with sharply declining new- 
car production which will tend to 


markup may be 


increase our per unit overhead 
expense, 
| Further, the elimination of 


spare tire and tube on new cars 

seems completely incompatible 
with the public interest. 

In the case of a popular size 6.70 
x 15, the car buyer receives a credit 
of $14.43 instead of his spare tire 
and tube. The dealer credit from 
the factory is even less—-$10.94 to 
be specific, because of the discount 
deduction from the gross credit. 

Virtually every new-car buyer 
wants, needs and buys a spare tire 
and tube as an accessory, but he 


pays $27 for them. Yes, the really | capacity.” 


big loser on the spare tire regula- 
tion is the new-car buyer. 

In paying $12.57 more for his 
|spare tire and tube as an accessory 
than the $14.43 credit he receives 
on his car invoice, he more than 
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Steel Official 
Denies ‘Grab’ 


By Car Makers 


CHICAGO. Automobile com-| 
panies have not obtained, nor are| 
they now receiving, more than} 
their share of steel, a meeting of| 
the Society of Automotive Engi- 
neers, Chicago section, was told| 
last week by E. F. Lundeen, an} 
|official of Inland Steel Co., where 
he is assistant manager of the 
quality control department. | 

Lundeen, who participated in a} 
panel of steel experts, explained | 
why steel is in short supply at 
present. 
“Criticism that automobile com- 
| panies are getting more than 
| their share is untrue,” he said. 
| “The steel industry itself is di- 





Miss America— 
Yolande Betbeze, 


reigning Miss America, 


verting 5 to 7 percent of our 
South Bend with the Junior 


supply for our own expansion | @PPpeared in 


Chamber of Commerce to raise funds to help 


| Purposes. 

| “The government is telling us| underprivileged children. The occasion was 
where we should put our steel and|the group's ‘Michiana Sports, Hobby and 
is spotting it for us. This means| Travel Show." Sponsored by Nash dealer 


Andre J. Goes, of Goes Motors, Miss Bet- 
beze officially opened the Jaycee show, as- 
sisted Mayor George A. Schock, Warren 
McGill, president of the junior chamber of 
commerce, and dealer Goes. After cutting 
the ribbon, she used the pinking shears on 
the necktie of pleased bystander, Bob Houser, 
| @ newspaper reporter 


iless and less ‘free’ steel to allocate 
|to our customers and it amounts 
jnow to 50 to 60 percent of our 


Refiners Plan 
4-Day Parley 


NEW YORK.—With eight techni- 





washes out his saving on the dealer 
discount you have denied us. 


As of now, here is the score on 


Undercar 


cal sessions and a dinner meeting 
on the program, the division of re- 
fining of the American Petroleum 


Dayton Unit, Oldtimers 
Hear Talk by Kettering 
DAYTON, O.—Members of the 





*RUST 
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Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car owners, 
and profitable to car 
dealers. 


GET IT FROM YOUR JOBBER 
ASK FOR IT BY NAME- GENUINE 
Lh 
GNDERCAR 
PROTECTION 


PRODUCT OF WITCO CHEMICAL CO., CHICAGO 


savings” to the car buying public: 
Dealer discount saved 


car buyer $12.32* 
Spare tire-tube increase 

to car buyer 12.57 
Net Loss to car buyer .25 


*Average for one line of Big 3. 
| It seems proper to suggest that 
|consultation with car dealer repre- 
sentatives would be in order before 
regulations that produce the above 
results are issued. — PENNSYLVANIA 
DEALER. 

P. S.—The used-car market is so 
far below “ceiling prices,”—it would 
undoubtedly save taxpayers consid- 
erable overhead if used-car ceiling 


prices were abandoned. 





Auto Forum 
(Continued from Page 4) 
| help it. That is a wise decision. This 
promises to be a long emergency 
at best, and there must be top pro- 
duction and top efficiency if the big 
war is to be avoided. 

But we shan’t have top produc- 
tion or top efficiency if, as time 
goes on, the roads are filled with | 
jalopies that ought to be in the| 
junk yard because people who need | 
a new car just can’t afford $100-a- 
month payments on it. 


And that, with the proposed | 
taxes and the proposed new cred- | 
it restrictions, is about what the 
tab would be on a medium-priced 
car, The way the rest of our 
“frozen” prices have been going, 
not many wage earners could 
make the grade. 


There’s no dodging the fact that 


| FUL VUE 


Institute will hold its 16th mid-| Montgomery County Automotive 
year meeting in Tulsa, Okla., Apr.| Dealers Assn. met here recently 
30-May 3. : , | with the Automotive Oldtimers for 

Subjects to be covered during this} ginner. 
Oldtimer “Boss” Kettering pre- 


search, refinery waste water, cor- 


rosion, electrical equipment, train- sented an address. Out-of-town vis- 
ing of technical men. fuel utiliza-| itors at the dinner included Birkett 


tion and liquefied petroleum gas as} L. Williams, Cleveland, president of 
a motor fuel. | the Ohio Oldtimers. 


Of DeHeS 


meeting will include analytical | 





DISPLAY STAND 


* Attractive View of 6 Different Patterns | 


% Transparent Acetate Holders Keep 
Seat Covers Clean 


% Seat Covers Easily Accessible 


pany. The contest begins May 1. 
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Ferguson, Ford 
Debate Tractor 


Design Methods 


NEW YORK. Deposition evi- 
dence was in the spotlight here last 
week in the $341,600,000 suit by 
Harry Ferguson, Inc., against the 
Ford Motor Co. 

A deposition from Howard Simp- 
son, retired Ford engineer, was 
read by Ferguson's attorney, John 
| F. Sonnett. In it, Simpson admitted 
| that he used Ferguson tractor 
| drawings in designing a Ford trac- 
|tor in January, 1939. 

Simpson statement noted, how- 
j}ever, that the drawings were “not 
|necessary, but convenient” in his 
work. Ferguson has charged Ford 
with copying the design of his 
tractor and conspiring to exclude 
him from the tractor business. 

Defense attorneys countered with 
a deposition from Henry Ford II 
in which the president of Ford 
Motor Co. told of complaints to 
his company about Ferguson’s dis- 
tribution policies. The company 
also contended that Simpson mere- 
ly redesigned a Ford tractor. 

Ford's statement said that he 
|may have told representatives of 
Ferguson's firm that “I do not see 
|that we have any other alternative 
ithan to quit the arrangement with 
Ferguson.” 








Teddy-Tot Contest 

ROXBURY, Mass.—-International 
Mfg. Co., 2512 Washington St., Rox- 
bury 19, Mass., is announcing ma- 
terial on a company display contest 
of Teddy Tot auto chairs and cribs. 
The contest will award cash prizes 
on display photos sent to the com- 






























iuxurious 


ithe government must collect a lot 
|of new money. But we would sug- 
|gest that the lawmakers look to 
| more expendable items than auto- 
{mobiles when making the biggest | 
tax increases. 
We would suggest that Mr. Tru- 
man, who testily dared Congress to 
|cut his budget, might make an 
earnest search for further econo- 
mies in government operations. 
All of us are willing to sacrifice 
and to suffer, if necessary, to pre- 
vent further war. But sacrifices 
should contribute to the country’s 
strength. A punishing tax on auto- 
mobiles would eventually mean a 
wasteful and unavailing sacrifice | 
by many. 
So we hope that Congress will} 
}turn down this part of the admin- 
|istration’s tax plan. For it certain- 
ly would be taking money out of | 
the wrong taxpayer’s pocket. 











for service stations, tire shops, auto 
accessories stores—this slick, quick 
way to keep white sidewalls white. 
Specially treated (the cleaner is in 
the pad), this new steel-wool clean- 
ing pad leaves ‘no stain, restores 
whiteness, won’t harm rubber. 
(Large bulk package for wash 





Rochester (N.Y.) Dealers 
Elect Heinrich President 


for Customer Inspection 





% Eliminates Clumsy Bo 
Hidden Stock 


% Occupies Space only 20” x 20" 

7 EFFECTIVE WISUAL | ae 
wh SIVG OKSPCAY gees 
DESIGNED! “/ 
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EVER 


e Sturdy 18” x 54’—/s"Coated Wire Frame / j 
e6—28" x 20" Acetate Holders 


e'2" Tape Binding on All 


e4—-++2 Grommets in Each Holder 


ePacked in 200 Ib. Test 


el—11” x21” Three Colorand 


Varnish Sign 


pease eneeeeeeee ee eee eee eee 
ALLCRAFT STUDIOS @ 210 STATE ST. © DETROIT 26, MICH. 
FUL-VUE DISPLAYS AT $12.95 EACH 


racks). If your jobber can’t supply - a 
. ROCHESTER, N. Y.—Jon Hein- 
_— order from: Las-Stik Mfg. rich has been elected president of| @ PLEASE RUSH . 
Co., Hamilton, Ohio. the Rochester Automobile Dealers (Quantity) 
Assn. EH F.O.B. DETROIT, MICHIGA 
e Others elected were: Frank| § 
» Jones, vice-president; Edward IT Ui cinsntessinnenenetieeanenanenenuineien 
Schoen, secretary, and Edward a CITY 
Horton, treasurer. Five directors & eeeerecereeetese SOP e eee eetereeseeereaeees 
CLEANING PADS will be appointed by the new presi- 
fer White Side Wall Ties dent soon. By 


xes and f 


| 


f 


’ {auc 


Holders 


Carton 


N — CHECK ENCLOSED FOR $ 


ADDRESG................. 
SIG NED.....200....cecccrccccccesccccvesscvececsesecsocssoncese 
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tion of doubt as to the urgency of 
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Automo 


Ra 


by Jack Weed 
.. men are becoming a little exercised over the 30- 


tive 
mblings 





day start-of-delivery clause that Army Ordnance is 


inserting in all askings for bids on civilian trucks for the 
use of Army posts within the borders of this country. They 
wonder why Ordnance can’t give these purchases the same 


lead time that is necessary? 


for strictly civilian trucks to- 
day. They claim that this 


clause makes it necessary for them 
to use a DO order for necessary 
parts and assemblies with which to 
build the trucks. Since DO orders 
must be filled before orders not 
carrying the DO symbol, regardless | 
of how long the civilian orders have 
been on the suppliers’ books, these | 
government purchases are “snafu- 
ing” regular truck production un-| 
necessarily, it is thought. 

It places a particular hardship 
on the truck 
builders in the 
case of such 
short items as 
transmissions 
and axles, for 
example. Manu- 
facturers sched- 
ule a certa in 
number of 
trucks ahead for 
the six months 
that is the nor- 
mal lead time 
of the industry on all output not 
carrying the DO symbol. 

When they are forced to upset 
this schedule by using DO orders, 
it results in terrific cases of re- 
scheduling and many times _ it} 
causes a pileup of some material | 
that cannot be used for weeks or 
months due to the upsetting of the | 
normal achedules. 

* + 


Must Speak Up 





dack Weed 


S IT IS now, manufacturers 
must rob “Peter” to furnish 
“Paul”’—and there is a grave ques- 


jall of “Paul’s” truck needs 
ticularly at this time. 

However, officials at Ordnance 
say that they see no reason why 
this start-of-delivery time can’t 
be lengthened if it is causing 
manufacturers great inconven- 
ience and working a hardship on 
them. 

So now all the 
do is speak up. 


a + * 


par- 


Too Many Horses 
— is a fairly well substan- 


iated rumor running around en- 
gineering circles that a well-known 
manufacturer, which recently 
brought out a radically new valve- 
in-head eight engine, has a smaller 
model in test which is scheduled 
for other cars in the line. 

But the smaller model has thor- 
oughly confounded everyone be- 
cause the small engine in test is 
developing nearly as much horse- 
power as the original large engine 
and far too many horses for the 
cars in which it was to go, 

Now the big question seems to 
be shall they rework this engine 
to “peanut” bores or start all over 
on a third engine. Or maybe it 
will give this company an oppor- 
tunity to put the little job in the 
low-end cars of the major line 
and still give these cars as much 
power as the cars of the major 
competitor in this company’s 
price class. 

And speaking about  valve-in- 
head eights, another major who 
has not as yet brought out a valve- 
in-head engine, has stopped all ex- 








Eliminates Sticking Valves—a major 
of trouble and expense for car deal 


perimental testing of components 


~~ Here is how the 


UNIVERSAL 


TOP OILER 





"$8.95 


List Price 





source 
ers during the guarantee period. 


Makes Steady, Loyal Customers—who come back for refills of top 


oil and are prospects for other sa 
Increases Value of Trade-Ins. Ever 


a UNIVERSAL Top Oiler has 
customer trades it in on a newer 


les. 

y new car that is equipped with 
better resale value when your 
model. 


The UNIVERSAL Top Oiler prevents dry engine wear, neu- 
tralizes corrosive acids, frees sticking valves, and stops carbon 


and gum formation . . . assures 
lubrication by metering vaporiz 


constant, uniform top cylinder 
ed top oil through the intake 


manifold. Approved by leading top oil marketers. Packed six to 
the box with an attractive counter display card included. Order 


from your Jobber—or mail coupc 





»n for additional information. 








Name of Jobber —— 





A Complete Line of Automotive Lubricating Tools and Accessories 





704 Allegheny Avenue 


| 

| Gentlemen: Date 

| Please send descriptive literature on the Universal Top Oiler. 

Name — — caaaeuoiieee salient aie 

| EEE 

| City on . a 
| 

| 

| 


UNIVERSAL LUBRICATING SYSTEMS, INC. Zo. ‘uefen” Rome, 





makers have to} 


|} has announced. 


| 
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| 
Give chy: 


“IT hate to tell you this, Al, but 

you fixed my car so well I won't 
have to bother you for some 
time.” 


|on its regular L-head power plants. 

This indicates that valve-in-heads 
are not too far off for this com- 
|pany. They may come late this fall. 


Aluminum Rate | 
Of Output Up | 
2 Pct. in Month | 


NEW YORK.—Average daily pro- | 
duction of primary aluminum in the | 
U. S. during February advanced 
more than 2 percent over the Jan- 
uary rate, reports Donald M. White, | 
secretary of the Aluminum Assn. 

Because February is a_ shorter} 
month, however, the total amount 
produced was less than in the pre- 
ceding month—125,480,017 pounds 
compared with 135,907,016 pounds 
during the 31 days of January. 

Shipments of fabricated alumi- 
num products by association mem- 
ber companies also showed a de- 
cline during the shorter month,” 
White says. Sheet and plate shipped 
by members of the sheet division 
totaled 94,735,970 pounds, compared 
with 112,070,040 pounds in January. 
Aluminum foil shipped in February 
by members of the foil division to- 
taled 8,629,763 pounds, compared 
with 9,260,598 pounds for January. 

Shipments of permanent-mold 
rcugh castings (except pistons) by 
members of the association’s foun- 
dry division totaled 3,097,221 pounds 
in February, compared with Jan- 
uary shipments of 3,769,628 pounds. 


New Deputy Chief | 
Named by NPA | 


WASHINGTON. Appointment | 
of Thomas S. Nichols as deputy | 
administrator of the National Pro- | 
duction Authority was announced | 
last week. Nichols succeeds Glen 
Ireland, who has returned to pri-| 
vate business. 


The new deputy administrator | 
has been serving as special assis- | 
tant to Administrator Fleischmann | 
since early March, working on} 
agency plans necessary to carry 
out the expanding mobilization pro- 
gram. He has agreed to further | 
extend his leave of absence from| 
Mathieson Chemical Corp., Balti- | 
more. He has been president and 
chairman of this firm for the past 
three years. 

Nichols served in the War Pro- 
duction Board and the Department 
of State during 1941-45. He was spe- 
cial consultant to the director of 
WPB’s chemical division, and was 
a member of the Harriman mission 
to London. 


Hudson Price Cut 


$150 in Canada 


TILBURY, Ont.—Price of the 
1951 Canadian-built Hudson Pace- 
maker Custom sedan has been re- 








| duced by $150, C. R. Gall, vice-pres- 


ident of Hudson Motors of Canada, 


Gall said that the price cut was 
made possible through economies 
effected by the manufacturing plant 
here. The model now retails at $2,- 
865 at Tilbury, including sales and 


excise taxes. 


Goral Names Butler 
James Butler has been named 


service manager for Goral Motor 
Sales, Inc., Fort Wayne, Ind. 
AUTOMOTIVE NEWS production and 


registration figures tell the story of output 
and sales every week 








Rural Families 
Favor Autos 


On Vacations 


| PHILADELPHIA. 
jare the favorite 





drive nearly 1,000 miles. 


vey made by Curtis Publishing 


means of trans- 
|portation when rural families take | ‘#! 
vacation trips. And they usually | tTIPs. 


|each dollar spent. Rail and Pullm 
|fares accounted for 13.2 cents, a 
llines for 8.7 cents and bus far: . 
| 6.8 cents. 

| The average distance traveled | 
lauto by rural families was 9% 
miles. This compares with 935 mil 





Automobiles | for city family auto trips and 


average of 887 miles for the di 
tance traveled in all rural vacati« 


Over half of the vacation trips | 


The second vacation travel sur-/rural families were for seven day 


Co.|or longer. The average length wa 


reveals that 86.1 of vacation trips | 10 days. 


jtaken between June 1, 


1949, and 


May 31, 1950, by rural members of IN. C. Registrations 
the panel study were by auto. This Climb Past Million 


compares with a percentage of 79.8 


for urban families. 


RALEIGH, N. C. 
hicle registration in 


(UTPS) Ve 
North Caro 


Buses were second, garnering 14 lina passed the one million mar} 
percent of the rural family trips.|0on March 12, two months earlie: 
Trains were used on slightly over than last year, the department oi 


one out of eight trips. 


Airplanes 


motor vehicles reported last week 
| The registration figure reached 


and boats also were used. In some} 1,000,379 on March 12, an increas 


cases more than one method 
transportation was reported. 
While automobiles were used 
86.1 percent of the trips taken 
rural families, other methods 
travel accounted for 32.3 cents 


of of 76,347 vehicles over the same 

|date last year. The million mark 
on|was passed last year on May 18. If 
by | present trends continue, registra- 
of | tions should top 1,250,000 by the end 
of of the year, it was stated. 


Quantity 
PRODUCTION 


aj 


GREY IRON CASTINGS 


ONE OF 


THE NATION'S 


LARGEST AND MOST MODERN 
PRODUGTION FOUNDRIES 


ESTABLISHED 


* 


1866 


aT ae ey Lal hy 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


WIRE, PHONE OR WRITE 


for details on how you, 
too, can make quick profits 
with the Renault franchise. 
Some lucrative territories 
are still available for the 
sparkling new Renault ’51 
—the world’s most eco- 
nomical and lowest priced 
four-door sedan. Now with 
roll-down windows, on all 
six models of the '51 line. 
Don't delay — act today! 








SAVE . .. Renault owners save 
on gas, oil, taxes, fees, parts, orig- 
inal cost, upkeep and deprecia- 
tion. Drive a Renault ’51 yourself 
...and you will wish to investi- 
gate the Renault franchise. 


RENAULT SELLING BRANCH, INC. 


239 West 66th Street, New York 23, N. Y. 


Tel: TRafalgar 7-4500 
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Affecting Factories and Dealers... . 
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Auto Advertising 


By George Deery 
Associate Editor 

Ralph Harrington, advertising 

anager at General Tire & Rub- 

r, has been named chairman of 
ne steering committee for out- 
joor advertising of the Assn. of 
Vational Advertisers. Harrington, 
who is General's representative 
with the association, has appoint- 
+d A. C. Burke, of Coca-Cola, and 
N. F. Lawler, of Nash-Kelvinator, | 
to head subcommittees dealing 
with poster advertising rates and 
the promotion of traffic audits. 

This group sets the standards 
of measurement of outdoor ad- 
vertising circulation and certifies 
outdoor circulation values in the 
i S. and Canada. 


* * * 


Vamed Vice-President 


James R. Adams, president of 
MacManus, John & Adams, ad 
agency, last week announced the 
appointment of 
Paul Foley as a 
vice - president. 
Foley will con-| 
tinue as account 
executive on Pon- 
tiac, which has} 
been a client of 
the agency since | 
1934. Prior to his | 
present post, Fo- 
ley was group 
copy chief on the 
Pontiac account 





‘Paul Foley 
and previously on the Bendix Avia- 


tion account. Foley joined M. J. 
& A. in 1946 after overseas duty as 
news bureau chief for the Office of 
War Information in Istanbul, Tur- 
key, and on the foreign staff of 
Associated Press. 

Before the war Foley was a 
copywriter in Detroit and earlier 
was on newspaper editorial staffs 
in Detroit and Chicago. 

* + * 


Promotes Peterson 
S. T. Salvage, advertising man- 
ager of Timken Roller Bearing, an- | 
nounces the appointment of Nor- 
man H. Peterson as assistant ad- 
vertising manager. Peterson joined 
the advertising department of the 
company in June, 1946, and has 
been serving as a copywriter. | 
After his graduation from the 
University of Illinois in 1943, he| 
served three years with the finance | 
department of the Army. 
* * * 


Hurd Is Puck Ad Chief 


Robert P. Davidson, general 
manager of Puck-The Comic 
Weekly, announces that Kenneth 
B. Hurd has become advertising 
director. 

Hurd was graduated from Dart- 
mouth college in 1923. That same 
year he joined the sales staff of 
the Boston American. 

Later he became _ associated 
with the magazine division of the 
Hearst Publications. In 1934 Hurd 
was appointed national advertis- 





ing manager of the American 

Druggist. | 
In 1936 he was made the busi- | 

ness manager of the American 


Druggist and elected vice-presi- 
dent of the Hearst Magazines. 
Two years later he became the 
publisher of the American Drug- 
gist. 


o x * 


Movie Shows Big Race 

“Be There with Bear,” sound and 
color film of the 1950 Indianapolis 
race, is available to civic organiza- 
tions, schools, au- 
to trade groups 
and TV stations 
on a loan basis 
from Bear Mfg. 
Co., Rock Island, 
Ill, according to 
Lee Thomas, di- 
rector of public 
relations. Behind 
the scenes activ- 
ity of the big race 

the qualifying 
runs, in the pits, 
the garage area, driver-mechanic 
rules meetings, and Official timing 
procedures—enhance the interest of 


the film for all viewers. 
* 7 - 





Lee Thomas 


Mirror Names Milton 

The New York Mirror an- 
nounces the appointment of Ar- 
thur G. Milton as assistant man- 
iger of retail advertising. Milton 


summer Vv facation, 


Dont you 


Mirror 


staff for 


has been on the 
ithe past 10 years. 
* 4 


Boosts Ads 
W. Barry McCarthy, public rela- 


{tions manager of Ford Motor Co.'s 


western division with headquarters 
in San Francisco, was the speaker 
at the luncheon meeting of the 
Denver advertising club recently. 

“We have found that auto com- 
panies who advertised more in 1950 
than they did in 1949 increased 
consumer preference for their ve- 
hicles,” he said. “Our plan is to 
continue advertising to preserve 
consumer preference.” 


For Westinghouse 


Plans for a new 
show, the “Westinghouse 
Theater,” have 
John M. McKibbin, vice-president 
in charge of consumer products for 
Westinghouse Electric. 

It will appear While Westing- 
house “Studio One” takes its annual 
and is scheduled 


Summer 


MARTIN-SENOUR BLACKS 
are perfect for the purpose 


the next time there’s a 
call for BLACK for spot repair, panel repair, 
or an over-all job, you'll find exactly what you 





need in the Martin-Senour special purpose black lac- 
Blacks for the best match, the 
Blacks for the 


quers and enamels. 
best coverage, the best appearance. 
adhesion, density, fill, and brilliance for your require- 
Martin-Senour BLACKS have customer sat- 


ments. 





13-week TY | 


| hes onday 
been announced by |heard Monday, 


Today, tomorrow... 





| Disabled Vets Honor Nash— 


Nash's Kenosha plant has been awarded a 


18. The show will be 
10 p.m., EDT, and 
over 51 CBS sta- 


to start June 


will be carried 


tions. 


* * * 


Adman Becomes Dealer 


The Buick franchise in Arlington, 
rm DD. 


Va., has been acquired by 


isfaction built right in. 


M-S 6069—Ultra Jet Black Lacquer— High-quality. 


for use on all-over custom 


black with fine 


lacquer jobs or spot repair work on original lacquer finish. 


M-S 608 1— Midnight Black Lacquer- 


natural lustre 


custom jobs or spot repairing of older cars. 


M-S 6092—Black Lacquer 


lifting lacquer. It 


M-S 6100—Hi-Gloss Black Lacquer 


Easy to use for spot repairing original baked 


refinishing. 
enamel finish. 


M-S 8006—Black (Synthol) Enamel 


For over-all or complete panel jobs. 


oped. 


cut lustre. 


Your N.A. P.A. 


MARTIN-SENOUR | 


Dual purpose. high gloss, 


primes—it seals—it finishes! 


Jobber has these Blacks now 


2520 South Quarry Street, Chicago 8, Illinois 


Jacdoty 7 RAAGHE. ..is the only positive control from Factory to Finisher 


‘distinguished service’’ 
| American Veterans for its part in hiring disabled veterans. Claus Anderson (left), 
director of the plant, accepts the plaque from Louis Greenwald, past commander of the DAV 


dense, 


Economical for all-over 


non- 


Beautiful for complete 


-Finest black ever devel- 
Brilliant. clean- 


Lord, Thomas & Logan firm and 
|was with Erwin Wasey & Co, until 
1935 when he became affiliated with 
Kudner. 


| Names 

John R. Barry, who for the past 
16 years has served in executive 
positions with leading advertiser, 
agency and retail firms, has joined 
ithe Chicago office of the Bureau of 
Advertising, American Newspaper 
Publishers Assn., as an account ex- 
ecutive. 

Edward F. Thomas, public rela- 
tions vice-president of Geyer, New- 
ell & Ganger, ad agency, has been 
appointed by the Department of 
Defense as a consultant to the 
Army. He is serving in Washington 
on part-time leave-of-absence for 
three months, 

Kenneth V. W. Lawrence, former- 
ly with the advertising department 
of Tide Water Associated Oil, has 





plaque by the Disabled 
personnel 


Stewart, a vice-president of the|;. : : . 
Kudner agency, who is retiring joined the promotion staff of the 


. : bureau of advertising, American 
from the ad field to devote his €N- | Newspapx r Sabian’ an Law- 
tire time to the dealership. /rence has been with Tide Water in 

For the last 16 years he has been | various capacities since 1940 with 
active on General Motors accounts | time out for three years’ service 
handled by the agency. He started | during World War II as a lieu- 
in the ad business with the old|tenant in the Coast Guard. 







There’s a Martin-Senour 
Rubbing Compound specially made 
for the job too 


M-S 6356—Speedy Rubbing Compound — Hizh- 
quality, fast-cutting, easy working. Made to 
eliminate orange peel effect and produce a lus- 
trous finish. 
M-S 6357—Machine Rubbing Compound— 
Beautiful high lustre produced in shortest time. 
Made for use with any mechanical polishing or 
Water soluble. 

M-S 6358—Synthol Rub- 

bing Compound 


buffing equipment. 


Vade for 3 special uses: 

1. Polishing spot repair work 
on factory baked synthetic 
enamel finishes 


to 


Rubbing out baked enamel 
finishes 

3. Polishing a recently finished 
synthetic enamel job. 
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Dayton Rubber 
Revives Tire 


Saving Drive 


DAYTON, O.—The first 
your-tire” program since World 
War II was put into operation last 





week by Dayton Rubber Co. Irve | 


Eisbrouch, vice-president of the 


company, announcing the new de- | 


fense emergency tire-saving pro- 
gram, said that it had been designed 


to aid and supplement the govern- | 
ment’s effort to conserve new rub- | 


ber. 

Eisbrouch, recently named chair- 
man of the Tire Advisory commit- 
tee of the Rubber Manufacturers 


Assn., said that the program has | 


literally converted the company’s 


dealers and distributors into tire 
conservation depots, practically 
overnight. 


Dayton’s program to keep cars, 
trucks, buses and tractors rolling 
includes a free tire inspection 
“clinic” where a tire expert will in- 
spect tires and recommend what 
can be done to keep them service- 
able, and distribution of a booklet 


of handy tips titled “How to 
Stretch Tire Mileage to the Ut- 
most.” 


Eisbrouch pointed out that a good 
recapped tire was a much better 


substitute for a spare tire than one | 


with a smooth or badly worn 
tread. It is to be remembered, the 
vice-president said, that true con- 






“save- | 
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Olds Dealer Council Meets— 


C. S$. Ortman, Stockton, Calif. Second row (left): R. L. Ledterman, Tulsa, Okla.; 
manager; R. E. Griffin, executive assistant to the general manager; Floyd Randolph, 
M. C. Albertson, Culver City, Calif.; H. N. Metzel, chief engineer; D. L. Penny, 
Everett Rosenthal, Fall River, Mass.; C. H. Blake, assistant sales manager 


manager; 


There were 23 dealers from throughout the U. S. attending the two-day sessions 


Little Savings Seen .. . 


(Continued from Page 1) | passenger-car manufacturers.” 
The charge was made by Frank 


several weeks before the commit- | Tobin, AFL public relations coun- 


servation means the protection and 


safety of every private auto for the mendations. The subcommittee’s 


viewpoint at this stage seems to be: 





tee reports its findings and recom: | 


sel. He said the committee should 
| use its investigative and subpena 
powers to examine the alleged re- 


work that it must do. 


Tenn. Parleys 


Draw Throngs 


MEMPHIS.—The Tennessee Au- 
tomotive Assn.’s 1951 series of re- 
gional dinner meetings, which end- 
ed last week, broke attendance 
records. 

The tri-cities meeting at Johnson 
City drew 247, the largest regional 
meeting in TAA history. There were 
218 persons at the Knoxville par- 
ley and 220 at the Chattanooga 
dinner. 


Georgia Dealers 
To Meet in Oct. 


ATLANTA.—The 1951 convention 
of the Georgia Automobile Dealers’ 
Assn. is scheduled for Oct, 21-23 at 
the General Oglethorpe hotel, Sa- 
vannah, Ga., it was announced last 
week by L. L. Austin, association 
secretary. 


Teague and His Hudson 
To Race in Phoenix 


PHOENIX, Ariz.— Marshall 
Teague, Grand National Circuit 
Stock Car point leader, will make 
his next bid for victory with his 
Hudson Hornet Apr. 22 at the one- 
mile oval here. 

Teague last week won the 100- 
mile stock car race with his Hud- 
son at Gardena, Calif. His time for 
the 200 laps of the half mile track 
was 1 hour, 38 minutes, 17.17 sec- 
onds. A 1951 Nash was second and 
a 1950 Plymouth was third. 

The Hudson driver also won the 
three-lap race run prior to the 100- 
mile grind. He nosed out a 1948 
Buick and a 1950 Mercury. 


MORRIS 






NEW LIFE for 
LIVE DEALERS 
with the “BIG 4” 


1. Eliminate rationing of rubber 
to industry at the earliest possible | 
date. 

2. The government should make 





lationships. 


Tobin, a representative of the 
| labor-management Trucking Indus- 


available to manufacturers 100,- | tty National Defense committee, 


| said: 

“Is it true, as has been widely 

the rubber needed for military |"Umored, that the DuPont interests, 

orders. |for example, have practical con- 
3. Production of synthetic should |trol of U. S. Rubber, as they have 


be increased anywhere from 100,000 |0f General Motors? If that is true, 
to 200,000 tons a year as soon as|f course, it accounts for the fact 


possible. that General Motors passenger 
4. Officials, who set the goal for |C4rs are getting rubber. 


stockpiling natural rubber for a) . ; 
war emergency, should begin a new | ¢¢9S IT true that there is an inter- 


study of the whole situation with | locking relationship between 
a view toward 


000 tons of dry rubber a month 
during the second quarter, plus 





|similarly have resulted in rubber 


pose. . - 
|going for passenger cars? 


* * * 


aes ioe along this | 
line were submitted by J. E. | Scarce 


ber executives. |He added that the trucking indus- 
When Trainer finished his testi-|tty and the defense effort are en- 

mony, Sen. Gillette, Iowa Democrat | angered because so many new 

and subcommittee chairman, said: |tTuck-trailers cannot be operated 

“Mr, Trainer, members of the | because of a lack of Eres. 

subcommittee are in almost total | cs — 

| agreement with you on the rec- | OTH General Tire & Rubber Co. 
ommendations you have made.” 


Gillette told a reporter that “evi- | have developed processes that can 
dence so far shows clearly that help solve the synthetic rubber 
there has been poorly considered | problem with little expense or ad- 
handling of the entire rubber sit- | qitional facilities. 
uation.” — , ; General said it can get at least 

“The first glaring mistake was|99 percent more rubber out of the 
in allowing synthetic rubber pro-|same facilities and same basic in- 
duction to be all but scuttled,” he | gredients. Goodyear figures its 
added. “The plants haven’t been | method will add 20 percent to the 
producing at capacity and neither | output. 
are they producing at capacity Goodyear, which revealed its 
now. et | how - to - get - synthetic - quicker 

2 process some four months after 

General, is going to get a chance 
to prove it first. That’s because 
General and the Reconstruction 
Finance Corp. have been unable 
to agree on such a vital matter as 
compensation. 

The progress of Goodyear’s proc- 
ess was disclosed by Vice-President 
|R. S. Wilson. Goodyear has com- 
pleted a run of 300,000 pounds of 
the new type synthetic. The rubber 
was turned over in the government 
plant operated by Goodyear in 
Houston. 
| It will take another 90 days or 
iso before the rubber can be con- 
iverted into tires and given bruis- 
ing tests on highways. 

* + * 


HE Senate subcommittee also | 
heard a charge that car makers | 
are receiving tires at the expense | 
of truck-trailer manufacturers be- 
cause of “interlocking relationships 
between the tire companies and 








DEALERSHIPS STILL OPEN 
FOR MEN WHO WANT 


ACTION anv PROFIT ww 
ILLINOIS — MICHIGAN 
INDIANA — WISCONSIN 
OHIO—MINNESOTA—IOWA 









aimler 






“CARS IN EVERY WRITE, PHONE, WIRE 
PRICE CLASS" FOR DETAILS NOW 


 §. H. ARNOLLT, INC., pistrisutor 





415 EAST ERIE STREET + CHICAGO 11, ILL. 


abated | 


| YW Son stressed that Goodyear | 


has turned the process over to 
| RFC, 
and expects no royalties. 

General President William O'Neil 
|}explained why his company wanted 
some compensation. First he made 
it clear that General developed the 
|Process on its own initiative and 
|}with its own money. 

The last time his firm gave a 
| development to RFC, it cost his 
| company $600,000, he said. He 


| doesn’t want this to happen again. 


All he wants, he told the sena- 
tors, is pay for the time and ef- 


wants no patent monopoly 


slowing up the| Chrysler and Goodyear, and _ be-| 
amount being diverted to this pur-|tween Ford and Firestone, which | 


Tobin said truck tires are so) 
that there is now a black | 
Trainer, vice-president of Firestone |Market. He said purchasers must | 
Tire & Rubber Co., and other rub-|Pay an extra $30 to $50 per tire. | 


| 





ham, Ala.; L. J. Bonenblust, Rochester, N. Y.; W. P. Gockel, Shaker Heights, O.; C. C. Wall, Green Bay, Wis 

Third row (left): H. E. Hertzfeld, Toledo; E. W. Schuon, comptroller; A. B. Lindahl, Minneapolis; H. C. Gepp, used-car merchandising! market continued to rise. 
Lincoln, 
Dayton, 
Galles jr., Albuquerque, N. M.; H. J. Fox, Fort Worth, Tex. Rear row (left): M. J. O'Connor jr., executive assistant to the general sales | company’s total, as against 85.8 per- 
and W. L. Krebs, Silver Spring, Md 
Randolph, of Randolph Oldsmobile Co., presented a commission as admiral in the ‘'Great Navy of the State of Nebraska” 


Neb.; J. U. McKethan. 
O.; Harvey Golden, 


Charleston, S. C.; 
Reading Pa.; H. L 


to Wolfram 


Spare-Tire Ban blasted 


fort involved. This is something 
he and RFC can’t agree on. 
How General achieves the in- 


Ford of Canada 
Hits New Sales, 
| Output Highs 


| WINDSOR, Ont.—Production an 
|sales of Ford Motor Co. of Canada 
Ltd., rose to new heights durin; 
1950, the annual report of the con 
| Pany reveals. 
| Sales of Ford-produced vehicle 
|}in Canada accounted for 30 percen 
|of the greatest retail automotiv 
|market in Canada’s history, whic! 
|absorbed more than 426,000 car 
and trucks of domestic and foreig: 
manufacture, 

The company’s 1950 sales volum: 





Members of the quarterly Oldsmobile Dealer Council met in Lansing with factory executives. Front row (left): T. C. Downey, works|of $248,466,663 was up 17 percen 
manager; J. J. Dobbs, executive assistant to general sales manager; Percy Tucker, St, Louis; J. M. Boyce, Jackson, Miss.; J. F. Wolf- lover the previous sales record, sei 
ram, general manager; G. R. Jones, general sales manager; W. P. Loder, Salem, Ore.; G. J. May, Chicago; N. S$. O'Neill, Kansas City; |in 1949, of $212,036,601. As in other 
J. D. Casey, White Plains, N. Y.; C. H. House, Birming- | postwar years, the proportion of 


jtotal sales taken by the Canadiar 


In 1950 Canadian sales totaled 
|$226,111,470, or 91 percent of the 


jecent in 1949. 
| The report points out that al- 
{though the 1950 net profit of $19,- 
663,350 surpassed the 1949 figure of 
| $17,256,762, operating profit for the 
|year did not increase in proportion 
ito the additional volume of busi- 
ness. When profits are considered 
jin relation to sales, net profit from 
}all sources in 1950 was equal to 7.9 
}cents on each $1 of sales, as com- 
pared with 8.1 cents in 1949. 
Number of people employed in 
the company increased from 13,965 


creased output is something O’Neil|at the end of 1949 to 15,039 at the 
isn't telling. _He did disclose the|end of 1950. Salaries and wages in- 
method is being used in the Cana-|creased during the same _ period 


dian government plant, that he is 
using some of the rubber, and that 
by all means it isn’t a “crazy no- 
| tion.” 

This new step in synthetic prog- 
ress is significant to rubber men. 
Some point out that it is just fur- 
| ther evidence that within 20 years, 
maybe a lot less, we will be using 
|/man-made material exclusively. 

* * + 

| MEANWHILE, charges that large 
| + rubber companies were getting 
|more than their just supply of rub- 
| ber were not substantiated at the 
| hearings. 

Many small firms had said that 
the rubber they should have re- 
ceived went to their big rivals. 
Senate investigators, however, 
have found that if there has been 
discrimination in distributing 
rubber, it has been among small 
concerns at the expense of other 
small concerns. 
| NPA has been dividing limited 
supplies among 888 companies. Tire 
makers have been getting about 70 
percent, their historical share. 

Each producer is supposed to get 
|an amount in proportion to his 





and Goodyear Tire & Rubber | Consumption during the fiscal year 
Co. told the subcommittee that they ending June 30, 1950. That is the 


base period. 
x “ + 

TATISTICS laid in the laps of 

the senators by NPA’s Spencer 
| disclosed that, prior to his regime, 
;extra rubber, ranging from 75 per- 
cent to several hundred percent 
|over the base period, was allowed 
|Many companies. He said increases 
|of more than 1,000 percent went to 
| some concerns. 

Spencer took office three 
months ago. In mid-February, 
NPA ordered him to throw out 
the extra allotments and review 
each case separately according to 
a fixed standard. 

Since then none of the Big Four 
companies, except B. F. Goodrich 
Co., has received more rubber than 
their base period, most of them 
less than they were entitled to. 
Goodrich got the adjustment be- 
cause of a long strike during the 
base period. 

Just before Spencer made his for- 
mal report, R. S. Wilson, Goodyear 
vice-president, spelled out for the 
committee how the readjustment 
has affected his company. 

x + * 


JNSTBAD of getting more rubber, 

it has received millions of pounds 
|less than it was entitled to in the 
last six months, he said. 

By taking rubber away from 
Goodyear and giving it to other 
companies, the firm’s employes lost 
1,750,000 hours of work and $2,950,- 
000 in pay, Wilson stated. 

It cost Goodyear dealers $40,000,- 


}000 in sales and an estimated $10,- 


000,000 in gross profits, he said. 
This rubber, he explained, would 





have built 730,000 passenger tires, 
155,000 truck tires, 32,000 farm 
tires, 700,000 tubes and 8,500,000 
pounds of camelback. 


from $40,735,348 to $44,683,528. 


Transit Vehicles 
Get Metal Relief 


| WASHINGTON. — National Pro- 
duction Authority has granted in- 
terim relief to manufacturers of 
| public transit vehicles from alumi- 
/num and copper limitations in the 
| Second quarter of 1951. 

This relief permits the manufac- 
iture of 15 streamlined streetcars, 
| 80 rapid transit cars, 222 silent elec- 
tric trolley coaches and 2,000 city 
and intercity buses. 


AUTOMOTIVE NEWS WANT ADS have 
| been proven the quickest, least expensive 
}method of reaching the men who want 
|what you have or have what you want! 
i the back pages of this issue. 





| Automotive Books 


That Should Be in Every 
Dealer's Library 


These books should be in the library of every 
franchised dealer—available to his mechanics 
and salesmen—the knowledge they contain will 
be valuable when the ‘chips are down" and 
real competition arrives. 


MODERN AUTOMATIC TRANSMISSIONS. 
Concerning the design, construction and op 
eration of automatic transmissions and torque 
converters, published by Floyd Clymer. $2.00 
postpaid, 

TREASURY OF EARLY AMERICAN AUTOS. 
Just out! Clymer'’s McGraw-Hill book of his 
torical cars, songs, cartoons, slogans, data 
Vanderbilt Cup, Indianapolis, N. Y. to Paris 
Races. 22,000 words of text, 500 illustrations 
Beautiful 224 page large gift album. . . $5.00 


JOHN O. MUNN'S "A Guide to Automobile 
Selling."' Handy-size clothbound book for 
salesmen—64 pages. $3.50, postpaid. 


KNUDSEN, A BIOGRAPHY. By Norman Beas 
ley. 397 pages, a clothbound. $3.75 postpaid 


AUTOMOTIVE MECHANICS. Wm. E. Crouse. 
A comprehensive and basic course on the sub 
ject of foundamental automotive mechanics 
Cloth binding. $4.50 postpaid. 


DEALER BUSINESS COUNSEL. Financial and 
operating facts for the guidance of automo 
bile dealers. By J. B. Van Tassel, Dealer Busi 
ness Consultant. $2.00 postpaid. 


FASTEST ON EARTH. By Capt. George Eyston 
Complete history of every land speed record 
from 1898 to the present. Paperbound, $2.00; 
clothbound, $3.00 


FLOYD CLYMER'S MOTOR SCRAPBOOKS. 
Order Edition No. !, 2, 3 or 4 in paper cover 
$1.50 each. Deluxe clothbound, 50. Scrap 
book No. 5 in paper cover, $2.00 each or 
deluxe clothbound, $3.00 each. Steam-car edi 
tion, $2.00 or clothbound, $3.00, postpaid. 


HENRY FORD—HIS LIFE, HIS WORK, HIS 
GENIUS. By Wm. A. Simonds. Reprinted by 
Floyd Clymer. Deluxe edition, $4.00, postpaid 


1950 INDIANAPOLIS RACE YEARBOOK. Arti 
cles by famous race authorities with technical 
data feature stories, driver histories, cartoons 
newsy comments, highlights. Price—$1.50 post 
paid or $3.00 for Deluxe Edition Fabrikoid 
bound with gold leaf lettering. 


INDIANAPOLIS RACE HISTORY — 1909 TO 
1946. 852 pages, 1,000 illustrations. Deluxe 
edition, $5.00 postpaid. Paperbound, $3.50. 


FLOYD CLYMER'S INDEPENDENT TEST RE- 
PORT OF KAISER-FRAZER CARS. Deluxe edi 
tion, $2.50 each. Paperbound, $1.50 postpaid 


BOOK DEPARTMENT 
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Fight Due on Renewal 
Of Reg. W Powers 


(Continued from Page 1) 


issn. seeks a rewriting of Regula- 

ion W “so as to permit persons 

.eeding motor vehicles for business 
ind other practical reasons to pur- | 

hase them without upsetting do- 
nestic budgets.” 

So far, NADA appeals to the 
FRB have met with a flat “no.” 
A group of far western dealers 
got the same answer. Regulation 
W imposes even tougher down 
payments on West Coast buyers 
due to freight cost differences. 
Meantime, Rep. Patman_ sug- 

gested last week a congressional 
investigation of FRB, including to 
what extent it should be responsi- 
ble to the executive department of 
the government. 

Only recently, William W. Mc- 
Carthy, chairman of the American 
Bankers Assn., speaking on con- 
sumer credit, declared that Regu- 
lation W had failed completely in 
achieving its objectives, and should 
be relaxed. 

* * * 
‘Ppt recently, Regulation W 
has been hurting sales finance 
firms a lot more than dealers. Vol- 





XPRESS 


SELLS 
_. WESTERN NEW YORK 


: Because WESTERN N. Y. 
1S SOLD ON THE 
COURIER-EXPRESS 


ONE BEAT is that it’s a well bal- 
anced newspaper, making it an equal 
favorite with both men and women. 


THE PROOF is found in the fact 
that the largest ‘newspaper circulation 
in the state, outside of New York City, 
is the Sunday Courier-Express*. . . 
Leading merchants selling men, as 
well as those catering to women, find 
the morning Courier-Express the 
most economical and productive way 
to reach those families with the most 
money to spend. 

*290,348 ABC Audit, 9/30/50 
COLOR for Greater Sélling Power. 
Full color (two, three er four) 


available weekdays... black pine 
one color, Sundays. 


BUFFALO 
COURIER- EXPRESS 


Western New York's Only Morning — 
and Sandey Newsnap 
REPRESENTATIVES: 


OSBORN, SCOLARO, MEEKER & SCOTT 
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ume in the auto departments of 
nearly every finance firm in the} 
| country is said to be down sharply | 
| from last year. | 

All the groups opposing credit 
controls in present form see as 
their last chance for a year to 
get remedial action, the time 
when Congress debates renewal 
of the Defense Production act, 
which contains the authority for 
Regulation W. 

One of the groups which will lead 


the battle is the American Finance | Philadelphia Dealers Honored by City— 


Philadelphia Mayor Bernard Samuel (left) is shown here awarding the annual certificate of | 


Conference, an organization of in-| 
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[ Re Knetzer Claims 
ft Se @ He'll Pay $178,000 
Debts by May 1 


ST. LOUIS.—Creditors of Robert 
L. Knetzer, bankrupt Edwardsville 
(Ill.) auto dealer, have been assured 
| |that $178,000 will be paid into the 
|U. S. District Court at Springfield, 
|Ill., for their benefit. 

Saul Cohen, an East St. Louis 
(Ill.) attorney, last week told the 
* |court that Knetzer planned to pay 
4 || $5, 000 every five days until May 1 
j}and started the payments with a 
$5,000 deposit. He said the balance 
| of $158,000 will be made on the last 
| day. 

Neither Cohen or Knetzer, who 
| was in court, told where the money 
was coming from. Except for six 
| times when he was released in cus- 





dependent finance companies doing | merit of the Philadelphia highway traffic board, the city's official safety agency, to Phila- | tody of U. S. marshals to seek 


business in all parts of the U.S. 


| delphia Automobile Trade Assn. for contributions to Philadelphia safety programs throughout 


|money with which to make restitu- 


The AFC in a bulletin issued for | the year. A. A. Martin (next to the mayor) and John B. White (center) accept the award for | tion, Knetzer has been in jail for 


public consumption last week held | the dealer group. Charles Bird (right) also received a special award. Nevin A. Funk, chair- 


that Regulation W does not tend | man of the traffic board, looks on. 
to curb inflation because: 
ok 
1 IT IS generally anes among | goods are being controlled by the 
* economists that inflation is| National Production Authority, 
caused by the creation of new! through its allocations of materi- 
money through extension of credit.| 21s used by manufacturers, If 
The only originating sources of| Regulation W is supposed to ac- 
new money are the Federal Re-| complish this purpose, it means a 
serve System and the credit pro- | duplication of manpower, wasted 
gram of the federal government. | money and other waste. 
All other factors—including con-| 2. Credit controls are applied to 
sumer credit—only distribute the|used cars as well as new ones. 
new money that is created. Used cars do not use _ essential 
2. Installment credit in 1950 was/|materials. They save materials by 
considerably below the normal per-|diverting demand from new cars. 
centage of total consumer purchas- | Yet stringent controls on used cars 
ing power. In 1950 installment|lead many people who might buy 
sales credit outstanding amounted |a good used car to seek a new one, 
to only 3.85 percent of total pur-|since there is not much difference 
chasing power. In 1940, a normal | in the terms. So this defeats the 





year, it was more than 4 percent|FRB’s own declared purpose. 
(figures from Federal Reserve * * * 
Board). 


3. Installment credit in 1950 
was thus only 3.85 percent of 
total purchasing power. It is 
against this small volume that 
Regulation W applies. 

4. The controlled portion of this | 
3.85 percent under Regulation W | 
amounts to only about 1 percent 
of total consumer purchasing | 
power. And if Regulation W_ suc- 
ceeds in reducing this by 30 per- 


cent (more than the FRB gave as} 
its aim) it will have a restricting | 


effect on only 4/10 of 1 per ent of 
total consumer purchasing power. 
~ & * 


m= ONLY 9.18 percent of the total 
od. increase in bank credit out- 
standing during 1950 was due to 
installment credit. This was the} 
part the FRB put controls on. The | 
other 90.82 percent remain virtu- 


ally uncontrolled. Allowing bank | 
credit to expand unchecked per-| 
government to go on) 


mits the 
spending beyond its income. Check- 


ing it would hamper the continua- | 


tion of deficit spending 
from FRB reports). 

6. Consumer credit has always 
been one of the most stable fac- 
tors in the American economy. 
Government figures over the past 
25 years show that it amounts to 
just about 10 percent of total 
personal expenditures in normal 
years. During the war years, 
when things to buy on credit 
were scarce, they ran lower and 
have continued to be lower than 
10 percent since then, Despite 
the financial panics of the depres- 
sion that ruined other branches 


of our economy, scarcely any 
installment finance companies 
failed, 


The foregoing shows that the 
public, the AFC said, with the help 
of the finance companies, regulates 
its own purchases on credit—it 
does not go heavily into debt to 
buy things for any reason—because 


|they might be scarce, for instance. 


The loss rate on repossessions for 
nonpayment of installments report- 
edly runs below 1 percent of total 


volume. 
* 


+ * 
VIDENCE that terms are too 


(figures | 


3 DURABLE goods are pouring 
*7e out of the factories. The short- 
;ages just aren’t there. In _ fact, 
|there is reason to believe credit 
jterms should be liberalized even 
lunder normal conditions to help 
;move the oversupply of many 
| items. 
| 4. Regulation W also discrimi- 
|nates against one group of busi- 
|nesses. It uses the automobile 
dealers, appliance and TV mer- 
chants and the finance companies 
as “whipping boys” to take the 
|brunt of their supposed attack on 
| inflation. Because it depends on the 
|commercial banks to finance its 
deficit spending, the government 
does not control the flow of credit 
where it originates. 

5. By forcing people to drive 
| poorer cars than they should, 
Regulation W is creating serious 
safety hazards. Figures of the 
Automobile Manufacturers Assn. 
show that 25 percent of present- 
| day cars should be junked as un- 
safe, This is a far higher figure 
| than before World War II. Fully 
| 38 percent of all cars in use are 
| past the 10-year-old mark at 


| which they begin to become high- 


way hazards. The man who con- 
tinues to drive a dangerous jalopy 
because credit terms prevent him 
from getting a safer car is a 





menace—because of Reg. W. 

6. The administration of Regula- 
tion W is unbalanced. An automo- 
bile is a necessity for millions of 
people, yet terms for its purchase 
are 33144 percent down and a maxi- 
mum of 15 months to pay. Terms 
on less essential goods such as TV 
sets and vacuum cleaners—selling 
for far lesser amounts—are 25 per- 
cent down and 15 months. And 
there are no credit controls at all 
on jewelry, a luxury. 

ea 7 * 
THERE is an unbalance, too, 
¢ in application of controls. The 
man with credit good enough to 
get an uncontrolled loan can bor- 
row to buy a car. The man who 
can get credit only on the install- 


cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box- 


stringent is the increasing over- 
supply of many items under credit|Cqnada Reports Rise 
control, such as television sets and 


appliances. There is no danger of In Auto Credit 
Canadian gov- 


HOUSER ENGINEERING & 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from... 


MFG., INC., 


Over 


Bluffton, Ind. 


100 Service Items | 


inflationary pressures by bidding} OTTAWA. — The 
for scarce products when there is 
a glut of these products on the 
market.” 

The AFC further held that Regu- 
lation W fails in its declared inten- 
tion to reduce the demand for 
essential materials by curing pub- 
lic ability to buy durable goods 


as follows: 
1. Materials used in durable 


ernment reports the number of new 
motor vehicles financed as a per- 
centage of new-vehicle sales during 
January of this year showed 23.5 
percent for cars against 21.8 per- 
cent a year ago and 29 percent for 
commercial vehicles compared with 
26.9 percent last year, with the total 
rising to 24.7 percent, against 22.9 
percent a year ago. 


|contempt since March, 1950. 

He was sent to jail by U. S. Dis- 
| trict Judge Charles Briggle for con- 
ment plan usually cannot, Both in-|tempt following an audit of the 
volve extension of credit to be| business that indicated Knetzer had 
used for the same purpose. undeclared assets of $250,000 which 

8 In the Defense Production | he could apply on claims of credit- 


act that establishes authority for | Sat peentag moa Mg, ‘tae: on 
Regulation W, the FRB is given | of jail has raised an additional 
outright control. This amounts to | $47,000. 

dictatorial powers without limita- 

tion by Congress. .It can set 
any terms it pleases and make 
changes as often as it pleases 
without notice or remedy, 

“The amendment to Regulation 
W issued by FRB to become effec- 
tive Oct. 16 was issued on Oct. 14. | 
It tightened considerably the terms 
on many types of merchandise and 
brought new goods under control. 
Dealers were given no warning or | 
opportunity to prepare for this 
action, ”" the AFC recalled. 





Price Peg Ruled Out 


By Canadian Official 


OTTAWA.—There will be no 
direct price controls over motor 
vehicles sold in Canada at pres- 
ent, it is learned. Finance Min- 
ister Abbott declared flatly last 
week that direct controls in gen- 
eral “would in our judgment 
create more confusion than sta- 
bility.” 
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Roos Sees ‘Economic Pressure’ Forcing Issue . . . 





Better Climate for Light Car? | 


TOLEDO. The general eco- 
nomic situation is growing more 
favorable to emergence of a popu- 
lar light car in 
this country, in 
the opinion of 
Delmar G. Roos, 
first vice - presi- 
dent of Willys- 
Overland. 

Addressing a 
Toledo regional 
meeting of the 
Society of Auto- 
motive Engineers 
last week, Roos 
pointed out that 
“a trend to the lighter design of 
car would make available the same 
amount of transportation at a 
much lower cost in fuel and ma- 
terials, thereby greatly reducing the 
drain on the nation’s economy.” 

“This trend is beginning to ap- 
pear, and there are indications that 
the public would be receptive to 





D. G. Roos 


this type of car, Economic pressure 





Yes, Midland Welding 


a big part in the assembly of metal 
parts. In dozens of plants they are 


helping materially to 


production—saving time and 
money—because they simplify the 
attachment of metal parts. 


Effective in 









the nut from 


“BLIND SPOTS” 


With Midland Welding 
Nuts anchored to parts 
ininaccessible positions, 
bolts are turned into 
these nuts without need- 
ing any device to hold 


is gathering in many directions to | 


force the issue,” he said. 

The advantages of the small 
car were listed in his speech. 
Roos stated them as: 

“1. trend in a lighter design of 
car would make available the same 
amount of transportation at much 
lower cost in fuel and materials. 
, . Consider that the average of 
gasoline mileage of American pas- 

|senger cars was, in 1950, approxi- 
|mately 14.8 miles per gallon. Con- 
sider also that "we are now import- 
ing 10 percent of our total crude 
oil to meet current demands... . 

“2. Had all the cars in 1950 been 
built in the diminutive 1,500-pound 
class, 1,825,000 tons of steel and 
1,150,000 tons of cast iron would 
have been saved—enough to build 
8,230,000 additional cars. 

| “3. Maneuvering ability and ease 
of parking commend it. 

“4. It is now recognized that 
(they) can be made to ride and 
|handle well. 

“5. . . . Overdrive permits a 





Nuts play 


increase 


turning. 
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Speed your production by using Mid- 
land Welding Nuts. Write or phone 
us today for complete information. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue «+ Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 
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Merchandising 


little engine to do a big job, and Memos to Dealers 
is the greatest single contribution 
to economy to date.” 

“Why, then, has the small car 
been so slow in coming?”, asked 
Roos. 

“Principally,” he said, because 
“the public has seldom, if ever, 
changed its habits because it ought 
to. It changes them only when it 


By Bob Finlay 


JEW-CAR dealers of Waltham, | ment equipped to service your every 
1‘ Mass., have an unusual program |automotive need — from a missing 


has to by reason of conditions|for promoting used-car sales, It | hub cap to a complete motor over- 
forced on it. has proved successful enough to! haul. 
“For one thing,” he continued, | renew. “Our prices are most economical 


“the American public has by habit Each dealer in the six promoting|—We invite you to compare them 


bought as big a package as itig joint radio advertising program | With anyone’s, 

could.” personally gives his own commer-| “Let Us Give Your Car a Com- 
“If one of the larger compan- |cial each day over station WCRB. | plete Check-Up Soon. 

ies accepts the challenge of the All of the dealers are enthusi- | “You'll see why our customers 

light car and goes into production | astic about this personal touch. |keep returning to us ... for our 

on an allout scale, they will be | It not only draws business but | mechanics will treat your car as if 

able to achieve a hastening of provides a ready conversational |it were their own. It means per- 

public acceptance and offer a handle. fect service.” 

very satisfactory car at —- | We assume that the dealers re-| * * * 

ably lower prices. . . . But, no |,, aciaiiees can ; , \ 

tmait company can hope to force |S0" nar they Siem “hase to tro tteresting Contest 

the issue. down to the station every day. .O PROMOTE Morris cars, Car 

Sales & Service, Ltd., Toronto, 





“Until recently, the public has not} They are John Perry (Cadillac- | l 
seen a sound, light car that repre-| Pontiac), James Bothen (Nash), | gave away free $10 bills to anyone 
sents what can be achieved in per-|Bill Diener (Studebaker), Bill|in Toronto who could identify sales 


formance, luxury, ride and econ-| Mitchell (Chevrolet), James West Staff of company driving Morris 
omy. | (Buick), and Walter Abbott (Ford). cars about Toronto. A large ad- 
“... There will be, therefore,” he | The dealers got together on the | Vertisement in Toronto dailies car- 


sa'd, “no sudden change. In fact,| idea of plugging used-car pur- ried pictures of 12 members of the 
staff who would be driving Morris 


there could not be because of the| chases from new-car_ dealers. | 
magn‘tude of the task.” They took the confidence-build- |C4™S between 9 a.m. and 5 p.m. 
ing theme that new-car dealers |through the city streets on demon- 





| have a heavy investment in their |Strations. 
Wages and Hours | community which they can pro- To enter contest, anyone could 
ee tect only with a reputation for |obtain free set of rules at company 
Rising Fastest sound and fair business. |Office, and then if seeing a mem- 
I M f t o ; a commercials go somthing | ber of he ~~ ag staff ptt ge 
ike this: cars, stop e car and identify e 
- . aren ae uring “This is (NAME) your (MAKE |staff member and receive a $10 bill. 
NEW YORK.—Wages and hours|OF CAR) dealer .. . speaking from | -- —____—— 
in manufacturing are rising faster | (FIRM NAME)—one of your Walt- 
than os in ee ee new-car dealers. Higher taxes | New Rubber 
according to a survey o e Na-| | higher livi te. ; 
| tional Industrial Conference board. ciuiioalr in “ew a= sisibeathon Goodyear Also Reports 
Revealing that straight-time | mean some folks are being squeezed | Output Step-Up 
|hourly earnings in manufacturing |out of a chance to own a new HOUSTON.— Goodyear Synthetic 
|have shown an “average increase”|car. If you're one of them... a Rubber Corp. here cael the bil- 
of 85 percent in the year ending |motor:st who needs a dependable, | jionth pound mark on synthetic 
| January, 1951, the board notes that |economical car, but who can’t af-| rybber output last week as part of 
|this is “not much below” the per-|ford a new one . . . your best bet|its facilities moved into accelerated 
|missible 10 percent catchup ceiling. rests with the wise selection of a eduction oa 2.000.000 pounds of a 
| “On the other hand,” it reports, | newer used car. oa t of tire mi e 
|“similar increases in gross hourly| “Don’t wait and don’t take | ee 7S : 7 
earnings in non-manufacturing in-| chances. If you’re worried about This new material, developed by 
| dustries, for which no straight-time| your present car ... if you're Goodyear Tire & Rubber Co., will 
‘calculation can be made, ranged| paying more and more repair be used in its tire plants. An initial 
|from 2.1 percent in retail trade to bills : buy that newer used production run of 300,000 pounds, 
10.3 percent in non-metallic mining| ear now. You still can choose |™#de last month, has already been 
}and quarrying.” | the make and model you want at used in tire treads, the company 
Developments since the beginning| g reasonable price. , announced, 
of the Korean conflict, the board! “Choose the car to see you| Dr. R. P. Dinsmore, vice-presi- 
says, may be summarized as fol- through the critical days ahead dent in charge of research and de- 
lows: Increased employment, some |from a Waltham new car dealer|Velopment, said the new rubber 
shift in employment towards dur-|| | | your dealers who are in busi-|Shows better than satisfactory pos- 
able manufacturing industries and |ness to stay .. . in town to serve |Sibilities as tread and carcass stock 
government employment, markedly | you with satisfaction. for passenger tires, It also makes 


_|possible at least a 20 percent boost 
in production on facilities used, and 
at a reduction of about four cents 
|a pound. 


greater employe turnover, and a “This has been (NAME) .. 
rise in average hours worked. speaking from (FIRM NAME)... 
“With increased economic activ-|one of your Waltham new car 

ity and the greater demand for | gealers.” 

labor, average hours of work have! 





* * * 




















gone up,” the study disclosed. 

“From June to December, hours Problem Jobs 

in durable goods industries rose HE City Garage, Jamestown, | 
from 41.3 to 42.5 and in non- N. Y., let Jamestown residents | j 





durable goods from 39.5 to 40.4.| Know it likes “problem” repair jobs, | 
Most of the major groups went up|through a newspaper ad headed by 
one hour or more, with ordnance |the caption: “A Problem Job? We 
heading the list at 3.6. The most | Love ‘Em! 

striking changes in non-manufac-| Copy read: 
turing, apart’ from seasonal]| cause we're good at them. Our} 
changes, were in metal mining (up|‘automotive detectives’ _ find the | 
3.4 hours per week) and bitumin-|trouble and make repairs faster. | 
Ous coal (up 4 hours).” This means you get your car sooner | 


/and you pay less. For regular serv- | 
Book Tells Story 


lice and problem jobs, drive in.” 
Of Mexican Race 


* 
|The Why of It 
|“|T WON'T Run Just Because It’s | © 

LOS ANGELES. — One of the'| a Car—It Runs Because It’s in| = 
most exciting road races of 1950|the Proper Working Order.” That’s | 
was Mexico’s border to border Pan-|the way Windsor Chevrolet Co. of 
American highway race. Only 52 of |Mer Rouge, headed an advertise-| 
its 132 entries completed the 2,135-|ment in the Bastrop (La.) Clarion. | 
mile run. Many of the others ended | Copy says: 
in spectacular crack-ups on the des- | “And ... by the same reason- 
ert and mountain roads. ing ... if it doesn’t run as 

A well illustrated story of this | smoothly as it should, it means 
race is told in the latest Floyd! that you have a mechanical de- 
Clymer publication. Written by Ro-| feet—and that’s where we come 
land Goodman, an American re-| in 
porter who covered the race, the 
150-page book tells an interesting the 1951 Mobilgas Grand Canyon Economy 


story, complete with charts and be- R including the sweepstakes-winning Lin- 
hind-the-scenes details. \Cordell Elected Paced iene rolled from Los Angeles factory 


‘In Tallahassee assembly lines for delivery to southern Cali- 


Reynolds Lets Contract | fornia dealers. Produced were 47 Kent gray 
RICHMOND, Va.—Reynolds Met- TALLAHASSEE, Fla.—Joe Cor-|Lincolns and 70 Tomah ivory Mercurys, all of 
als Co. has awarded the contract/dell has been elected president of |them duplicates of the two winning cars, and, 
for construction of its $80,000,000|/the Tallahassee Automobile Deal-|when lined up on the new Santa Ana Free- 
aluminum reduction plant near ers Assn. way, formed a line nearly one-half mile long. 
Corpus Christi, Tex., to Henry C.| J. Johnson was chosen vice-presi- | More than 300 dealers took the announcement- 
Beck Co., of Dallas, and H. R.!dent; Fred O. Drake jr., secretary, |bearing cars back to their dealerships for 
Henderson & Co., Marshall, Tex. and Jesse Parker, treasurer. | display purposes. 


“We love them be-| 


ef 





Duplicates of Winners— 
Southern California motorists last week saw 
7 the first of 117 duplicate models of two of 

“You'll find _our repair denar*- | the three winning Ford Motor Co. entries in 
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‘1 vo Little Time for Chisiae? eo 


OPS Likely 


to Extend 


{uto Order May I 


(Continued from Page 1) 


manufacturing costs would be 
iaken care of. He said the 3% 
percent rise was “intended only 
as an interim measure.” 

The downswing in the used-car 
market has caused several dealers 
to demand repeal of second-hand 
model ceilings as an unnecessary 
waste of administrative money (see 
Letter Box, page four), Used-car 
prices and dealer new-car discounts 
are controlled under amended Sup- 
plementary Regulation 5, which has 
no fixed expiration date. 

* + *« | 

\\ THETHER May Day will bring | 
a restoration of the full dealer | 
discount was not certain, although | 
DiSalle reportedly responded warm- 
ly to an appeal on the discount | 
inequity by a delegation of NADA | 
leaders, including President McKay. | 

The March 2 slice in the discount 
was effected by amending SR 5 to 
allow dealers to raise their retail 
prices only by the amount of dol- 
lar-and-cents increases posted in 
manufacturers’ wholesale prices, 
which went up 3% percent. Dealers 
were denied their historical mark- 
up share in the higher prices. 

Because of strong pressure 
from NADA and its membership, 
chances were believed nil that 
OPS would try again to whittle 
the dealer markup in the event 
of a new-car increase. There was 
no indication, though, in the dis- 
count reinstatement proposed by 
NADA would be approved if 
prices are extended as is. 

Another question mark was the 
report on new-car prices made in 
January by John Hancock, New 
York investment counsellor, who 
conducted hearings for OPS. Han- 
cock was known to have submit- 
ted a “formula” to DiSalle for de- 
termining new-car prices on the 
basis of cost fluctuations. 

* + * 
JN THE March 2 increase-and- 
extension, DiSalle noted that Han- 
cock’s recommendations were un- 
der study and announced that he 
(DiSalle) was “moving ahead as 


Munn 


(Continued from Page 3) 

their jobs is selling new cars. Their | 
capabilities have been proved. It is | 
maintaining the personal trans- | 
portation system of this country— | 
a system that has changed the geo- | 
graphical aspects of the nation and | 
made man more productive. They | 
are servicing individual’s most im- 
portant “time” utility, and the na- 
tion’s most important “place” util- 
= * * * 


Competition Ahead | 
4 hve availability is worth money | 
to any automobile owner. With- | 
out it automobiles would be worth 
little. Dealers, also, make ee | 
available millions of dollars worth | 
of parts. This availability also in- | 
cludes showrooms where people can 
see new products and become en- 
thusiastic about the progress and 
development of the automobile in- 
dustry. A dealer’s place is where 
new cars are Made more depend- 
able by the make-ready for deliv- | 
ery, This is a very essential part | 
dealers play in preparing the car| 
for satisfactory performance, 
A dealer adds responsibility to 
the industry, for he is the indus- | 
try’s contact with the public, It | 
is not only that his word is good, 
but his financial responsibility | 
makes possible the paying of cash 
with bill of lading for new cars 
delivered. He converts the fac- 
tory’s product into sales by tak- 
ing in and reconditioning millions 
of used cars, as well as selling 
the new cars on time. | 
The world needs to be reminded | 
that the auto dealer has done a 
creditable job. He has sold 118 
million new automobiles and twice | 
that many used cars. At the same 
time he is responsible for the al- 
most 50 million cars now in use. 
The telling of his story has 
lagged, but it must be told and 
dealers must tell it in order that 
they may benefit, rather than 
suffer, by the hotly competitive 
narket that, save all-out war, will 
surely arrive by fall. 





rapidly as possible to provide a 


| comprehensive pricing formula and | 
to establish standards of general | 


applicability.” 

The 3% percent boost, DiSalle 
acknowledged, failed to meet sec- 
ond-half cost increases for any| 
member of the new-car industry. 

“In some instances, it is substan- 
tially less,” he added, “It should} 
b2 emphasized that only direct la- 
bor and materials costs have been 
considered (italics are DiSalle’s).” 

No acute rise in labor costs 
has been evidenced since March 
1, when auto manufacturers were 
required by the _ cost-of-living 
formula to give their employes 
five-cent raises. Another pay 
boost, but not as high as five 
cents, is anticipated for the June 
1 escalator review. 

The independent car _ builders 
were most vocal in requesting price 
relief at the Hancock hearings. The 
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Retail Outlet Opened by Pontiac— 


Pontiac's new retail store has been opened in that city. General Manager Arnold Lenz and 
Sales Manager L. W. Ward were hosts to Pontiac business leaders on a tour of the factory- 
operated dealership which occupies nearly two acres, and which will serve as Pontiac's retail 
| outlet and customer service headquarters for that city. Harry J. Klingler jr. is the manager. 


|The 43,000-square-foot building incorporates 


every innovation in auto merchandising and 


| service, the company states. Designed as a completely functional showplace, the store boasts 


an elevated control tower for interior traffic, 





stream pollution, automatic sprinkler system 
| There is a surfaced used- car lot and parking 











|March 2 price rise was the second 
on the 1951 models of the inde- 
pendents, whereas it was the first 
on the new models of the Big 
Three. 

Issuance of CPR 1 in mid-Decem- 
ber, with a Dec. 1 rollback date, 
wiped out price boosts announced 


intercommunication system, a complete machine 
shop, parts and accessories store, recessed fluorescent lighting, exhaust tube vents for run- 
ning vehicles and engine dynamometers. It has a fresh air supply and exhaust system, tile 
walls, underground grease, gas and oil storage, sand and waste oil separator to prevent | 


and employe locker rooms and lunchrooms. 
area. 
after Dec. 1 by the Big Three and 
Nash. The latter independent, how- 
ever, had made a price rise when 
its 1951 cars were introduced last 
fall. 
= * 
HE March 2 amendment appears 
to have established a pattern 


| of industrywide action. 


a7 
ol 


Prices of 
all industry car products were 
equally affected by the 3% per- 
cent price rise. Normally, of course, 
amounts and timing of _ price 
changes vary widely from maker 
to maker. 

The harried OPS did not escape 
withering blasts last week from 
two men who at first look would 
appear to be friendly to the agency's 
objectives. 

Resigning a $53-a-day job as 
consultant to OPS, former Gov. 
M. E. Thompson of Georgia de- 
plored the fact he had been 
given nothing to do since he ac- 
cepted the appointment three 
months ago. Thompson con- 
demned DiSalle as a “price ma- 
nipulator” and said no real effort 
had been made to control prices. 

U. S. Sen. George D. Aiken, Ver- 
mont Republican, generally re- 
garded as a liberal, called for the 
immediate removal of all wage and 
price controls. He said prices would 
be “at least 10 percent lower today 
if controls never had been im- 
posed.” Higher taxes and _ stiffer 
credit curbs are the best ways to 
regulate an inflated economy, he 


remarked. 
Mac Corpon 


Easier to apply than wax... 
makes you bigger profits 


DU PONT 





WHY YOU WILL LIKE 


LESS TIME AND LABOR TO APPLY 


plied for) is not just a polish or wax 
but a new car-beauty process applied 
with a high-pressure spray gun. It is 


Dealers everywhere acclaim it as a 
great time- and work-saver—and along 
with enthusiastic customers, they 
praise the glorious, lasting shine this 
new Du Pont Spray Glaze process 


puts on a car! 


Why spend long hours waxing cars 





new beauty 


OUTSHINES THE BEST WAX JOB... YET TAKES 


exclusively for shop application. 
Throughout 1951, big Spray Glaze 


ads will appear in SATURDAY EVE- 


NING POST and COLLIER’S, send- 


DU PONT SPRAY GLAZE 


1, Outshines the best wax job 
2. Lasts as long, or longer than wax 


3. Saves time: spray it on—wipe 
it off 


4. No masking of glass is needed 


5. Spray whole car at one time, 
or 


6. Interrupt the job if you wish 


7. Costs little; 6 oz. does almost 
any automobile 


8. Applied only in shops with a 
spray gun 





when you can apply Du Pont Spray 
Glaze in much less time and get even 
better results? Save time—turn out 
more jobs with the same amount of 
labor—make extra profits. 


Du Pont Spray Glaze (patent ap- 


ing customers to you for this com- 
pletely new car-beauty process! 

For an initial investment of approx- 
imately $50 you can start a profitable 
Spray Glaze business. Ask your jobber 
about it. 





Here’s what dealers say about new Du Pont Spray Glaze 


“*Easier and :aster to apply...and we have 
never seen a better lustre."’ Mike Hrabec. Cecil 
Motors, Inc., Dodge & Plymouth Elkton. Md 


REG. U.S. PAT. OFF. 


BETTER THINGS FOR BETTER 


LIVING... 


““Since we took on Du Pont Spray Glazing we 
have practically eliminated all ordinary polish- 
ing and waxing.’ Al Bonifacino, Diamond Mid- 
town Station (Gulf), Wilmington, Del 


“*Du Pont Spray Glaze is superior to any polish 
or wax on the market. Have done over 100 Spray 
Glaze jobs.’’ Francis Sheeler, East Gas Garage 
West Chester, Pa 


ldeal for new cars 
as well as old! 
THROUGH CHEMISTRY 


XUI 
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Ch rysler Names 
Operations Chief 


HIGHLAND PARK, Mich.-—-Carl 
J. Snyder has been appointed opera- 
ting manager of Chrysler Corp., 
Herman L. Weck- 
ler, vice-president 
and general man- 
ager of the cor- 
poration, an- 





nounced last 
week. 

Snyder, 54, who 
has been general 
manager of the 
company's Lynch 
road plant since 

Cc, d. Snyder overall super- 
vision of the operations of the 
company under Weckler. Snyder 


has been associated with Chrysler 
Corp. and its predecessor, Maxwell 
Co., for more than 30 years, and 
has served in a wide variety of 
executive capacities. 


Obituaries 





William A. Rose 


EASTON, Conn William A. Rose, 70 
retired president of the Bassick Co 
Bridgeport, Conn., subsidiary of Stewart 
Warner Corp., died Apr 1 at his home 
here after a prolonged illness lle was a 
director of the Bassick company at the 
time of his death 

* * * 


Howard K. Chambers 


DETROIT.—Howard K. (Dick) Cham 
bers, 62, former automobile dealer and 
once president of the Detroit Automobile 
Dealers Assn., died Apr. 10 in a Grand 
Rapids hotel while on a business trip, Mr 
Chambers had been in the insurance busi 
ness for the last 10 years, but prior to 
that had formed Dick Chambers Motor 
Sales (Chevrolet), and later, Dick Cham- 
bers, Inc. (DeSoto). 

* * * 


A. H. Sarjeant 


GRAND RAPIDS, Mich.--Alexander 
Sarjeant, 69, one o:1 Grand Kapids 
au.comobile deaiers, died in St. retersvurg, 
Fla., where he Was vacauoning. mr. 
jeant came to Grand Kapids in 1916 as a 
vranch manager tor rord, Upon Ford's 
discontinuing wholesale branches, Mr. Sar- 
jeant decided to open his own Ford deaier- 
ship in ivi/. Soon afterwards, he and 
M. D. Bryant, of Traverse City, a brother- 
in-law ot Henry Ford, organized 
Sarjeant Co. to handle and distribute Ford 
tractors in western Michigan. In 1920, Mr. 
sSarjeant formed Universai Car & Service 
Co, at 34 Ransom Ave., N.E., the present 
location of the business. In 1937 he was 
joined by his son, Snover H In 1950 the 
father retired from active business, but 
remained as chairman of the board 

* a 


J. B. Weatherholt 
KANSAS CITY.—Jennings B. Weather 
holt, 46, president of the tormer Weather- 
holt Motors (Hudson), died Apr, 1 at his 
home here. He gave up his dealership last 
August because of iilness 
ca * & 
H, W. Brewer 
MANHATTAN, Kans, H. W. Brewer, 
75, auto dealer here who retired in 1945, 
died Apr. 5 of a heart attack, He became 
a dealer in 1922. His son, Chester C., 
heads Brewer Motors (Chevrolet). 


: * é 
John W. Shouse 
BLYTHEVILLE, Ark.—-John W. Shouse, 
65, who came to Blytheville from his native 
city of Carrsville, Ky., in 1916, and opened 
an auto dealership, died in a local hospital 
March 31 


H. 


k k 


k * + 
E. B. Mathewson 

Elmer B. Mathewron, who 
earlier had been appointed to 
the president of 


TOLEDO 
three days 
assistant to 


Corp., died Apr, 7. He had been connected 
with the textile industry for more than 30 
years 
* * * 
Andrew B. Poe 
EL PASO, Tex.--Andrew B. Poe, 78 
Chrysler dealer here since 1923 died 
March 25 
* * * 
G. R. Garside 
WASHINGTON, Mich.--G. Robert Gar 
side, 42, assistant director of customer 
research at General Motors, died at his 
home here Apr. 8. He joined GM in 1933 


and had been assistant director of research 


since 1949 


Classified Want Ads 








Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 








will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
AUTOMOTIVE NEWS 
HELP WANTED 
EXPERIENCED (only) retail automobile 
and truck salesman. capable of moving 


own trade-ins promptly by young, aggres- 
sive Dodge-Plymouth dealer located in 
largest far southwest city, Average over 
360 days sunshine and mild, dry climate 
enables producer obtain maximum earn- 
ing time under incentive participation 
compensation plan while avoiding un- 
pleasantness and illness of inclement 
weather and high humidity areas, Spe- 
cial opportunity for truck sales produc- 
ers. Submit complete application subject 
to close scrutiny with photo if desire to 
go west for real opportunity to Box 4946, 
c/o Automotive News, Detroit 26. 


|SERVICE MANAGER—Dodge 


eariiest | 


bar- | 


Bryant- | 


| ager to headquarter in Billings, Montana. All 


Textileather | 
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WANT AD 


HELP WANTED 

NASH DEALER FOR 18% vears wants 
sober, aggressive man under forty, able 
to make appraisals, thoroughly familiar 
with new and used car deals, to take 
over complete management of 400 car 
dealership. For the man who can meet 
the above requirements, a real salary is 
offered Southern Motors, 301 East 
Broughton Street, Savannah, Ga 


SERVICE MANAGER WANTED for Chev- 
rolet dealership in best town in Missis- 
sippi. 50,000 population, Applicants must 
have had Chevrolet dealership experience, 
thorough knowledge of estimating wrecks 
and management of shop in its entirety 
Have good proposition for producer, Have 
all details with photograph in first let 
ter. Address: Reliable Chevrolet Com- | 
pany, P. O, Box 311, Meridian, Miss 

EXPERIENCED USED 
wanted, New York City vicinity 
have thorough knowledge of all 
of used car business—-where to buy, how 
to sell, reconditioning, advertising, etc 
Liberal salary plus interest basis to the 
right man, Submit complete details of 
your experience to Box 4947, c/o Auto- 
motive News, Detroit 26 


CAR manager 
Must 


phases 


' 
| 
Plymouth 
dealer, eastern New York, Hudson River 
Valley. Experienced and capable of han- 
dling complete shop operation. Good op- 
portunity for right man in a shop of excel- 
lent facilities and great potential. All re- 
plies held strictly confidential. Box 4918, 
c/o Automotive News, Detroit 26. 


TRUCK SALESMEN. A great opportunity | 
for an aggressive truck salesman, quall- 
fied to become truck manager of a vol- 
ume operation. Dodge and Plymouth 
dealer in St. Louis, Mo. Give full experi- 
ence. Box 4945, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT-OFFICE MANAGER with 
at least five years’ experience handling | 
complete Chrysler bookkeeping system 
State education, age, maritial status, sal- 
ary expected. This is a two hundred fifty 
car deal in southern Florida. Box 4928, | 
c/o Automotive News, Detroit 26 


SALESMAN for school bus bodies, northern | 


Ohio experience preferred. A real oppor 
tunity for a live wire. Drawing account 
Box 4965, c/o Automotive News, De 
troit 26 





DISTRICT MANAGER 


An independent automobile manufacturer has | 
an opening for an experienced district man- 


replies will be held in strict confidence. Please 
write full particulars of your past experience. 


Box 4970, c/o Automotive News, Detroit 26. 





PARTS MANAGER WANTED for large 





Ohio Ford dealership. Must be experi- 
enced in handling volume operation and 
taking complete control of parts open | 
ment. Good salary plus incentive. Write 
Box 4948, c/o Automotive News, De- 
troit 26 


SALESMAN for southeastern states con- 
tacting automobile dealers on service fol- 


low-up system. Factory service experi- 
ence required. Car necessary. Salary, 
drawing account. Reply giving experi- 


ence, references to Allied Plan of Service | 
Merchandising. Box 1563, Atlanta, Ga 

TOP LEVEL senior accountant with auto- 
motive experience for our staff, and also, | 
young woman bookkeeper for General Mo- 
tors dealer. Submit complete details as 
to qualifications and experience. C. P. A 
Box 944, Tampa, Fla 


\UTO PARTS SALESMEN, calling on 
thorized dealers to carry allied line 
chrome replacement parts, Most states 
open commission. Box 4949, c/o Automo 
tive News, Detroit 26. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 


au 






















| 


MAN, 35 years of age with 14 years’ automo- | 
bile experience, desires salesmanagers job 
with a small or medium size new car dealer 
with an opportunity to put earnings into the 
business (stock), Good substantial future in 
preference to high earnings. For someone who 
wants to ‘'semi-retire,"' | would appreciate 
hearing from you. 

Write Box 4971 


c/o Automotive News, 
Detroit 26 














COMPLETE "EXPOSURE" 


AUTOMOTIVE NEWS Classified Advertise 
ments reach an estimated 100,000 readers, 
engaged in every branch of the automo- 
tive industry from Maine to California. 
The place to start advertising for help, 
positions, dealerships, lines, used cars or | 
trucks, parts and shop equipment is in 
the classified want ad columns of Auto- | 
motive News. 





See Above for Full Advertising Rates 
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AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 





POSITION WANTED 


TRUCK SALES MANAGER Currently em- 
ployed in one of the largest Dodge-Plym- 
outh dealerships in country. Experienced 


in all phases of retail truck sales and 
used truck reconditioning, Full responsi- 
bility for appraisals and sales manage- 
ment. Desire change of area. Wire, if 
interested 32 years old, best possible 
references from present employer and 
factory. Write Box 4950, c/o Automotive 
News, Detroit 26 


THINKING OF RETIRING? I will take 


management of your deal- 
every phase of 
used, 20 years 
Percentage of 
large successful 
All re- 
Automo- 


over complete 
ership. Experienced in 
the business, new or 
proven record. No salary. 
profits only. Manager of 
operation now. Want to change 
plies confidential, Box 4952, c/o 
tive News, Detroit 26. 


|SERVICE MANAGER--More than twenty 


Cadillge factory 
Cadill&c-Oldsmo- 
and Lincoln-Mer- | 
Box 4939, c/o} 
26 


years’ experience as 
service representative, 
bile service manager 
cury service manager. 
Automotive News, Detroit 


GENERAL MANAGER prefers to buy in- 


terest in Chevrolet or Pontiac deal in 
midwest. Have had eight years pre-war 
retail, five years finance company and 
six years factory. Capable, sober, honest, 
excellent references, Age 44, available 
May 1. Box 4967, c/o Automotive News, 
Detroit 26 

PLAN TO RETIRE? General manager, age 
35. background, finance, Factory whole- 
sale and ownership. Prefer G.M. in mid- 
west. Box 4966, c/o Automotive News, 
Detroit 26. 





| OFFICE MANAGER-ACCOUNTANT. Auto- 


mobile and wide experience, middle age, 
Philadelphia district within a radius of 
sixty miles. Lud Schwartz, 5119 North 
Tenth St., Philadelphia 41, Pa. 


"DEALERSHIP AVAILABLE 
AGENCY, 





now handling Hudson, in north- 
over a mil- 


ern New Jersey (population 
lion) now available. After 10 extremely 
lucrative years, ill health forces sale of 


Hudson dealership, with contract of 300 
cars per year. Over 100 cars now on 
hand. Located in fashionable suburb, in 


low rental buiicing of 13,000 square feet, 
including attractive showroom. Large 
service department, paint and body shop. 
Also used car lot available. Will sell 
both as package or new car dealership 
alone, will finance partly. Excellent op- 
portunity. If interested, write Box 4960, 
c/o Automotive News, Detroit 26, 


DEALERSHiP AVAILABLE, now handling 
Kaiser-Frazer. Modern, up-to-date build- 
ing, service department with latest equip- 
ment, located in North New Jersey in 
the heart of heavily populated suburbs. 
Agency is showing nice fat profit, but | 
after 20 years, I'm tired of looking at | 
cars. I'm going to Florida, Large use | 
car lot adjacent to building for sale also. 
Entire property can be bought or leased, 
will finance partly. I'm ready to do} 
business immediately, What about you? | 


Write Box 4959, c/o Automotive News, | 
Detroit 26 


AGENCY AVAILABLE, handling one of 
the independent passenger car lines only, 
in Indiana diversified industrial city 
with large war contracts (population 
150,000), Contract 300 cars. Line well 
established—-1,600 owners, good stock pile 
new cars. Downtown location, reasonable 
rent with gooa tease. Used car lot next 
door, building 14,000 square feet, large 
showroom. Ill health forces me to sell 
Will sell as package or new car dealer- 
ship. Will not require large investment 
Box 4963, c/o Automotive News, De- 
troit 26 


INDEPENDENT LINE 
cated in a midwestern metropolitan city 
in the heart of a very interesting auto 
row. Good lease. 250 car franchise avail- | 


lo- 





AGENCY IN MICHIGAN. Handling Stude- 


able. Purchaser must qualify with fac- | 
tory. Modern fully equipped shop includ- | 
ing body department. Low inventory. 
Reasonable price. Illness demands imme- | 
diate sale. Box 4961, c/o Automotive | 
News, Detroit 26. 

| 
baker. Did better than $500,000 gross | 
last year. New building. Service well | 
equipped. Complete parts stock, Located 


50,000, Business estab- 
Replies confidential. 
News, De- 


in city of about 
lished over 30 years 
Box 4935, c/o Automotive 
troit 26 

AGENCY ON CALIFORNIA COAST high- 
way 101, now handling Nash, eight car 
monthly allotment, netted 2,000 last 
month besides owners salaries. Requires 
$15,000 working capital including inven- 
tories. Lease $200 month. ideal location, | 
10,000 square feet under roof. Partner 
going military. No bonus asked. Box 
4962, c/o Automotive News, Detroit 26. 

DEALERSHIP IN MIDDLEWEST. City of 
100,000 population. Handled over 800 new 
and used cars last year. Parts and serv- 
ice departments. Also body shop. You can 
buy all or % interest, Approximate value, 
$75.000. Box 4926, c/o Automotive News, 
Detroit 26 

DEALERSHIP AVAILABLE, now handling 
Dodge-Plymouth. West coast, state of | 
Washington. Doing $800,000 volume year- | 
ly Approximately $80,000 to handle. 
Factory approval necessary, Box 4969 
c/o Automotive News, Detroit 26. | 











Position 


celle) 
Tat taitela| 
eta 
PENOBSCOT BUILDING 


industry from Maine. to California. Low 


Wanted Ads accepted at half 


and groups of numbers 


Box 


Count initials 


but if signed No in 


address and extra service as 


tela 


inch insertion 


eras 


DETROIT 26, MICH 





DEALEKSHIP AVAILABLE 


FOR SALE. Have had for 16 years, deal 
ership now handling Chrysiler-Plymouth 
in central Michigan, located in county 
seat, town of 7,20U population with 100 
car contract, Beautiful new building and 


new equipment. Overhead Lincoln lubri 
cating equipment, new hoists and special 
tools. Two salesmen, did over $300,000 
business in 1950. Can be bought on con 
tract. Write for particulars, Box 4964 
c/o Automotive News, Detroit 26 


DEALERSHIP WANTED 


WANTED-—-Large Ford, General Motors or 
Chrysler dealership located 


from Richmond, Va., to Boston, Mass 
Must be well established and franchised 
to sell 400 or more new cars yearly 
Must be priced right for quick sales 
Would appreciate brief history of com 
pany, current balance sheet in round 
figures, profits before and after taxes 
past five years, selling price, terms, etc 


confidence c/o 


Detroit 


Reply in to Box 4934, 
Automotive News 26. 


ARE YOU A YOUNG GM dealer in Florida 
city of 15,090 to 50,000 population? Have 
you a record of progress? Is city grow- 
ing? Do you want to expand but need 
capital? Can you manage a larger deal? 


A northern GM dealer has cash, 25 years | 


experience and an interesting proposition. 
Write 4958, c/o Automotive News, De 
troit 26, ir strict confidence. 


G. M. OR CHRYSLER dealership wanted 
in Michigan, 250 car minimum, Will buy 
outright or active interest. 20 years suc- 
cessful experience. In business now. 
Qualified with factory. All replies confi- 
dential. Box 4951, c/o Automotive News, 
Detroit 26 


PARTY WITH MANY YEARS’ experience 
as a new car dealer for G.M. has $100,- 
vvu0 to reinvest in car dealership of 200 
or more cars. G.M. cars preferred. All 
contacts considered very confidential. 
Box 4940, c/o Automotive News, De- 
troit 26. 

CALIFORNIA GENERAL MOTORS dealer- 
ship wanted, Would consider Cadillac 
dualed with Chevrolet, Oldsmobile or 
Pontiac in California. Population must 
exceed 20,000. Give full details in reply 
Box 4957, c/o Automotive News, De 
troit 26. 





GMC DEALERSHIP WANTED, 250 car 
minimum in Maryland, District of Colum 
bia or Virginia. Capital, experience and 


personal qualifications meet all factory 
requirements. Replies strictly confiden- 
tial. Box 4851, c/o Automotive News 


Detroit 26 


FORMER SUCCESSFUL Pontiac dealer for 
10 years, wants GM, Ford, Studebaker 
deal of at least 400 car size. Preferably 
west or deep south, Factory approval 
assured. Will buy whole or part interest. 
Young and raring to go. Box 4954, c/o 
Automotive News, Detroit 26 

CHEVROLET, Ford or any G, M. car. 200 
to 300 car contract. New Jersey resident, 
prefer staying within reasonable distance 





of same. Experienced, young, will meet 
all factory qualifications. Strictly confi- 
dential, Box 4955, c/o Automotive News, 
Detroit 26. 

NEW CAR DEALERSHIP, G.M. or Chrys- 
ler. Buy whole or hait interest, North 
Jersey or New York suburb preferred 
Automobile background, Keplies strictly 
confidential. Box 4943, c/o Automotive 


News, Vetroit 26. 
DEALERSHIP WANTED—Wanted to pur- 
chase. Established used car business or 
new car dealership located in New York 
City or suburban vicinity. Replies handled 
confidentially and promptly, Box 4953, 
c/o Automotive News, Detroit 26. 
DEALERSHIP WANTED. Ford or General 
Motors; large or small in Ohio, Kentucky, 
Indiana or Illinois, 


approval. Your reply strictly confiden- | 
tial. Box 4924, c/o Automotive News, De- 
troit 26. | 
DEALERSHIP WANTED-—200 units. Pre- 
ferable Ford or GMC, Will buy outright 
or % interest and take active manage- 
ment, Box 4956, c/o Automotive News, 


Detroit 26. 

DEALERSHIP WANTED. One of ‘Big 
Three.’’ 125-250-car. Repiles personal 
Box 4913, c/o Automotive News, De- 
troit 26. 

WANT CHEVROLET or Pontiac deal in 
midwest. Any size Have factory ap- 
proval. Box 4968, c/o Automotive News, 
Detroit 26. 


DEALER SERVICES 





INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 


ALLIED INVENTORY CO., INC. 


6750 Stony Island Avenue, Chicago 49, Illinois 
MUseum 4-3500 
224 E. 38th St., New York 16, N. Y 
Murray Hill 2-0064 








COMPLETE DEALER MANAGEMENT 
service available to you! If your dealer- 


ship is sick, if you wish to retire with a | 
sure income or if you have other interests, | 


we will operate your business on a profit- 
sharing basis. Our past record will war- 
rant an inspection. Auto Dealers Manage- 
ment Corporation, 2201 Main, Houston 
Texas. Phone AT 7110. 


Can obtain factory | 


DEALER SERVICES 





| INVENTORY SERVICE 


PARTS—ACCESSORIES 
| SHOP and OFFICE EQUIPMENT 


COAST to COAST 
Accurate 
Confidential 

Counted by Expert Partsmen 

Accepted by Government 

Counted in One Day 

Complete With Automatic 

Stoek Control System 

Priced With Authorized Publications 
| Used to Buy-Sell Dealerships 
Guality at Low Cost 


Talbot's Automobile Dealers 
Inventory Service 


4690 Newport—Detroit 13, Michigan 
Midwest 4-5355 








INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 


confidential and unbiased. Certified reports 
| Also special buy-sell service. Experienced 
| organization—in business since 1939. Free 


booklet on Parts Department operation sent 

on request. Call or write for service details 
Automotive Inventory Service Co. 

9900 Freeland, Detroit 27, Mich. WE 3-6449 


anywhere | 





USED CARS SALE 





—AUTO— 
AUCTION 


cxsifiifane 


HORSEHEADS, NEW YORK 


EVERY FRIDAY 





EVERY WEDNESDAY 


DANVILLS, PENNA. 





You will always find real action at 
both these auctions. 


R. D. WEST, Prop 
Jos. E. Johnson Tex Rickard 


Auctioneers 








WHOLESALE 
USED CARS 


We have a large selection of Packards 
and other makes of used cars. 1940 to 
1951 models. Accurate and dependable 
information as to condition. Prices and so 
forth furnished on request. Inquiries 
answered by mail. 

Write, wire or phone 


CARL or HOWARD HUNT 
Hunt Motor Sales, Inc. 


24717 GRATIOT 
East Detroit, Michigan 
Prescott 61550 








USED CAR BUYERS 
OUTSTANDING VALUES! 


— CLEAN — 
(1949 PLYMOUTHS & CHEVROLETS 
|1950 PLYMOUTHS & CHEVROLETS 


2 door and 4 door models 


|Z" FRANK BEFORE YOU BUY! 


America’s Largest Chrysler-Plymouth 
Dealer 


PHONE: HO. 5-2000 


6116 N. WESTERN AVENUE 
CHICAGO, ILLINOIS 








KEN SCHAEFER'S 
The Only Indiana 


AUTO AUCTION 


in Continuous Operation Since 1943 
EVERY THURSDAY 
Cealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 
WWNinels St. Phone Lincoin 5383 


915 N. 








WHOLESALE 
NEW CAR TRADES 


We are certain we can satisfy your used 


| 


| car needs. Make this your Detroit head- 
| quarters. 





Wire or phone for models and prices 


KIRCHER MOTORS 


| UN 2-8667 20232 Livernois 
DETROIT 21, MICHIGAN 





<i 





tion © 
ond | 
4-000! 


ROI 


| | 


Always 
tre 


21600 ' 


THE 


WEE 
324 W 


ce 


Bri 


en 


Ou 


mo 


No 


Mo 


Tu 


Are 
Chi 


For 
Tri- 


Wi 
Ap’ 
Det 
Cle 
Ind 





—€ 


AUTOMOTIVE NEWS, APRIL 16. 1951 


| USED C ARS FOR SALE_ USED C ARS FOR SAL E_ PARTS FOR SALE 


CHEVROLET PARTS. Largest stock of |W ANTED Postwar Holmes wrecker - Send 
ATTENTION DEALERS !! 
1950 FORDS “ter. a. AGENCY 


aad 39 


USED CARS FOR SALE TRUCKS WANTED 














prewar model parts in Oklahoma—1929- description and price. Mitchell Body Shop, 
1942. Engine, transmission, chassis, sheet Mitchell, S. Dak 


metal, radiators, grilles, etc. Shipped any- . = — aad . : 
where same day. Wire, phone, write. Ward SHOP EQUIPMENT FOR SALE 


] ATTENTION 








USED CAR BUYERS Chevrolet Co., Stillwater, Okla. Phone 925. | SUN TESTING EQUIPMENT, master mo 
- CHEVROLET PARTS — 1928 to 1951 tor tester, master distributor tester com- 
udors SPECIALIZING IN THE SALE OF ; i 4 ; oa 

Prompt service. Louis Chevrolet, Thom» plete with volt, amp, starter, batters 
tly h f le a nice selec- EX-TAXIS sonvilie, Conn, ; , patina vere and cylinder balance testers 
We IS ee ar ae Formally Police Cars used only a short GENUINE K-F PARTS, complete stock. |S 0" Box 219° Battle Creek Mich. 

tion of low mileage 1950 Chevrolets, Fords E : ; " HAVE MOVED TO LARGER QUARTERS: | good price for quick sale. Contact P. 0. | ——--—— oe ee Greek, Mic 
time in service. Prices low for quick saie. ALIGNMENT EQUIPMENT for sale. Bee 


Box 219, Battle Creek, Mich. 


onc Plymouths in coupes, 2-door ond | 54TH AND LINDBERGH BOULEVARD Line 4AA-O-F with group 2, 4 and 5 





4-coor sedans. 


ALSO 
1948 PLYMOUTHS 


(Below Wocdland Avenue) 
PHILADELPHIA 43, PENNSYLVANIA 


ACC ESSORIES FOR SALE 


SEAT SPEAKERS-— 





REAR | 


The original quality speaker with custom 


Haw ley-Condit. 


tools. Used 6 months. Excellent 
tion, Cost $1,605 new. Sacrifice 
Vandeveer, Inc., 401 N, W. 4th, 


condi- 
for $975. 
Evans- 


; . ville, Ind 
ROBINSON AUTO RENTAL, INC. | switches and fittings available today acacia 
MORRIS FREEDMAN, MGR. Get your full car radio profit. 8-inch ee a floor model WR 20 com- 
i i - n 'e speaker, list $19.50; 6-inch speaker, list plete, less than "0 cars have been 
4200 Sansom Street, Philadelphia 4, Pa. 4-Door Sedans | Saratoga 7-2300 Sherwood 7-1700 s ty, list 0 a I ag MT 





Herbert J. Cole 





| $16.50. 40% discount in dozen lots. 








i r Mgr. Good Condition today. Hawley-Condit. 3348 West Olym- to be like new. P. O. Box 219, Battle 

1. E. Spatig, Used Car Mg Evergreen 2-0400 Pic Blvd., Los Angeles 6, Calif Creek. Mich 

. . 5 WHEEL BALANCER, Bean model 55] 
| Priced Low sani _BU SRE rege ee $250. P. O. Box 219. Battle Creek, Mich 
| BUSES FOR SALE. Late model used and 
— a 7 new school buses, 36, 48. 54 and 60 pas SHOP EQUIPMENT WANTED 
T TOP | FORMALLY USED AS TAXICABS | ‘eh esate are re ; Gales ; : aed ; : 

We sein i. een to a Stee Patina a. a. RAring [PARTS BINS WANTED. New or used 
out-of-town buyers. 2-7605. : , . , Half or full size with drawers Auto 


Disney Motor Sales, Inc. TOP PRICE PAID FOR Accentance Corporation. 2719 West Wi 


Always @ wide selection of clean, new car seiesmeusatasinintatiencesitnats ciaiaieneeniie } 
i i ¥ Id’ 2 | TRUCKS FOR SALE consin Avenue, Milwaukee 8, Wis 
tradeins. Stop in to see the world's 13607 St. Clair Avenve Cleveland, Ohio CHRYSLER PRODUCT SALVAGE | SOR SALE idodel 50a a - ——— —— : 
friendliest dealer. Postwar Dodge—DeSoto—Chrysler—Plymouth ae S hod Model 5403, 1950 Chevrolet ANTIQUE CARS FOR SALE 
: e (1945 515 j “ith: fall 
TOM TAYLOR MOTORS, INC Glenville 1-8600 wrecks bought within 100 miles of Baltimore ‘iaeeoeeie se aha con aes ae 1923 STUDEBAKER big six touring Orir. 


Authorized eSoto-Plymouth Dealer DULANEY MOTOR CO.., INC. 2 speed rear axle: combination fuel inal throughout except rear end of body 
























































21600 Woodward Jordan 46969 ; and convert ic : v, Exe 
ie Ferndale, Detroit Michigan Pennsylvania and Delaware Avenues Mee gay | Eo agli md gg TN font 00x20 tives. ‘Beat off . noite 
' ’ T heater and defroster; clearance lights,| 67" ~ ; Saha he ee 
| OWSON 4, MARYLAND front and rear; underseal; overflow tank, | Fleigh Motor Corporation, Hagerstown 
AUTO AUCTION Phone Towson 060! Holmes 515 body, crane, cradle, cradle | Md. Phone 2300. ’ 
extension, ground anchors, snatch blocks, MISCELLANEOUS 
THE TUESDAY sAte—11:30 a.m, | TIM ANSPACH miles PH 3.308. Wicosskier Gaital | EN GTR REBUILDING —Crantaha 
1175 Washington Ave. | new or ured cars in trade, White Chev- | a metalisine John P Hughes 
F ° R T Ww A ¥ N E ALBANY, N.Y. rolet Co., Zanesville. Ohio. cca” ian Commerce St 
A CTION | (For Dealers Only) USED CADILLACS WANTED FOR SALE — Model 5703 1950 Chevrolet FOR BAT KE mn ion i ; 
. "Or . y a am x e m 
AUTO u EVERY MONDAY . . . 12 NOON Just sold 3 million dollars worth of Cadillacs.| ‘1948 body) Holmes W35 E. equipped |” atte gas dispenser ws. Al ae 
P N ' 1946 1951 4 with: 8:25x20x12 plv tires front ana| ve gas dispenser on wheels. A-1 shane 
Member of N.U.C.D.A. and N.A.A.P.A. eed 100 more to models dual reat: 2 aneed rear axie: eoaibinktinn | $150. Inquire: Dailey’s Chevrolet, Erie 
—DEALERS ONLY— | JOE NEWELL fuel and vacuum pump: deluxe cab: fresh Pa. 
; . . |} air heater and etromter: Chg OC ...S.S.S.SSS ees 
(In the Heart of the Nation) King of the Cadillacs ; lights: underseal. Holmes W35E wrecker DUAL CONTRO 
| 6145 Hollywood Boulevard Hollywood, Calif. body. ers “padie crs 4 | L 
. * 9 HOll 'd 9-3607 ' y. crane cradle cradle extensions, FOR PLYMOUTH 
Phones: E -1254 Philadel hia S ywoo ‘ ground anchors, folding snatch blocks, 
° -5209 ner lights, ete. Onlv 8.621 actual Easy Method System 
miles. Will concidér taking new or used | W. i 
Open all night, Monday night cars in trade. Price $3.500, White el’ — Mg on hand that be will sell at 
No Reservations PARTS FOR SALE rolet Co., Zanesville, Ohio. $100 less than dealers’ cost. 
ara] nee | 
WEBSTER-MARKER MOTORS, INC. —__ TRUCKS WANTED E. J. ARNSTINE CO.. INC. 
: TUESDAY THURSDAY WRECKER WANTED. refer Holmes. | 737 W. Genesee St.. ek N.Y 
324 W. Main St. Ft. Wayne, Ind. 12 NOON 12 NOON P Oo N T ' A e Powers Chevrolet. Coon Rapids. Iowa a 








GILBERT — ROBINSON 
Automobile Auctioneers 
| 6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


PARTS 


Most complete stock in Midwest 








For 


DODGE-PLYMOUTH and 
DODGE TRUCK PARTS 
SEE US FIRST 


JERRY LYNCH 


HAS THE CLEANEST USED 
CARS IN TOWN 
FOR WHOLESALE 


MAKE THIS YOUR 


SHIPPED ANYWHERE—SAME DAY 


Write—Phone—Wire 


FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. 
Chicago 26, 








SHELDON OLDS 
8421 Michigan, Detroit | 


Illinois 








HEADQUARTERS Always a a ae used cars Direct Phone Ambassador 2-7117 
olesale 
WA 1-0061-2 9133 Gratiot Write, wire or telephone MASSACHUSETTS MOTOR CAR COMPANY 
2 P. E. QUINLAN 





Detroit, Michigan Used Car Manager 1 Brighton Avenue 


Tiffany 6-4800 Boston, Mass. 


| OLDSMOBILE 
PARTS 
| 





Telephones: 





STadium 2-7620—2-0552—2-0553 





LARGEST PARTS WHOLESALERS IN THE EAST 


FORD and LINCOLN-MERCURY Dealers 


COMPLETE DEALER MANAGEMENT SERVICE AVAILABLE TO YOU! 


Write - Phone - Wire 


Jordan 4-6332 
GAGE and DRUMMY, INC. 


21710 Woodward Ave. 
DETROIT 20, MICHIGAN 


Send For Our Weekly Surplus Parts and Accessories List. Discounts up to 69%, 


Bring to your dealership the profitable benefits of our National experience. 
We supply and supervise your 


entire operation. 


Fit Dodge-Plymouth-DeSoto-Chrysler and other make; 


experienced volume operating manager 





Our stalf is composed of experienced merchandisers capalie of producing 24 Hours Service on Shipments 


maximum revenue in oll departments. ‘| 


_ Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. Huntsville, Ala. 





Now rendering management service to Ford and Lincoln-Mercury Dealers in 





many principal Cities Coast to Coast. 


FORD BODY PARTS 
OUR SPECIALTY. WE SHIP ANYWHERE 
PHONE-WIRE-WRITE 


NORWOOD AUTO SALES CO. 


INQUIRIES INVITED 


CENTRAL SERVICES, Inc. 


Every Thursday Every Friday 


5050 Montgomery Rd 11 A M 
CINCINNATI 12, OHIO Phone 111 ‘2 Phone 3188-J 
(Principals @ BERL BERRY @ RUDY FICK @ C. V. NICHOLS) Me 4460 Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC 








1221 BALTIMORE @ KANSAS CITY 6, MISSOURI 








‘New Subscription Order 


References: 
FORD MOTOR CO and CITY NAT'L BANK & TRUST CO., KANSAS CITY, 


BUICK PARTS | 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
We are Quantity 


MO 








Wholesalers: 
Shippers of All General Motors’ 
Parts. Same Day Service 
On Mail Orders and Inquiries. 


AUCTIONS DEALERS ONLY EVERY WEEK 


SAFER TRANSACTIONS — CLEAR TITLES — SAFER CHECKS 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 








1 | 

| 

! | 

! 

! 
Monda Ricar Auto Auction All Shipments on C.0.D. Basis! ; 7 : 

; Monday Chicago, IMinois " | for which check is attached [[] or send bill ["] : 
Tim Anspach Auto Auction BUICK Cc | 
Albany, New York South Bend Auto Auction ROBERTSON O. | 
Decatur Auto Auction South Bend, Indiana z x | 
Decatur, lilinols EDGE OF THE LOOP | AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. | 
Montpelier Auto Auction Thursday 1000 S. Wabash Avenue | 
Montpelier, Ohio Maney Auto Auction CHICAGO 5, ILL. | Ms 2 ae ce i aa a it od ae | 

Murfreesboro, Tennessee All Phones WAbash 2-1030 | | 
Tuesday H. C. Turney Auto Auction i| | 
Arene Aute Auction Akron, Ohio | acne 
hicago, Illinois ; Wheeling Auto Auction WRECKING | 
oe Wome ee, Gotiee Wheeling (Chicago). III Austin, 1948; Buick, 1936 to 1950; Chevrolet, |} 99 ttre eee sees sees ee ce: | 
Tri-City Auto Auction Frid 1931 to 1950; DeSoto, I941, 1948 to 1950: rrr ae | 
Moline. itiinols riday Dodge, 1934 fo 1949; Ford 1929 to 1950; Hud- || Street Address.............. 0.0 sees eeeeess one No 
' Amarillo Auto Auction son, 1939 to 1949; Mercury, 1939 to 1950; Olds, | 
Amarillo, Texas 1934 to 1949: Packard, 1939 to 1948: Plymouth, | NS ia Sie tek davies State | 
Wednesday ies dias aaa 1938 to 1950; Pontiac, 1934 to 1950; Stude- fre ee eee oe 
A Aucti yer Auto Auction baker, 1935 to 1950; 1947 Lincoln adillac, 
ee Dyer, Indiana 194), 1947; Kaiser, 1948, “Ag5t; many others. | TRADE CONNECTION: | 
larke Auto Aucti uincy Auto Auction WELLER AUTO PA icago Drive : 
fe tole len 2 IMinois Grand Rapids, Mich. AR 6-4629 | Car Dealer t Wwek Dealer Manufacturer 
i These Auctions Are Members of the OO Jobber | Insurance | Financial Supplier 
AUTO-TRUCK PARTS. New-used- cena. 
NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION INC. Any part, any year. From bumper pF | 
Headquarters—Towanda, Illinois Elsie Martin, Secretary bumper. Super Auto Salvage Co., 1801 s. 4-16-51 | 


Main St., Scuth Bend, Ind. Phone 6-5584. 


eC LLL 
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A new AF. every 3 





KaisersFrazer’s 





American Fashion 
Academy’s Gold Medal 
Fashion Car of 1951 





That’s right! Kaiser-Frazer is now producing a new car every 195] Kaiser 


36 seconds... good news to the thousands of dealers now doing such 


a profitable business under the new Kaiser-Frazer Priceless Franchise! 


You'll find more good news in the seven priceless points of the 


Kaiser-Frazer Priceless Franchise. Why not look into them now? 


Find out how much good they can do for you! 


Built to better the best on the road! 


The 7 priceless points 


Sales for the first quarter were 
the highest in Kaiser-Frazer history. 


If you want to know more about the 
unusual new Kaiser-Frazer franchise, 


wire or call Walter deMartini, Vice President 


and Director of Sales, Kaiser-Frazer Sales Carp.. 


Willow Run, Michigan, today! 


©1951 KAISER-FRAZER SALES CORPQRATION, WiLLOW 


of the Kaiser+Frazer priceless franchise! 


i \ discount rate far more generous than the industry average! 


2 Complete protection against price reduction and model changes! 


\ price range that starts with the 1951 Kaiser, hottest car on the road...and 
3 goes clear below the lowest price field with the sensational new Henry J, now more than 


ever...the car for today! 


Attractive retroactive discounts to fleet buyers, based on volume purchases. The 


only fleet plan of its kind in the industry. 
Passenger cars and only passenger cars to sell...no by-products or specialized vehicles! 


100° reimbursement for labor costs on warranty work. Kaiser-Frazer values owner 


loyalty and good will—but doesn’t forget the dealer! 


\ cash bonus plan that’s tops in the industry! The bonus starts with the first car you 
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sell...pyramids with volume...and becomes retroactive to the first car! 

























4 winner of the 
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Grand Prix d’Honneur, Cannes, France 
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